
Content

Editorial ....................................................................................................4

Research Paradigms

Media rhetoric: main research lines  ...............................................................6
Irina Annenkova

Global Context

The problem of physicality and the bricolage technique ....................................16
Galina Kirilenko 

The issue of self-identification under the conditions of total virtualization  ........23
Nadejda Gonockaya

Agenda

Musical Design in Mass Media Advertising .......................................................32
Alexander Chernushyov

Musical online journalism in Russia as a media phenomenon  .............................39
Andrei Mikheev

Mass Media in Russia

Tomsk “right wing” newspapers (1905-1915) ...................................................44
Natalia Jilyakova 

The February Revolution of 1917 and the new Russian press models ....................51
Anton Antonov-Ovseenko 

Mass media abroad 

Public TV in the Transcauscasian region: 
specific features of programme policy  ...........................................................60
Ekaterina Abashina

Journalism education

Technicalization of journalism education: 
condition of advancing development .............................................................68
Lyudmila Shesterkina


