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Abstract

The paper describes the results of the first stage of a study aiming to analyze Russian television
programs for children in terms of speech culture. Television in Russia is still the major mass medium
of the country. Due to its mass reach, the broadcast word is extremely powerful and, as the authors
of the paper maintain, exerts considerable influence on the development of speech etiquette in
young people.

Itis undoubtedly impossible to analyze all television content in Russia: more than 500 channels
broadcast across the country, most of which operate round the clock. So it was important to make a list
of programs for further linguistic examination. The paper describes in detail the process of selecting
programs of the first multiplex RTRN based on the criteria distinguished by the authors: the coverage
and accessibility of the channel, orientation of the program to an audience under 16 years of age,
type and themes of content, presence of an adult presenter and regularity of program broadcasts.

The selected programs for children are to undergo a further linguistic analysis aimed to reveal the
errors typical of television broadcasting and identify those presenters who could serve as a speech
model for young viewers. The overall result of the study will consist in practical recommendations
for the makers of programs for children on how to improve speech culture.

Keywords: monitoring, Russian television, television programs for children, culture codes, lan-

guage policy.

Notes

Kontseptsiya informatsionnoy bezopasnosti detey // Federal'naya sluzhba po nadzoru v sfere
svyazi, informatsionnykh tekhnologiy i massovykh kommunikatsiy (Roskomnadzor) [The Concept of
Information Security of Children // The Federal Service for Supervision of Communications, Informa-
tion Technology and Mass Media (Roskomnadzor)]. 2013. Available at: http://mcbs.muzkult.ru/img/
upload/3552/documents/Koncepciya_informacionnoj_bezopasti_detej 2013.pdf
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online portal]. 2017. November. Available at: http://www.cableman.ru/channels/table

16l



References

Bryzgunova E.A. (1984) Emotsional'no-stilisticheskiye razlichiya russkoy zvuchashchey rechi [Emo-
tional and Stylistic Distinctions of Russian Sounding Speech]. Moscow: Moscow St. Univ. Publ.

Bryzgunova E.A. (2004) Vostrebovannost’ lingvista [A High Demand for Linguists]. In: Voprosy
russkogo yazykoznaniya. T. XI. Aspekty izucheniya zvuchashchey rechi: sbornik nauchnykh statey [Issues of
Russian Linguistics. Vol. 11. Aspects of Studying Sounding Speech: a collection of scientific articles].
Moscow: Moscow St. Univ. Publ.

Gegelova N.S. (2009) Televizionnaya rech’ kak yavleniye kul'tury [TV Speech as a Cultural Phe-
nomenon]. Vestnik RUDN. Seriya: Literaturovedeniye. Zhurnalistika 2: 91-98.

Graudina L.K., Spiryayev E.N. (eds.) (2015) Kul'tura russkoy rechi [Russian Speech Culture]. Mos-
cow: Norma Publ.

Ivanova-Luk’'yanova G.N. (2002) Kul'tura ustnoy rechi. Intonatsiya, pauzirovaniye, logicheskoye udar-
eniye, temp, ritm [Culture of Oral Speech. Intonation, Pausing, Logical Stress, Tempo and Rhythm].
Moscow: Flinta: Nauka Publ.

Kalenchuk M.L. (2016) Normy proiznosheniya v zhivoy rechi i slovaryakh [Pronunciation Norms
in Living Speech and Dictionaries]. In: Trudy otdeleniya istoriko-filologicheskikh nauk RAN [Proceedings
of the Department of Historical and Philological Sciences of RAS], pp. 262-268.

Kalenchuk M.L. (2013) Orfoepicheskiye slovari russkogo yazyka: gde predel real'nomu mno-
goobraziyu normy? [Orthoepic Dictionaries of the Russian Language: Where is the Limit to the Real
Diversity of the Norm?] In: Aktual’nyye voprosy teoreticheskoy i prikladnoy fonetiki [Current Issues of
Theoretical and Applied Phonetics]. Moscow: Buki-Vedi Publ., pp. 98-103.

Kostomarov V.G. (1999) Yazykovoy vkus epokhi. Iz nablyudeniya nad rechevoy praktikoy mass-
media [Language Taste of the Era. From Observation over the Speech Practice of Mass Medial. 3 ed.
St.Peterburg: Zlatoust Publ.

Kuznetsov G.V (2004) Tak rabotayut zhurnalisty TV [This is How TV Journalists Work]. Moscow:
Moscow St. Univ.; Vysshaya shkola Publ.

Kuz'mina S.M. (2007) O sovremennoy orfoepicheskoy situatsii [On the Modern Orthoepic Situ-
ation]. In: Kasatkina R.F. (ed.) Problemy fonetiki: sbornik statey [Issues of Phonetics: a collection of
articles]. Moscow: Nauka Publ., vol. 5, pp. 365-370.

Lapteva O.A. (2007) Zhivaya russkaya rech’s teleekrana: razgovornyy plast televizionnoy rechi v nor-
mativnom aspekte [Living Russian Speech from the TV Screen: the Conversational Layer of Television
Speech in the Normative Aspect]. 6 ed. Moscow: LKI Publ.

Leont'yev A.A., Shakhnarovich A.M. (eds.) (1983) Psikholingvisticheskiye problemy semantiki [Psycho-
Linguistic Problems of Semantics]. Moscow: Nauka Publ.

Marchenko F.O., Makhovskaya O.1. (2015) Deti i televideniye: istoriya psikhologicheskikh issledovaniy
i ekspertizy teleprogramm dlya detey [Children and Television: the History of Psychological Research
and Examination of TV Programs for Children]. Moscow: INFRA-M Publ.

Morozov A.V., Radchenko L.E. (2009) Rol' televideniya v obespechenii sotsial'no-psikhologicheskoy
bezopasnosti nesovershennoletnikh [The Role of Television in Ensuring the Social and Psychological
Security of Minors]. Chelovecheskiy faktor: problemy psikhologii i ergonomiki 4: 48-54.

Mygal' M. (2014 a) Detskoye televideniye v kontekste sovremennoy kul'tury [Children’s Tele-
vision in the Context of Modern Culture]. In: Mezhdunarodnaya zhurnalistika-2014: dialog kul'tur
i vzaimodeystviye media raznykh stran: materialy tret'yey mezhdunarodnoy nauchno-prakticheskoy
konferentsii [International Journalism-2014: Dialogue of Cultures and Media Interaction in Differ-
ent Countries. Proceedings of the 3-d International Research-to-Practice Conference]. Minsk, 2014,
February 20. Belgorod, pp. 204-214.

162



Mygal’ M.C. (2014 b) Programmnaya politika detskikh kanalov v Rossii: osobennosti raspre-
deleniya televizionnogo kontenta v setke veshchaniya, zhanrovo-tematicheskiy sostav, tselevaya
auditoriya [Programming Policy of Children’s Channels in Russia: Distribution of Television Content
in Schedule Planning, Genre and Thematic Composition, Target Audience]. Nauchnyye vedomosti.
Seriya: Gumanitarnyye nauki, vol. 22, no. 13 (184), pp. 223-233.

Mygal M.C. (2014 c) Razvitiye detskogo spetsializirovannogo rossiyskogo televideniya na proty-
azhenii 2014 goda [The Development of Children’s Specialized Russian Television Throughout 2014].
In: Massovaya kommunikatsiya v sovremennom mire: vyzovy i perspektivy. Materialy Mezhdunarodnoy
nauchno-prakticheskoy konferentsii studentov, magistrantov i aspirantov [Mass Communication in the
Modern World: Challenges and Prospects. Proceedings of the International Research-to-Practice
Conference of Students, Master Students and Post-Graduate Students]. Kursk: Southwestern St.
Univ., pp. 113-116.

Patslaf R. (2003) Zastyvshiy vzglyad. Fiziologicheskoye vozdeystviye televideniya na razvitiye detey
[The Frozen Gaze. The Physiological Impact of Television on Children’s Development]. Moscow:
Evidentis Publ.

Svetana-Tolstaya S.V. (2007) Russkaya rech’ v massmediynom prostranstve [Russian Speech in Mass
Medial. Ed. by Zasurskiy Ya.N. Moscow: MediaMir Publ.

Senkevich M.P. (1997) Kul'tura radio- i televizionnoy rechi [Culture of Radio and Television Speech].
Moscow: Vysshaya shkola Publ.

Smirnova E.O. (2002) Rebenok u ekrana [A Child at the Screen]. Doshkol'noye vospitaniye 7: 90-93.

Tolokonnikova A.V. (2014) Zomboyashchik ili drug? Stat'ya o tom, pochemu rebenku ne stoit
smotret’ televizor [A Zombie Box or a Friend? An Article about Why a Child Should not Watch TV].
In: Ekonomika i menedzhment SMI. Ezhegodnik 2013 [Media Economics and Management. Yearbook
2013]. Moscow: MediaMir; Faculty of Journalism, Moscow St. Univ. Publ., pp. 69-77.

Sharikov A.V., Chudinova V.P. (2007) Detskoye televideniye. Vzglyad sotsiologa [Children’s Tele-
vision. A Sociologist’s View]. In: Sorochkin B.Yu. (ed.) Deti i kul'tura [Children and Culture]. Moscow:
KomKniga Publ., pp. 58-85.

Vartanova E.L. (ed.) (2013) Televideniye dlya detey. Issledovaniye osobennostey proizvodstva,
formirovaniya i rasprostraneniya programm. Mirovoy opyt. Otchet o nauchno-issledovatel’skoy rabote
[Television for Children. A Research into the Features of Production, Formation and Distribution of
Programs. World Experience. A report on research work]. Moscow: Faculty of Journalism, Moscow
St. Univ. Publ.

Vartanova E. (2011) The Russian Media Model in the Context of Post-Soviet Dynamics. In: Hallin
D.C., Mancini P. (eds.) Comparing Media Systems Beyond the Western World. Cambridge: Cambridge
University Press, pp. 119-142. doi.org/10.1017/CB09781139005098

VartanovaE.L., Kolomiyets V.P. (eds.) (2017) Televideniye v Rossii v 2016 godu. Sostoyaniye, tendentsii
i perspektivy razvitiya. Otraslevoy doklad [Television in Russia in 2016. Status, Trends and Development
Prospects. An industrial report]. Moscow: Faculty of Journalism, Moscow St. Univ. Publ.

Vartanova E.L., Tolokonnikova A.V., Cherevko T.S. (2014) The Information Security of Children:
Self-Regulatory Approaches. Psychology in Russia: State of the Art 7 (3): 136-145.

Speech Culture of a Television Text (a case study of programs marked 0+ and 12+)

© Irina A. Veshchikova

PhD in Philology, Associate Professor at the Chair of Russian Language Stylistics, Faculty of Journalism,
Lomonosov Moscow State University, (Moscow, Russia), iinavmgu@gmail.com

163



Abstract

The paper describes the results of a monitoring done while preparing for the conference “Let us
Learn to Speak Russian. Problems of Modern Language in Electronic Media” held at the Faculty of
Journalism, Lomonosov Moscow State University, on September 27-28, 2017. Nine projects of the
first multiplex marked 0+ and 12+ served as an empirical material for the study. The list included:
“Smart Boys and Girls” (Channel One), “Entertaining Science. ‘Clear Head™” (OTR), “From the Mouths
of Babes” (NTV), “Live Stories with lvan Zatevakhin” (Rossiya 1), “Good Night, Babies!” (Rossiya K),
“ABC for Kids” (TVTs), as well as “The Visible Invisible”, “The Impossible Is Possible” and “'Skilled
Hands’ Workshop” (Karusel). The main issues in studying the language component of television
broadcasting for children were as follows: description parameters and evaluation criteria of text
culture and the verbal portraits of the presenters. The study showed that in order to measure the
level of speech culture of a television person, it is reasonable to draw on the concept that implies a
combination of a level-by-level description of the material (phonetics, vocabulary, grammar) with
an aspect-by-aspect one (normative, communicative, ethical). The analysis and consideration of the
above-mentioned programs indicate that very few texts could serve at least as a model if not a gold
standard for using language resources. This means that to improve the quality of television products
for children itis necessary to undertake a linguistic assessment, which should be conducted as early
as at the preparation stage.

Keywords: television for children, aspects of speech culture (normative, communicative, ethical),
communication effectiveness.
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Abstract

The article looks at the forms of Internet communication from the viewpoint of consumers’ involve-
ment in the process. The cases on the use of the Internet at work and for work, for online games, for
communication in social networks make it possible to isolate that portion of Internet content that is
comparable to what was and remains a prerogative of mass information channels, namely professional
activities on collecting, processing by their standards and multiplying information and analytics about
facts and events in the country and worldwide, consequently given the status of socially significant
information. The data from public opinion polls provide an idea of the place of consumption of such
information on the Internet and trust in it in comparison with other information sources.
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Keywords: number of consumers, forms of the consumed, the Internet for work, games and
communication in social networks, method of sociological measurements of Internet contacts with
consumers, comparison of the Internet with other media, trust in the Internet.
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Abstract

In this article, an account on a dating website is considered to be a tool of self-presentation.
Interviews with active Tinder users confirm our hypothesis: content selection influences the first
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impression and either encourages or hinders further conversion with sincerity being the primary
criterion of successful self-presentation, as communication implies projections of people’s images.

The first (ontological) part of the article explores the history of computerized dating services —
from the 1965 experiment at Harvard which involved IBM 1401 machines to Match.com (1995)
and the DNA company GenePartner (2008) - to help trace the origins of Tinder and distinguish its
unique properties that make the service stand out among other LBRTD (location-based real-time
dating) apps.

The second (theoretical) part defines Tinder with its one-profile-at-a-time, “swipe and it's gone”
setup as a virtual playground, which operates under the economic rules of perfect competition. Tinder
users interact in the environment of perfectly inelastic supply with constant cost-benefit analysis.
With users left to regulate the market, the coefficient of cross elasticity of demand tends to infinity.
Coupled with the gamification of the app disguising the act of choosing or dismissing a partner in
simple, intuitive gestures, this results in reduced responsibility among users, which often leads to a
phenomenon commonly known as ghosting.

The third (practical) part of the article describes real users’ experience in their attempt to find com-
mon ground. Expert psychological interviews reveal how various self-presentation tactics influence
interactions on Tinder and allow to formulate recommendations to improve the swipes/matches ratio.

Keywords: Tinder, online dating, social networks, social media, self-presentation.
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Abstract

The paper presents some results of qualitative and quantitative content analysis of print, au-
diovisual and online media in the Republic of Bashkortostan, conducted during a two-week period
in 2016. The research revealed several interesting trends related to the choice of topics and genres
for different types of media, the number of articles in Russian and Bashkir languages, the degree of
content originality in different language versions and the like. Furthermore, the research contributes
to the discussion about the role of ethnic media in strengthening interethnic relations in Russian
society and implementing state national policy of the Russian Federation, specifically in terms of
support for mass media.

Keywords: ethnic groups, audiovisual, print and electronic media, Russian Federation, Bashkor-
tostan, state national policy of the RF.

Notes

Bashkortostan. Available at: http://rus.bashgazet.ru/; http://bashgazet.ru/; http://bashgazet.
ru/politika/23702-aylaua-nis-keshe-atnashan.html; http://bashgazet.ru/obshestvo/23733-tarih-
tpklnn-kilgn-atamalar.html; http://bashgazet.ru/obshestvo/23737-er-krke-igen-ir-krke-ilem.html;
http://bashgazet.ru/obshestvo/23736-mihtte-mmbt-baba-yurauyn-alaany.html;

http://bashgazet.ru/iman/23755-maayandy-uyshy-ber-knlk.html

Chislennost’ i razmeshcheniye naseleniya. Vserossiyskaya perepis’ naseleniya 2010

[Size and Location of the Population // All-Russian Population Census 2010]. Available at: http://
www.gks.ru/free_doc/new_site/perepis2010/croc/perepis_itogil612.htm

«KHabarzar» [“Vesti”]. 23.09.2016. Available at: https://gtrk.tv/proekty/series/hbrzr-230916

Radio Rossii-Bashkortostan [Radio Rossii-Bashkortostan]. Available at: https://gtrk.tv/radio-rossii-
bashkortostan

Telekanal «Rossiya 1. Bashkortostan» [Rossiya 1. Bashkortostan Television Channel]. Available
at: https://gtrk.tv/rossiya-1-bashkortostan; https://gtrk.tv/proekty/series/vesti-nedeli-021016;
https://gtrk.tv/proekty/series/vesti-bashkortostan-230916; https://gtrk.tv/proekty/series/hyerle-
irt-respublika-aryslan-yorkle-katyn; https://gtrk.tv/proekty/series/govorit-i-pokazyvaet-ufa-240916

«YARy ken» [“New Day”]. 20.09.2016. Available at: https://gtrk.tv/proekty/series/yany-kon-
200916-lifbaga-125-yyl
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Abstract

The article examines the typological structure of the regional media system of the Chechen
Republic at the present stage of its development. The purpose of the study is to identify the charac-
teristics of different types of regional mass media in Chechnya. The methodological toolkit is based
on the principles of a systematic approach and is represented by the methods of structural analysis
and content analysis. As the main typological criteria the author uses both traditional ones, imply-
ing the division of mass media into television, radio, the press and online media, and specific ones,
involving the division of mass media in terms of the form of ownership and language. Based on the
analysis, a general description of different types of Chechen media according to the content and
subject matter of the published materials is given. The study reveals the dominant role of regional
news agencies in agenda setting, as well as the predominance of the state-owned mass media over
private ones. A clear tendency is the distribution of Chechen materials in the Chechen language.

Keywords: regional media system, typological structure of mass media, mass media of the Chechen
Republic.
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Abstract

In this paper, the authors study the major trends in the development of the daily press in France,
the Netherlands and Great Britain in response to digitalization over the past two decades. The study
is based on open source data from mediametric organizations, official websites of media companies
and mass media, National Bureaus of Statistics and the like. Particular attention is given to the analysis
of individual parameters of a daily newspaper’s operation (circulation, audience profile, characte-
ristics of media consumption) in the digital environment in the countries under consideration. In the
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course of the study, the authors made observations about a decrease in the circulation of the daily
press in France, the Netherlands and Great Britain due to the development of digital technologies
and distribution of free publications. Several trends were identified: the ageing of the traditional
media audience, the growth in mobile media consumption and the development of online editions of
print publications, which, however, still cannot compete with large national and global web portals.

The conclusion of the study is that despite the national specificity of the media landscape in each
particular country, the daily paid newspapers of these countries develop today in about the same
way (according to the parameters selected for evaluation).

Keywords: daily newspaper, digitalization, media consumption, online audience, France, the
Netherlands, Great Britain.
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Abstract

The Norwegian media company Schibsted arrived in the global media market in the mid-2000s,
which was the result of the shift to new media and development of its core assets. The aim of this
study is to examine the development stages of Schibsted in the Norwegian media market between
2000 and 2010. So the main objectives of the study were as follows: to consider the company’s me-
dia assets, analyze the reasons for their transformation during the 2000s and the company’s role in
the media market of Norway. Using the comparative historical method, the author traced the media
company’s development strategies in the period under study and singled out its main goals: to use
the Internet as a new platform for distributing its media products and firmly establish itself both in
the domestic market and in external ones. The company was able to attain these goals: Schibsted
owned a film studio, several television channels not only in Norway but also in the Baltic states and
free advertising websites throughout the world.

Thus, in the period between 2000 and 2010 the media company focused on the introduction of
digital products in combination with their economic adaptation in order to keep costs down as much
as possible and monetize online resources, which eventually enabled Schibsted to reduce paper,
printing and distribution costs.

Keywords: Schibsted, classified, media market, digitalization, diversification.
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Place and Role of the Local Daily Press in the Italian Media System
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Abstract

This article presents the results of a study on the system of the local daily press in Italy. At the
first stage of the study, the data about the urban and regional daily press were analyzed, and the
scale of the phenomenon and its structural features were identified. At the second stage (March-
June 2017), 37 journalists from 8 Italian daily newspapers were interviewed. Based on the results
of the work, it was determined which characteristics of the system of the local daily press in Italy
are similar to the experience of other countries and which characteristics are the specific features of
this media system. The author revealed the following regularities: the most popular daily publica-
tion in any region, city or province is a local newspaper (not a national one); in provinces the local
press has a greater significance than in regional centers; the national daily press also has regional
characteristics and specific features of allocation. In addition, the main functions of the local daily
press in the urban community life were defined: informing, referential, supporting discussion in
society, fighting for the interests of the local community (the organizational function) and creating
the feeling of belonging to the particular territory. The author concludes that the functional model
of the local daily press is being transformed right now.

Keywords: local press, daily newspapers, Italy, media system, media functions.
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Abstract

Over the past few years, the French print media have faced economic difficulties, and the tradi-
tionally stable segment of news weeklies is not an exception. Against this background, observers
point to the identity crisis the publications of this typological group have been going through. The
fact that the news magazines L'Express and Le Nouvel Observateur have repeatedly attempted to
change their editorial strategies is indicative of the crisis situation. The former undertook renova-
tion after the change of ownership in 2016, while the latter made this attempt after the transition
to a new ownerin 2014.

This study focuses on the content strategy of L'Express magazine, which has most often been
the object of experimentation. The empirical basis is the weekly’'s archive for 2015-2018. The
author compares the content of the 2015 issues with that of the 2016-2018 issues, when the
new owner decided to change the “editorial formula”. It is concluded that the new policies of the
weekly do notinvolve radical changes. Moreover, in L'Express some instances of content identical
with the content of its competitors can be found. The author of the paper was able to interview J.
Trentesaux, the former managing editor of L'Express, and E. Mettout, the current managing editor
of the magazine.

Keywords: France, news weeklies, the magazine press, telecommunications, content strategy.

Notes

Anizon E. Tesquet O. (2013) Baisse des ventes, perte des repéres, unes crapoteuses: les newsmags
sonten crise [A Decrease in Sales, Loss of Positions, Disgusting Covers: News Magazines Are in Crisis].
Telerama, October 24. Barbier C. (2015) Francois Hollande, le début de la fin [Francois Hollande, the
Beginning of the End]. L'Express, October 28.

Barbier C. (2016) La devise de ce nouvel Express: Liberté, Modernité, Intégrité [The Motto of the
New Express: Freedom, Modernity, Integrity]. L'Express, March 8.

Barbier C. (2018) Oeil pour oeil [An Eye for an Eye]. L'Express, April 5L.

Dubois G. (2018) L'Express se réinvente avec vous [L'Express Reinvents Itself Together With Youl].
L’Express, April 4. Leger L. (2018) L'homme par qui le scandale arrive [The Man Because of Whom a
Scandal Happened]. L’Express, July 25.

Le Nouvel Observateur rénove sa formule [Le Nouvel Observateur Renovated Its Formula]. L'Express,
2013, September 9.

Lhaik C. (2018) Pourquoi Macron doit changer [Why Macron Has to Change]. L'Express, August 22.

Madelaine N. (2016) «L'Express» se repositionne avec une nouvelle formule. Les Echo, March 8.
[L'Express Repositions Itself with a New Formula].

Mathieu B. (2018) A la découverte des villes du future [Discovering Cities of the Future]. L'Express, August 1.

Matthieu Croissandeau («L'Obs»): «Le journal ne roule pas pour Emmanuel Macron» [The Maga-
zine Does Not Play up to Emmanuel Macron]. OZAP. 2017, August 28.

Piquard A. (2016) «L'Express» incarne son nouvel esprit réformiste avec l'icone Emmanuel Macron
[L'Express Incarnates Its New Reformist Spirit in the Image of Emmanuel Macron]. Le Monde, March 8.

References

Charon J. M. (2010) La presse magazine [The Magazine Press]. Paris: La Découverte.

Gilles F. (2001) Naissance, constitution progressive et epanouissement d'un genre depresse aux
limites floues: le magazine [Emergence, Gradual Formation and Development of the Kind of the
Press with Blurred Boundaries: the Magazine]. Riiseaux 1 (105): 19-51.

183



Keung L. (2017) Strategic Management in the Media. London: Sage Publications.

Sonnac N. (2001) L'economie des magazines [Magazine Economics]. Réseaux 105: 79-100.

Sharonchikova L.V. (2009) Krizis frantsuzskoy pressy v epokhu tsifrovykh tekhnologiy [Crisis of
the French Press in the Era of Digital Technologies]. Mediaskop 3. (in Russian). Available at: http://
www.mediascope.ru/kpu3nc-dpaHLy3CcKoii-npecchl-B-3MoXxy-LnubpoBbIX-TEXHONOMNA

Sukhorukova L.N. (1995) Ezhenedel'naya pressa Frantsii [The Weekly Press of France]. Moscow: RUDN Publ.

Vartanova E.L. (2018) Media v kontekste obshchestvennykh transformatsiy: k postanovke prob-
lemy [Media in the Context of Social Transformations: to the Problem Statement]. MediaAl'manah 1:
8-12.DOI: 10.30547/mediaalmanah.1.2018.812

Zakharova M.V. (2017) Kontsentratsiya SMI vo Frantsii v nachale XXI veka [Media Concentration
in France in the Early 21st Century]. MediaAl'manakh 3: 107-121.

Literature and Essays

Depiction of the Trickster in J. Updike’s Novel “Rabbit, Run”

© Natalia V. Kuznetsova

PhD degree-seeking student at the Chair of Foreign Journalism and Literature, Faculty of Journalism,
Lomonosov Moscow State University (Moscow, Russia), nataly-journ@yandex.ru

Abstract

In his early novel “Rabbit, Run”, John Updike was already interested in mythology. Like his pre-
decessors of the early 20th century (F. Kafka, T. Mann, H. Hesse, J.-P. Sartre, A. Camus, to name but
a few), he used myths in this novel. In particular, it was the trickster myth, which he significantly
reinterpreted. In the writer's conception, the trickster (the protagonist Harry Angstrom nicknamed
Rabbit is associated with him) is deprived of his basic properties such as constructive actions, an
ability to renew the world, or a successful activity in his native elemental surrounding of Chaos.
The originality of the article is based on the exploration of the mythological references, other than
Christian ones as in most theoretical works about Updike. The author of the article also tries to
explain the essence of Rabbit’s mythological “run”, which in fact represents the movement from
Chaos to Emptiness.

Keywords: Updike, American novel, “Rabbit, Run”, trickster, ghost.

Notes

Native American Indian Rabbit Legends, Meaning and Symbolism from the Myths of Many Tribes.
Available at: http://www.native-languages.org/legends-rabbit.htm (accessed: 20.03.2018).

Melville H. (1987) Sobraniye sochineniy: v 3 t. [Collected works: 3 vol.].Leningrad: Khudozhestven-
naya literature Publ. Vol. 1.

References

Bailey P.J. (2006) Rabbit (Un)redeemed: The Drama of Belief in John Updike’s Fiction. Madison; Te-
aneck: Fairleigh Dickinson Univ Press.

Bakhtin M.M. (2016) Problemy poetiki Dostoyevskogo [Problems of Dostoevsky's Poetics]. St. Pe-
tersburg: Azbuka, Azbuka-Attikus Publ.

Bart K. (2011) Tserkovnaya dogmatika [Church Dogmatics]. Vol. Il. Moscow: St. Andrews's Biblical
Theological Institute Publ.

184



Bogatin R.K. (2011) Religion, Myth, Magic, and Folklore in “Rabbit, Run” and “Song of Solomon”.
Rutgers, The State University of New Jersey. Available at: https://rucore.libraries.rutgers.edu/rutgers-
lib/33459/PDF/1/play/

Chernyavskaya Yu.V. (2004) Trikster, ili Puteshestviye v khaos [Trickster, or the Journey to Chaos].
Zhurnal «Chelovek» 3: 37-52.

Davis S.E., Demello M. (2003) Stories Rabbit Tell: A Natural and Cultural History of Misunderstood
Creature. New York: Lantera Books.

Derrida J. (2006) Prizraki Marksa. Gosudarstvo dolga, rabota skorbi i novyy internatsional [The Phan-
toms of Marx. The State of Duty, the Work of Mourning and the New International]. Moscow: Logos-
altera, Ecce homo Publ.

Gavrilov D.A. (2006) Trikster. Litsedey v evroaziatskom fol’klore [The Trickster. An Actor in the Eur-
asian Folklore]. Moscow: Sotsial’'no-politicheskaya mysl’ Publ.

Greiner D.J. (1984) John Updike’s Novels. Ohio University Press.

Itkina N.L. (2011) Khudozhestvennyy mir Dzhona Apdayka [The Art World of John Updike].

Moscow: Russian St. Univ. for the Humanities Publ.

Kierkegaard S. (2014) Ponyatiye strakha [The Concept of Fear]. Moscow: Akademicheskiy proyekt Publ.

Lawson L.A. (1974) Rabbit Angstrom as a Religious Sufferer. Journal of the American Academy of
Religion: XLII (2): [n. p.]

Lipovetskiy M. (2009) Trikster i «zakrytoye» obshchestvo [Trickster and the “Closed” Society].
Novoye literaturnoye obozreniye 100. Available at: http://magazines.russ.ru/nlo/2009/100/1i19.html
(accessed: 20.03.2018).

McNaughton W.R. (1982) Critical Essays on John Updike. G.K. Hall.

Meletinskiy E.M. (1980) Kul'turnyy geroy [A Cultural Hero]. In: Mify narodov mira. Entsiklopediya:
v 2 t. [Myths of World Nations. Encyclopedia: in 2 vol.] Moscow: Sovetskaya entsiklopediya Publ.,
vol. 2 (K-4), pp. 25-28.

Meletinskiy E.M. (1976) Poetika mifa [Poetics of the Myth]. Moscow: Nauka Publ.

Neary J. (1992) Something and Nothingness: The Fiction of John Updike & John Fowles. Southern
Illinois University Press.

PlathJ. (ed.) (1994) Conversations with John Updike. Jackson: The University Press of Mississippi.

Radin P. (1999) Trikster. Issledovaniye mifov severo-amerikanskikh indeytsev s kommentariyami
K.G. Yunga i K.K. Keren’l [Trickster. Study in American Mythology With Commentaries by C.G. Jung and
K. K. Kerényi]. St.Petersburg: «Evraziya» Publ.

Ryan A.). (1999) The Trickster Shift: Humour and Irony in Contemporary Native Art. UBC Press.

Ulvydine L. (2005) Imagery of Water in J. Updike’s Rabbit Novels. Zmogus Kalbos Erdvéje 4: 262-268.

Vayskopf M. (2012) Vlyublennyy demiurg: metdfizika i erotika russkogo romantizma [A Demiurge in
Love: the Metaphysics and Erotics of Russian Romanticism]. Moscow: Novoye literaturnoye oboz-
reniye Publ.

Yung K. G. (2014) Alkhimiya snov. Chetyre arkhetipa [Alchemy of Dreams. Four Archetypes]. Mos-
cow: Medkov S.B. Publ.

Zverev A.M. (1989) Dvorets na ostriye igly [The Palace at the Edge of the Needle]. Moscow: Sovets-
kiy pisatel’ Publ.

Parodying Media Texts in the Author’s Song (Towards the Intertextuality of Bard Poetry)
© Sof'ya A. Kadochnikova
PhD student at the Chair of Literary and Artistic Criticism and Journalism, Faculty of Journalism, Lo-
monosov Moscow State University (Moscow, Russia), sof.kado@gmail.com

185



Abstract

The author's song became a major synthetic phenomenon of Russian poetry in the middle of
the 20th century. This type of art involves a combination of the roles of the author, accompanist and
performer in one person; it has its own style, poetry, aesthetics and tradition. The synthetic nature
of the genre is theoretically justified by both researchers and bards themselves. Researchers note
the exceptional openness of the structure of the author’s song genre to the development of various
forms of creativity that are not traditional for poetry but rather characteristic of the media. The article
contains an analysis of a number of texts by Soviet poets and an identification of journalistic features
inthem (journalistic language and style) by the method of content analysis and discourse analysis. As
can be seen, authors parodied media texts in order to enhance the artistic expression of a literary work.
We can notice the creative development of information, analytical and artistic-journalistic genres in
bards’ texts. The category of information is present in bards’ texts to create a pseudo-documentary
effect. At the same time, when using journalistic genres and the so-called media language in the
works of the bard song genre, the portrait of the author-narrator can be artistically exaggerated.

Keywords: author’s song, parody, media text, media discourse, bards.
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