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Abstract
The paper describes the results of the first stage of a study aiming to analyze Russian television 

programs for children in terms of speech culture. Television in Russia is still the major mass medium 
of the country. Due to its mass reach, the broadcast word is extremely powerful and, as the authors 
of the paper maintain, exerts considerable influence on the development of speech etiquette in 
young people.

It is undoubtedly impossible to analyze all television content in Russia: more than 500 channels 
broadcast across the country, most of which operate round the clock. So it was important to make a list 
of programs for further linguistic examination. The paper describes in detail the process of selecting 
programs of the first multiplex RTRN based on the criteria distinguished by the authors: the coverage 
and accessibility of the channel, orientation of the program to an audience under 16 years of age, 
type and themes of content, presence of an adult presenter and regularity of program broadcasts. 

The selected programs for children are to undergo a further linguistic analysis aimed to reveal the 
errors typical of television broadcasting and identify those presenters who could serve as a speech 
model for young viewers. The overall result of the study will consist in practical recommendations 
for the makers of programs for children on how to improve speech culture.

Keywords: monitoring, Russian television, television programs for children, culture codes, lan-
guage policy.
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Abstract
The paper describes the results of a monitoring done while preparing for the conference “Let us 

Learn to Speak Russian. Problems of Modern Language in Electronic Media” held at the Faculty of 
Journalism, Lomonosov Moscow State University, on September 27-28, 2017. Nine projects of the 
first multiplex marked 0+ and 12+ served as an empirical material for the study. The list included: 
“Smart Boys and Girls” (Channel One), “Entertaining Science. ‘Clear Head’” (OTR), “From the Mouths 
of Babes” (NTV), “Live Stories with Ivan Zatevakhin” (Rossiya 1), “Good Night, Babies!” (Rossiya K), 
“ABC for Kids” (TVTs), as well as “The Visible Invisible”, “The Impossible Is Possible” and “‘Skilled 
Hands’ Workshop” (Karusel). The main issues in studying the language component of television 
broadcasting for children were as follows: description parameters and evaluation criteria of text 
culture and the verbal portraits of the presenters. The study showed that in order to measure the 
level of speech culture of a television person, it is reasonable to draw on the concept that implies a 
combination of a level-by-level description of the material (phonetics, vocabulary, grammar) with 
an aspect-by-aspect one (normative, communicative, ethical). The analysis and consideration of the 
above-mentioned programs indicate that very few texts could serve at least as a model if not a gold 
standard for using language resources. This means that to improve the quality of television products 
for children it is necessary to undertake a linguistic assessment, which should be conducted as early 
as at the preparation stage.

Keywords: television for children, aspects of speech culture (normative, communicative, ethical), 
communication effectiveness.
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Abstract
The article looks at the forms of Internet communication from the viewpoint of consumers’ involve-

ment in the process. The cases on the use of the Internet at work and for work, for online games, for 
communication in social networks make it possible to isolate that portion of Internet content that is 
comparable to what was and remains a prerogative of mass information channels, namely professional 
activities on collecting, processing by their standards and multiplying information and analytics about 
facts and events in the country and worldwide, consequently given the status of socially significant 
information. The data from public opinion polls provide an idea of   the place of consumption of such 
information on the Internet and trust in it in comparison with other information sources.
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Keywords: number of consumers, forms of the consumed, the Internet for work, games and 
communication in social networks, method of sociological measurements of Internet contacts with 
consumers, comparison of the Internet with other media, trust in the Internet.
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© Bogdan V. Zyryanov
 Former post-graduate student of the Faculty of Journalism, Lomonosov Moscow State University  

(Moscow, Russia), bzyryanov@outlook.com
 
Abstract
In this article, an account on a dating website is considered to be a tool of self-presentation. 

Interviews with active Tinder users confirm our hypothesis: content selection influences the first 
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impression and either encourages or hinders further conversion with sincerity being the primary 
criterion of successful self-presentation, as communication implies projections of people’s images.

The first (ontological) part of the article explores the history of computerized dating services − 
from the 1965 experiment at Harvard which involved IBM 1401 machines to Match.com (1995) 
and the DNA company GenePartner (2008) − to help trace the origins of Tinder and distinguish its 
unique properties that make the service stand out among other LBRTD (location-based real-time 
dating) apps.

The second (theoretical) part defines Tinder with its one-profile-at-a-time, “swipe and it’s gone” 
setup as a virtual playground, which operates under the economic rules of perfect competition. Tinder 
users interact in the environment of perfectly inelastic supply with constant cost–benefit analysis. 
With users left to regulate the market, the coefficient of cross elasticity of demand tends to infinity. 
Coupled with the gamification of the app disguising the act of choosing or dismissing a partner in 
simple, intuitive gestures, this results in reduced responsibility among users, which often leads to a 
phenomenon commonly known as ghosting.

The third (practical) part of the article describes real users’ experience in their attempt to find com-
mon ground. Expert psychological interviews reveal how various self-presentation tactics influence 
interactions on Tinder and allow to formulate recommendations to improve the swipes/matches ratio.

Keywords: Tinder, online dating, social networks, social media, self-presentation.
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Abstract
The paper presents some results of qualitative and quantitative content analysis of print, au-

diovisual and online media in the Republic of Bashkortostan, conducted during a two-week period 
in 2016. The research revealed several interesting trends related to the choice of topics and genres 
for different types of media, the number of articles in Russian and Bashkir languages, the degree of 
content originality in different language versions and the like. Furthermore, the research contributes 
to the discussion about the role of ethnic media in strengthening interethnic relations in Russian 
society and implementing state national policy of the Russian Federation, specifically in terms of 
support for mass media. 

Keywords: ethnic groups, audiovisual, print and electronic media, Russian Federation, Bashkor-
tostan, state national policy of the RF. 

Notes
Bashkortostan. Available at: http://rus.bashgazet.ru/; http://bashgazet.ru/; http://bashgazet.

ru/politika/23702-aylaua-nis-keshe-atnashan.html; http://bashgazet.ru/obshestvo/23733-tarih-
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http://bashgazet.ru/obshestvo/23736-mihtte-mmbt-baba-yurauyn-alaany.html; 

http://bashgazet.ru/iman/23755-maayandy-uyshy-ber-knlk.html
Chislennost’ i razmeshcheniye naseleniya. Vserossiyskaya perepis’ naseleniya 2010
 [Size and Location of the Population // All-Russian Population Census 2010]. Available at: http://

www.gks.ru/free_doc/new_site/perepis2010/croc/perepis_itogi1612.htm
«KHәbәrҙәr» [“Vesti”]. 23.09.2016. Available at: https://gtrk.tv/proekty/series/hbrzr-230916
Radio Rossii-Bashkortostan [Radio Rossii-Bashkortostan]. Available at: https://gtrk.tv/radio-rossii-

bashkortostan
Telekanal «Rossiya 1. Bashkortostan» [Rossiya 1. Bashkortostan Television Channel]. Available 

at: https://gtrk.tv/rossiya-1-bashkortostan; https://gtrk.tv/proekty/series/vesti-nedeli-021016; 
https://gtrk.tv/proekty/series/vesti-bashkortostan-230916; https://gtrk.tv/proekty/series/hyerle-
irt-respublika-aryslan-yorkle-katyn; https://gtrk.tv/proekty/series/govorit-i-pokazyvaet-ufa-240916

«YAңy kөn» [“New Day”]. 20.09.2016. Available at: https://gtrk.tv/proekty/series/yany-kon-
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Abstract 
The article examines the typological structure of the regional media system of the Chechen 

Republic at the present stage of its development. The purpose of the study is to identify the charac-
teristics of different types of regional mass media in Chechnya. The methodological toolkit is based 
on the principles of a systematic approach and is represented by the methods of structural analysis 
and content analysis. As the main typological criteria the author uses both traditional ones, imply-
ing the division of mass media into television, radio, the press and online media, and specific ones, 
involving the division of mass media in terms of the form of ownership and language. Based on the 
analysis, a general description of different types of Chechen media according to the content and 
subject matter of the published materials is given. The study reveals the dominant role of regional 
news agencies in agenda setting, as well as the predominance of the state-owned mass media over 
private ones. A clear tendency is the distribution of Chechen materials in the Chechen language.

Keywords: regional media system, typological structure of mass media, mass media of the Chechen 
Republic.
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Abstract
In this paper, the authors study the major trends in the development of the daily press in France, 

the Netherlands and Great Britain in response to digitalization over the past two decades. The study 
is based on open source data from mediametric organizations, official websites of media companies 
and mass media, National Bureaus of Statistics and the like. Particular attention is given to the analysis 
of individual parameters of a daily newspaper’s operation (circulation, audience profile, characte-
ristics of media consumption) in the digital environment in the countries under consideration. In the 
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course of the study, the authors made observations about a decrease in the circulation of the daily 
press in France, the Netherlands and Great Britain due to the development of digital technologies 
and distribution of free publications. Several trends were identified: the ageing of the traditional 
media audience, the growth in mobile media consumption and the development of online editions of 
print publications, which, however, still cannot compete with large national and global web portals. 

The conclusion of the study is that despite the national specificity of the media landscape in each 
particular country, the daily paid newspapers of these countries develop today in about the same 
way (according to the parameters selected for evaluation).

Keywords: daily newspaper, digitalization, media consumption, online audience, France, the 
Netherlands, Great Britain.
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Abstract
The Norwegian media company Schibsted arrived in the global media market in the mid-2000s, 

which was the result of the shift to new media and development of its core assets. The aim of this 
study is to examine the development stages of Schibsted in the Norwegian media market between 
2000 and 2010. So the main objectives of the study were as follows: to consider the company’s me-
dia assets, analyze the reasons for their transformation during the 2000s and the company’s role in 
the media market of Norway. Using the comparative historical method, the author traced the media 
company’s development strategies in the period under study and singled out its main goals: to use 
the Internet as a new platform for distributing its media products and firmly establish itself both in 
the domestic market and in external ones. The company was able to attain these goals: Schibsted 
owned a film studio, several television channels not only in Norway but also in the Baltic states and 
free advertising websites throughout the world.

Thus, in the period between 2000 and 2010 the media company focused on the introduction of 
digital products in combination with their economic adaptation in order to keep costs down as much 
as possible and monetize online resources, which eventually enabled Schibsted to reduce paper, 
printing and distribution costs.

Keywords: Schibsted, classified, media market, digitalization, diversification.
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Abstract 
This article presents the results of a study on the system of the local daily press in Italy. At the 

first stage of the study, the data about the urban and regional daily press were analyzed, and the 
scale of the phenomenon and its structural features were identified. At the second stage (March-
June 2017), 37 journalists from 8 Italian daily newspapers were interviewed. Based on the results 
of the work, it was determined which characteristics of the system of the local daily press in Italy 
are similar to the experience of other countries and which characteristics are the specific features of 
this media system. The author revealed the following regularities: the most popular daily publica-
tion in any region, city or province is a local newspaper (not a national one); in provinces the local 
press has a greater significance than in regional centers; the national daily press also has regional 
characteristics and specific features of allocation. In addition, the main functions of the local daily 
press in the urban community life were defined: informing, referential, supporting discussion in 
society, fighting for the interests of the local community (the organizational function) and creating 
the feeling of belonging to the particular territory. The author concludes that the functional model 
of the local daily press is being transformed right now. 

Keywords: local press, daily newspapers, Italy, media system, media functions. 

Notes
Accertamenti Diffusione Stampa [Supervisory Service for Press Distribution]. Available at: www.

adsnotizie.it/_dati_certificati.asp (aссessed: 25.02.2018).
Agcom. Pubblicità inerente alla tiratura delle testate quotidiane, 2016 [Advertising Data in 

Line with the Circulations of Daily Newspapers, 2016]. Available at: https://www.agcom.it/docu-
ments/10179/7278186/Documento+generico+17-03-2017/ (aссessed: 25.02.2018). 

Il Rapporto 2017 sull’industria dei quotidiani. ASIG, l’Osservatorio tecnico “Carlo Lombardi”  
[A Report on the Daily Newspaper Industry, 2017. The Carlo Lombardi Observatory]. Available at: 
https://issuu.com/asig/docs/rapporto_2017_web (aссessed: 25.02.2018). 



180

I media locali in Piemonte. Istituto di Ricerche Economiche e Sociali per il Piemonte (Ires) [Local 
Media in Piemonte. Piemonte Economic and Social Research Institute]. 2009. Available at: http://
www.cr.piemonte.it/dwd/organismi/corecom/studi_ricerche/i_media_locali_5anni.corecom.93_103.
pdf (aссessed: 14.07.2018).

Legge 26 ottobre 2016 n. 198 [ Law № 198 as of October 26, 2016]. Available at: www.odg.it/
content/legge-26-ottobre-2016-n-198-gu-n-255-del-31102016 (aссessed: 28.03.2018). 

Mazzucchelli F. Quotidiani locali nel Web. I nuovi formati dell’informazione locale su Internet 
[Daily Local Newspapers on the Web. New Formats of Local Information on the Internet]. Available 
at: www.academia.edu/1473101/ (aссessed: 28.03.2018).

Studio Economico Settore Radiofonico Italiano [Economic research into the Private Radio Sector of 
Italy]. Confindustria, 2017. Available at: www.confindustriaradiotv.it/wp-content/uploads/2017/12/
CRTV_Studio_Radio_Italia_2017.pdf (aссessed: 28.03.2018).

References
Agostini A. (2002) Sei giornali nella ”città vetrina”. Bologna, il sindaco non parla d e i quotidiani 

crescono. [Six Newspapers in Shop-Window Cities. Bologna, the Mayor Does Not Say Anything About 
the Growth in Newspapers]. Problemi dell’informazione 4: 465−479.

Bagnasco A. (1984) Tre Italie. La problematica territoriale dello sviluppo italiano [Three Italies. Ter-
ritorial Problems in Italy’s Development]. Il Mulino.

Bettini A. (2011) Gazzette digitali. L’informazione locale sulla Rete globale [Digital Newspapers. 
Local Information on the Global Net]. Firenze ed.it.

Bodrunova S.S. (2010) Politika v natsional’nom novostnom veshchanii Italii [Politics in National 
News Broadcasting of Italy]. In: Mirovyye tendentsii mediasfery: sbornik statey po itogam regulyarnogo 
nauchno-prakticheskogo seminara «Den’ nauki – 2010». St.Peterburg: Roza mira Publ., pp. 50−66. 

Chemyakin Yu.V. Regional’naya pressa kak organizator politicheskogo dialoga (na materiale pechat-
nykh SMI Sverdlovskoy i Chelyabinskoy oblastey): avtoref. dis. ... kand. polit. nauk [The Regional Press 
as the Organizer of Political Dialogue (a case study of print media of the Sverdlovsk and Chelyabinsk 
regions): extended abstract of PhD polit. sci. diss.] Ekaterinburg, 2003.

Dement’yeva E.V. (2014) Detskiye SMI Italii: istoriya i osnovnyye tendentsii razvitiya v XIX−XX vv. 
[Children’s Media in Italy: History and the Main Development Trends in the 19th – 20th Century]. 
Mediaskop 4. (in Russian). Available at: http://www.mediascope.ru/1657

Draghi C. (2007) «La Stampa». Il giornale nazional-regionale. Il quotidiano di Torino da Gaetano 
Scardocchia a Giulio Anselmi [La Stampa. The National-Regional Newspaper. The Turin Newspaper 
from Gaetano Scardocchia to Giulio Anselmi]. Problemi dell’informazione 2: 117−215. 

Ershov Yu.M. (2012) Televideniye regionov v poiskakh modeley razvitiya [Television in Search of 
Development Models]. Moscow: Moscow St. Univ. Publ. 

Fabbri. L. (2003) 100 giornali. Le sfide editoriali sul territorio: percorsi di sviluppo e mercati locali della 
comunicazione [100 Newspapers. Publishing Challenges on the Territory: Development Paths and 
Local Communication Markets]. ForMedia, Motera.

Fedyakin I.A. (1964) Sovremennaya pechat’ Italii [The Modern Italian Press]. Moscow: Moscow 
St. Univ. Publ. 

Finco M. (2011) Accade lassù al Nord [This Takes Place There in the North]. Problemi dell’informazione 
4: 421−441.

Gofman I.Yu. Sovremennaya ezhenedel’naya pechat’ Italii: osobennosti sistemy i spetsifika obshchest-
venno-politicheskikh izdaniy: dis. ... kand. filol. nauk [The Modern Daily Press of Italy: System Charac-
teristics and the features of Socio-Political Publications: PhD philol. sci. diss.] Moscow, 1999. 



181

Govorun K.P. (2010) Regional’naya pechat’ Italii (na primere regiona Sitsiliya) [The Regional 
Press of Italy (a case study of the region of Sicily)]. In: Mirovyye tendentsii mediasfery: sbornik statey 
po itogam regulyarnogo nauchno-prakticheskogo seminara «Den’ nauki – 2010» [Global Trends of the 
Media Landscape: proceedings of the Regular Research-to-Practice Seminar “Day of Science— 2010”] 
St.Peterburg: Roza mira Publ., pp. 139−146. 

Grebnev A.V. (1974) Gazeta: Organizatsiya raboty redaktsii [Newspaper: the Organization of Edi-
torial Work]. Moscow: Politizdat Publ.

Grusha A.V. (2010) Transformatsiya politicheskoy kommunikatsii: mediaobraz Sil’vio Berluskoni 
[Transformation of Political Communication: the Media Image of Silvio Berlusconi]. Vestnik Moskov-
skogo universiteta. Seriya 10: Zрurnalistika 2: 9−22.

Grushin B.A., Onikova L.A. (1980) Massovaya kommunikatsiya v sovetskom promyshlennom gorode: 
opyt kompleksnogo sotsiologicheskogo issledovaniya [Mass Communication in a Soviet Industrial City: 
the Experience of a Complex Sociological Study]. Moscow: Politizdat Publ.

Gurevich S.M. (1984) Razdeleniye i kooperirovaniye truda v redaktsionnykh zhurnalistskikh kollektivakh 
[Division and Cooperation of Labor in Editorial and Journalistic Teams]. Moscow: Moscow St. Univ. Publ. 

Ionta M. (2006) Regional Media and Identity in Sardinia. Lulu.com.
Kanestri A. (2012) Ital’yansko-russkiy lingvostranovedcheskiy slovar’ [Italian-Russian Linguo-Cultural 

Dictionary]. Moscow: «Russkaya shkola» Publ.
Kislaya L.N. Redaktsionnaya politika rayonnoy pressy (na primere gazet Novosibirskoy oblasti): av-

toref. dis. ... kand. filol. nauk [Editorial Policy of the Regional Press (a case study of newspapers in 
the Novosibirsk region): extended abstract of PhD philol. sci. diss.] Ekaterinburg, 2008.

Klimenko D. Formirovaniye obraza Vatikana v onlayn-versiyakh rossiyskikh i zarubezhnykh izdaniy 
v period pontifika Benedikta XVI: dis. ... kand. filol. nauk [Shaping the Image of Vatican in the Online 
Versions of Russian and Foreign Publications at the Time of Pope Benedict XVI: PhD philol. sci. diss.] 
Moscow, 2013.

Kokoshkina S.A. (2000) Regional’naya pechat’ Italii o probleme «yazyk-dialekt» [The Italian 
Regional Press on the problem “Language – Dialect]. In: Sredstva massovoy informatsii v sovre-
mennom mire, 2000: tezisy nauchno-prakticheskoy konferentsii [Mass Media in the Modern World, 
2000: Theses of the Research-to-Practice Conference]. St.Peterburg: Sankt-Peterburg St. Univ. 
Publ., pp. 22−23. 

Korkonosenko S.G. (2001) Osnovy zhurnalistiki: uchebnoye posobiye [Fundamentals of Journalism: 
study guide]. Moscow: Aspekt Press Publ. 

Kornilov E.A. (ed.) (1991) Tipologiya mestnoy pressy. Sovetskiy Soyuz − Pol’sha: sbornik [Ty-
pology of the Local Press. The Soviet Union – Poland: collection]. Rostov-na-Donu: Rostov  
St. Univ. Publ.

Kostyukovich E.A. (2014) Eda – ital’yanskoye schast’ye [Food is Italian Blessing]. Moscow: OGI Publ. 
Lazutina G.V. (2010) Professional’naya etika zhurnalista: uchebnoye posobiye [Professional Ethics 

of a Journalist: study guide]. 3d ed. Moscow: Aspekt Press Publ.
Nazarova D.V. Stanovleniye i razvitiye ezhednevnoy ital’yanskoy gazety «Repubblika» kak mul’timediynogo 

izdaniya (1996 – 2007 gg.): avtoref. dis. ... kand. filol. nauk [Formation and Development of the Daily 
Italian Newspaper La Repubblica as a Multimedia Publication (1996 – 2007): extended abstract of 
PhD philol. sci. diss.] Moscow, 2007.

Nicastro F. (2008) Alla frontiera. Giornalisti in Sicilia [On the Frontline. Journalists in Sicily]. Prob-
lemi dell’informazione 1: 5−14.

Ovchinnikova O.M. (2014) Stanovleniye onlayn-SMI nauchnoy tematiki v Italii [Formation of On-
line Science Media in Italy]. Mediaskop 4. (in Russian). Available at: http://www.mediascope.ru/1613



182

Prokhorov E.P. (2009) Vvedeniye v teoriyu zhurnalistiki: uchebnik dlya studentov vuzov [Intro-
duction to the Theory of Journalism: textbook for university students].Moscow: Aspekt Press Publ. 

Sokolov V.S., Vinogradova S.M. (1997) Periodicheskaya pechat’ Italii: uchebnoye posobiye [The Ital-
ian Periodical Press: study guide]. St.Peterburg: Sankt-Peterburg St. Univ. Publ.

Svitich L., Smirnova O., Shiryayeva A., Shkondin M. (2015) Gazety srednikh i malykh gorodov Rossii. 
Sotsiologicheskoye issledovaniye: opros redaktorov i zhurnalistov [Newspapers of Medium and Small 
Towns of Russia. A Sociological Research: a Survey of Editors and Journalists]. Moscow: Faculty of 
Journalism, Moscow St. Univ. Publ. 

Svitich L.G., Smirnova O.V., Shiryayeva A.A., Shkondin M.V. et al. (2016) Gazety srednikh i malykh 
gorodov Rossii v 2010-kh gg. Kontent-analiticheskoye issledovaniye. Kollektivnaya monografiya [News-
papers of Medium and Small Towns of Russia in the 2010s. A content analytical study: collective 
monograph]. Moscow: Faculty of Journalism, Moscow St. Univ. Publ. 

Svitich L.G., Sidorov O.G., Smirnova O.V. (2017) Ulusnyye (rayonnyye) gazety Respubliki Sakha 
(Yakutiya): funktsional’no-soderzhatel’naya struktura (po rezul’tatam oprosa zhurnalistov) [Regional 
Newspapers of the Republic of Sakha (Yakutia): Functional and Content-Related Structure (based 
on the survey of journalists)]. Novosibirsk: Nauka Publ. 

Urina N.V. (2014) Lokal’nyye SMI v mediaprostranstve Italii [Local Mass Media in the Italian Media 
Landscape]. In: Regiony v rossiyskom mediaprostranstve. Sbornik materialov mezhdunarodnoy nauchno-
prakticheskoy konferentsii [Regions in the Russian Media Landscape. Proceedings of the International 
Research-to-Practice Conference]. Moscow: MediaMir Publ., pp. 47−48.

Urina N.V. (2006) Vatikan i SMI: smena pontifika [Vatican and Mass Media: a Change of Pope]. 
Medi@l’manah 1: 24−31.

Urina N.V. (2010) Zhurnalistika i politika: ital’yanskiy opyt vzaimodeystviya [Journalism and Politics: 
the Italian Experience of Interaction]. Moscow: VK; Faculty of Journalism, Moscow St. Univ. Publ.

Vartanova E.L. (ed.) (2013) Entsiklopedii mirovoy industrii SMI: uchebnoe posobie dlya studentov 
vuzov [Encyclopedia of World Media Industry: study guide for university students]. Moscow: Aspekt-
Press Publ.

Vartanova E.L. (2010) O sovremennom ponimanii SMI i zhurnalistiki [On the Current Understand-
ing of Mass Media and Journalism]. Mediaskop 1. (in Russian). Available at: http://www.mediascope.
ru/о-современном-понимании-сми-и-журналистики

Vinniychuk A.V. Gorodskiye gazety: istoricheskiy, klassifikatsionno-tipologicheskiy i soderzhatel’nyy 
aspekty: na primere gorodskikh gazet g. Rostova-na-Donu i gorodov Rostovskoy oblasti: avtoref. dis. ... 
kand. filol. nauk [Urban Newspapers: Historical, Classificatory and Typological and Content-Related 
Aspects: a case study of urban newspapers in Rostov-na-Donu and towns of the Rostov region: ex-
tended abstract of PhD philol. sci. diss.] Rostov-na-Donu, 2009.

Vyrkovskiy A.V., Makeenko M.I. (2014) Regional’noe televidenie Rossii na poroge tsifrovoy epokhi. 
[Akademicheskie monografii] [Regional Television of Russia on the Threshold of the Digital Age. (aca-
demic monographs)]. Moscow: MediaMir Publ.

The Weekly L’Express: a Response to the Identity Crisis (on some 
characteristics of the magazine’s new content strategy in 2016−2018) 

© Igor A. Subbotin
Former post-graduate student of the Faculty of Journalism, Lomonosov Moscow State University,  

Deputy Editor of the Department of International Politics in the Nezavisimaya Gazeta newspaper  
(Moscow, Russia), subbtn@gmail.com



183

Abstract
Over the past few years, the French print media have faced economic difficulties, and the tradi-

tionally stable segment of news weeklies is not an exception. Against this background, observers 
point to the identity crisis the publications of this typological group have been going through. The 
fact that the news magazines L’Express and Le Nouvel Observateur have repeatedly attempted to 
change their editorial strategies is indicative of the crisis situation. The former undertook renova-
tion after the change of ownership in 2016, while the latter made this attempt after the transition 
to a new owner in 2014.

This study focuses on the content strategy of L’Express magazine, which has most often been 
the object of experimentation. The empirical basis is the weekly’s archive for 2015−2018. The 
author compares the content of the 2015 issues with that of the 2016−2018 issues, when the 
new owner decided to change the “editorial formula”. It is concluded that the new policies of the 
weekly do not involve radical changes. Moreover, in L’Express some instances of content identical 
with the content of its competitors can be found. The author of the paper was able to interview J. 
Trentesaux, the former managing editor of L’Express, and E. Mettout, the current managing editor 
of the magazine.

Keywords: France, news weeklies, the magazine press, telecommunications, content strategy.
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Abstract
In his early novel “Rabbit, Run”, John Updike was already interested in mythology. Like his pre-

decessors of the early 20th century (F. Kafka, T. Mann, H. Hesse, J.-P. Sartre, A. Camus, to name but 
a few), he used myths in this novel. In particular, it was the trickster myth, which he significantly 
reinterpreted. In the writer’s conception, the trickster (the protagonist Harry Angstrom nicknamed 
Rabbit is associated with him) is deprived of his basic properties such as constructive actions, an 
ability to renew the world, or a successful activity in his native elemental surrounding of Chaos. 
The originality of the article is based on the exploration of the mythological references, other than 
Christian ones as in most theoretical works about Updike. The author of the article also tries to 
explain the essence of Rabbit’s mythological “run”, which in fact represents the movement from 
Chaos to Emptiness. 

Keywords: Updike, American novel, “Rabbit, Run”, trickster, ghost.
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Abstract
The author’s song became a major synthetic phenomenon of Russian poetry in the middle of 

the 20th century. This type of art involves a combination of the roles of the author, accompanist and 
performer in one person; it has its own style, poetry, aesthetics and tradition. The synthetic nature 
of the genre is theoretically justified by both researchers and bards themselves. Researchers note 
the exceptional openness of the structure of the author’s song genre to the development of various 
forms of creativity that are not traditional for poetry but rather characteristic of the media. The article 
contains an analysis of a number of texts by Soviet poets and an identification of journalistic features 
in them (journalistic language and style) by the method of content analysis and discourse analysis. As 
can be seen, authors parodied media texts in order to enhance the artistic expression of a literary work. 
We can notice the creative development of information, analytical and artistic-journalistic genres in 
bards’ texts. The category of information is present in bards’ texts to create a pseudo-documentary 
effect. At the same time, when using journalistic genres and the so-called media language in the 
works of the bard song genre, the portrait of the author-narrator can be artistically exaggerated.

Keywords: author’s song, parody, media text, media discourse, bards.
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