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Abstract
The concept of media repositioning determined by the existence of alternative information sources 

makes the media focus on the reformatting of their operations. The online and offline interaction 
between journalism and the audience changes the principles of the media industry’s operation. The 
communicative function of the media acquires a repositioning quality and makes the relationships 
with the Internet into a powerful factor of media development. The arrival of the Internet led to the 
development of new tools for information processing, storage and distribution, which engendered 
a “tectonic explosion” on a civilizational scale, comparable, for example, to the invention of the 
printing press. Media relations bring about an entirely new stage of societal development. This is 
why the author of this paper suggests introducing the concept of “mediatized society”, correlating 
it, as a generic term, with such communication areas as journalism, public relations and advertis-
ing. The obvious observable indicator of the existence of mediatized society is the widespread me-
diatization of social institutions, that is, representations of these institutions in the real and virtual 
communication space.
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Abstract
The understanding of the role and essence of the media changes along with the transformation 

of social practices. Nowadays, the process of mediatization is an important object of study within 
the frames of different scientific environments. The interest in the growing role of the media as a 
mediator emerged as far back as in the early 1990s. From a large variety of terms indicating the 
media’s influence on society and their numerous effects and roles, the term “mediatization” was 
acknowledged by researchers as the most adequate one. Moreover, in recent years scientists have 
voiced an opinion that mediatization acquires the characteristics of a theoretical concept, a kind of 
a framework within which the development of all public spheres is considered. This is why the study 
of the mediatization process, both in Russia and abroad, is increasingly of an interdisciplinary nature: 
the mediatization of science, the mediatization of culture, the mediatization of politics and the like. 
Nevertheless, while foreign media researchers speak not only about the mediatization process but 
already about a concept using the term “deep mediatization”, Russian researchers are inclined to 
approach this process with more caution, not attributing to mediatization any conceptual quality 
essential for an independent theory.
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News Agencies: Type Differences
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Abstract
At the new stage of communications development, news agencies prove to be obvious leaders, 

just as they were before in response to radical changes in the media landscape. Under transition to 
convergence and multimediatization, they find themselves in a winning situation having replaced 
their traditional role of a raw material supplier by multi-format and multi-platform information 
producing. This paper is a review of the studies conducted in 2014-2017, in the course of which 
the websites of news agencies of different types (national, specialized and regional ones) were 
examined. The studies revealed the specifics of convergence processes in the activities of news 
agencies. The author concludes that the type of agency and its mission determine the conver-
gence strategies and, subsequently, the convergence models and trajectories in the practice of 
Russian news agencies are dissimilar. The paper focuses on the type differences in convergence 
in news agencies.

Keywords: convergence, convergence trajectories, national, specialized and regional news agen-
cies, type differences.
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Notes
Autonews: vse ob avto, avtorynok, posledniye novosti iz zhizni avtomobiley [Autonews: Everything 

About Cars, the Car Market, the Latest News on the Life of Cars]. Available at: http://www.autonews.ru
Internet-izdaniye o vysokikh tekhnologiyakh [An Online Publication on High Technologies]. 

Available at: http://www.cnews.ru
Mneniya [Opinions]. Available at: https://www.asi.org.ru/article
Nashi deti [Our Children]. Available at: http://www.nashi-deti.ru
Ofitsial’nyy sayt «RIA Novosti» [Official website of RIA Novosti]. Available at: http://ria.ru
Ofitsial’nyy sayt RBK [Official website of RBK]. Available at: http://www.rbc.ru
PravoVideniye: kommunikatsii na zashchite prav cheloveka [JurisVision: Communications Watch 

Human Rights]. Available at: https://www.asi.org.ru/news/2015/04/28/pryamoj-internet-efir-asi-
v-saharovskom

RBK Lichnyye finansy [RBK Personal Finances]. Available at: http://lf.rbc.ru
RBK Nedvizhimost’ [RBK Real Estate]. Available at: http://realty.rbc.ru
RBK Sport [RBK Sport]. Available at: http://sport.rbc.ru
RBK Stil’ [RBK Style]. Available at: http://style.rbc.ru
Sotsial’naya otvetstvennost’ biznesa [Social Responsibility of Business]. Available at: http://

www.soc-otvet.ru
Tak prosto [So Simple] . Available at: http://www.tak-prosto.org
Teplitsa sotsial’nykh tekhnologiy [The Greenhouse of Social Technologies]. Available at: http://

www.te-st.ru
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Sparte and Ressort in German Genre Studies
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Abstract
The paper deals with the problems of genre formation in the environment of practical journalism 

in German-speaking media. The dynamization of new media genres is an active and socially signifi-
cant process associated with wide changes in editorial practice. The emergence of new compositional 
speech forms, enlarged groups of genres, rubrics, formats and the like is discussed in the paper. The 
study reflects not only the practical activity of editorial teams (in which connection terminological 
clarity regarding the concepts of Sparte and Ressort is essential) but also the powerful dynamics of 
mass information technologies indicative of the author’s multi-modus intentions in modern media 
communication. The obvious motivation of communicative forms is becoming more and more crucial 
in terms of their success. In this process, the media schemes regulating production methods come 
to the fore, determined by journalists’ actions and structures of media messages. Their actual rep-
resentations are focused on reflecting new media trends that capture the competitive conditions 
and standards of the commercialized media systems. In this situation, media genres are increas-
ingly becoming hybrid forms operating in the gap between information, entertainment and fiction.

Keywords: media genres, media changes, rubric, media format, genre dynamics.
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Abstract
Some representatives of the foreign press were sent to monitor the progress of the campaign at 

the Balkan theater of military operations in the Russo-Turkish war of 1877−1878. The largest number 
of journalists came from Great Britain. Among them were both correspondents of the London press 
and provincial ones from Manchester, Glasgow and other cities. Their work was monitored by Russian 
colleagues, for whom the coverage of war events was their first experience. In modern Russian scholarly 
science, no attention has been paid to the relationships between Russian and British correspondents 
during the Russo-Turkish war. Using the narrative method, the author of this article creates the profiles 
of British correspondents through the memoirs of their Russian war colleagues. Their stories make it 
possible to form a clear view of British correspondents’ methods of work. The article deliberately does 
not rely on the materials published by Russian correspondents, since its purpose is to study the activities 
of British press representatives directly on the Balkan Peninsula but not the media coverage of the war.
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Abstract
This paper is based on the results of the first stage of the complex project “The Structure 

of a Russian Radio Journalist’s Work in the Digital Environment”. The study is focused on the 
process of creating the editorial product. The authors examined the style and formats of 
information presentation and genre priorities of staff members of all-news and news/talk 
radio stations.

 The study was conducted through an e-mail survey. The respondents were reporters and managing 
editors in the news departments of all-news and news/talk radio stations. In November-December 
2017, 58 people were surveyed. The sample was thoroughly controlled: one radio station was allowed 
to delegate no more than 8 respondents. The technique chosen for the survey was reconstruction. The 
respondents were asked to recall the past working week (or just a day, depending on the schedule) 
indicating how many stories of which genres they had done.

The results of the study showed that the genre most popular with those working at the ra-
dio stations under consideration is unoriginal news (the so-called “rewrite”), the second best 
is original breaking news and the third place is occupied by exclusive news. It was also found 
that most of the surveyed managing editors tend to combine their administrative function with 
creative activities. 

 Keywords: journalism, format, genres, news, feature, interview, report, symbols, text.
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Abstract
The article analyzes the problems of Russian economic journalism. Based on 18 in-depth interviews, 

the authors highlighted the range of difficulties economic journalists consider to be most challeng-
ing. The problems include: pressure from interest groups (authorities and advertisers), insufficient 
qualification and turnover of staff, low trust of news consumers in the media, their lack of economic 
literacy compelling journalists to simplify their materials, and information overload of the audience. 
These problems lead to a decrease in the quality of media content, negative news bias and limited 
media independence, which does not allow journalists to cover some socially significant issues. Al-
though the international ratings of media freedom confirm the unfavorable situation in the area of 
Russian economic journalism, the problems identified by the interviewees are typical of many other 
countries. It seems likely that some of these problems (for example, authorities’ pressure) are more 
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acute in this country. However, the questions themselves, which need to be answered to improve 
the media quality, are very similar.

Keywords: problems of journalism, economic news, censorship, information overload, economic 
literacy.
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Abstract
This paper considers public relations in the non-profit environment and, as an essential element 

of non-profit PR, media relations (MR). Because of specific nature of a non-profit organization, 
mass media are a key target audience, one of the most effective tools for distributing information 
about the organization’s activities. The media centricity of a modern Russian citizen determines 
the role and functions of mass media in societal life. Mass media set the agenda, attract societal 
attention to previously neglected social problems, accumulate values and beliefs, translate and 
change stereotypes, shape and channel information flows. To develop effectively, a non-profit or-
ganization has to competently work with mass media: offer interesting themes, serve as a prompt 
and reliable source, provide expert commentaries and the like. The paper attempts to formulate 
the effectiveness constituents of a non-profit project in particular and of public relations in the 
non-profit environment in general. The authors believe that it is reasonable to consider the expe-
rience of organizations which proved successful in solving problems and defending the interests 
of their patients, this is why in this case they examine the media relations of the Vera hospice 
charity foundation. 
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Abstract
The topic of the article is timely for today’s Russia, where most young people do not have a 

wide geopolitical outlook, display an undeveloped ability to consider international events in a 
objective way and demonstrate a lack of pride for their country. As a matter of fact, this is the first 
attempt to show the aims and methods of creating the image of “abroad” in the context of deve-
lopmental journalism in the Pioneer and Komsomol press of Udmurtia in the 1920s–1930s. The 
press was faced with the task of shaping the image of “abroad” among young people and form-
ing their objective view of the events that took place in foreign countries, showing both positive 
developments (the youth movement abroad, the activities of the International and the like) and 
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negative ones (inequality, fascism and so on), thus contributing to the international education of 
readers and fostering a sense of pride for their country. The material is especially important today, 
in a “world without borders”, where there is a problem of mutual understanding of people from 
different cultures and traditions. 

Keywords: youth press of Udmurtia, developmental journalism, the image of “abroad”, widening 
young people’s geopolitical outlook.
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Abstract
This article considers the documents from German archives regarding the removal of an issue 

of the Rul newspaper from circulation in September 1927. It was the most influential publication 
amongst Russian emigrants that was edited and printed in Berlin. The Soviet government demanded 
that the German Foreign Ministry cease the printing of the issue and called for the deportation of 
the editor. This happened at a time of improving political, economic and military cooperation be-
tween Germany and the Soviet Union. The legal basis for the Soviet claim was an archaic article 
in the Penal Code of the German Empire, adopted in the year 1871, entitled “Antagonistic actions 
against friendly states“. It was not until 2018 that this article was repealed by unanimous vote of 
the members of the Bundestag. 

Due to the efforts of diplomats, lawyers, and journalists, the case against the newspaper was 
closed in 1929, when the journalists were granted amnesty as political prisoners by the Hindenburg 
government. The documents discussed in this article uncover the specific activities of émigré jour-
nalists in the special conditions of the late Weimar Republic and the extent of its cooperation with 
the Soviet Union. 

Keywords: the Rul newspaper, the Russian-language press in Germany, Russian Berlin, the press 
of Russian emigration, the press of the Weimar Republic.
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Abstract
In early 1871, the secondary education reform worked out by the Ministry of Education was put 

before the State Council. All its development stages were reflected in the Journal of the Ministry of 
Education (henceforth the Journal). In the May issue of the Journal, the draft reform was published 
which modified non-classical gymnasiums into secondary schools thus depriving their graduates of 
the right to enter universities; from then on, only the graduates of classical gymnasiums had such 
a right. The project immediately became the object of controversy between the supporters of non-
classical education and the adherents of classical education. The former favored mastering practical 
knowledge. Moving to capitalism, Russia needed professionals in different fields capable of promot-
ing the country’s modernization, which in turn required accessibility of education. The reform was 
implemented by the new Minister of Education D. Tolstoy, well-known for his conservative views. 
He maintained that only the most able pupils must enter universities while “the majority of pupils 
cannot cope with the course of either classical or non-classical gymnasiums” (cited from the Jour-
nal), but this very majority created artificial overcrowding of educational institutions. In the course 
of discussing the reform in the State Council, many advocated non-classical education. Eventually, 
however, Dmitry Tolstoy supported by the tsar was able to prove himself right, and from then on 
classicism was the basis of general scientific education in Russia.

A new Statute of Gymnasiums and Progymnasiums was published, but the press controversy over 
it continued. Being the mouthpiece of the Ministry of Education responsible for the reform, the Jour-
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nal consistently defended the Statute reproaching non-classicists for the “disparity of opinions on 
the educational arrangement” and put forward arguments that the adherents of classical education 
found to be convincing. However, those arguments could be weighty either for classicists themselves 
or for those people who did not take a close look at the problem.

Keywords: Journal of the Ministry of Education, editors of the Journal, education reform of 1871, 
D. Tolstoy, A. Georgievsky.
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Abstract
This paper examines the development of the media image of former President of Catalonia’s 

Generalitat Carles Puigdemont in leading Spanish and Catalan print periodicals over a period of 
ten months from the referendum on the independence of Catalonia from Spain held on October 1, 
2017 to the election of Quim Torra as new Catalan leader on May 14, 2018. Based on 1087 newspa-
per articles in the Madrid and Barcelona press, the author concludes that most Madrid newspapers 
describe Puigdemont as a political criminal, a violator of Article 155 of the Spanish constitution 
(which is designed to prevent the country’s regions from breaking away), an embezzler of public 
funds and even a Russian secret service agent. Quite the opposite, the Barcelona press is generally 
sympathetic with Puigdemont accusing the Spanish government, which has long been indifferent to 
the Catalan issue, of the conflict between Madrid and Barcelona. So it can be seen that the attitude 
to Puigdemont is biased in all the newspapers under consideration, which is conditioned by a strong 
political stance of these periodicals.

Keywords: Spain, Catalonia, referendum, independence, Puigdemont, the press.
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Abstract 
The main purpose of this article is to analyze the positioning of the Spanish daily sports newspa-

per Marca on social networks and identify major tools to increase audience loyalty and traffic and 
implement a successful social media marketing strategy. 

Social networks fundamentally change the nature of breaking news and have a deeper impact 
on society than traditional media. This is the most convenient platform for building communities of 
loyal users. While offering new opportunities, these advanced technologies place, at the same time, 
a great responsibility on media managers and journalists as to what to report and when.

Developing a positioning strategy is a long and difficult process, which is determined not only by 
the quality of the published content and the frequency of posting. It also implies communication with 
the audience and monitoring of their opinions, likes and comments. It should be noted that Marca 
does not just involve the user in a dialogue, but also supports it at the later stages. Its positioning 
strategy adheres to the principle ‘same values, new tools’, using an extra layer of information and 
diverse opinions. This is why Marca has also been at the forefront of experiments with social media, 
many successfully breaking new ground. 

Keywords: Spain, Marca, social networks, sport, positioning strategy.

Notes
El estudio general de medios (EGM) [Global Research into the Media Market]. Available at: http://

www.aimc.es (aссessed: 01.07.2018).
MARCA consolida su liderazgo en la prensa española [The Marca Newspaper Consolidates Its 

Leadership Positions in the Spanish Press]. Available at: http://www.marca.com/mundo-marca/20
18/04/18/5ad78471468aebfd458b4685.html

Ofitsial’naya stranitsa As v Facebook [Official Page of As on Facebook]. Available at: https://www.
facebook.com/as (aссessed: 01.07.2018).

Ofitsial’naya stranitsa Diario Sport v Facebook [Official Page of Diario Sport on Facebook]. Avail-
able at: https://www.facebook.com/sport.es (aссessed: 01.07.2018).

Ofitsial’naya stranitsa Marca v Facebook [Official Page of Marca on Facebook]. Available at: 
https://www.facebook.com/marca (aссessed: 01.07.2018).

Ofitsial’naya stranitsa Marca v Instagram [Official Page of Marca on Instagram]. Available at: 
https://www.instagram.com/marca/ (aссessed: 01.07.2018).

Ofitsial’naya stranitsa Marca v Twitter [Official Page of Marca on Twitter]. Available at: https://
twitter.com/marca (aссessed: 01.07.2018).
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Ofitsial’naya stranitsa Mundo Deportivo v Facebook [Official Page of Mundo Deportivo on Face-
book]. Available at: https://www.facebook.com/MundoDeportivo.com (aссessed: 01.07.2018).

Ofitsial’nyy akkaunt byvshego kreativnogo direktora izdaniya MARCA Khose Khuana Gameza 
[Official Account of Former Creative Director of Marca Jose Juan Gamez]. Available at: https://www.
facebook.com/josejuangk

Soobshchestvo MARCA v Facebook [Marca Community on Facebook]. Available at: https://www.
facebook.com/MARCA/photos/a.430682927305.218580.46538702305/10152694886272306/?ty
pe=1&theater
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Mediatext

Special Features of a Travel Media Text in a Glossy 
Magazine (a case study of Condé Nast Traveller)
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Abstract 
The travel media text is created within the framework of travel journalism, along with some 

other types of media text (political, environmental, ethnographic, cultural texts about other 
countries and the like). The media text combines different semiotic codes (verbal and non-ver-
bal). In the travel media text, the visual component is particularly significant. The travel media 
text is viewed as a representation of the frame “another country”. This frame is a structure of 
knowledge representation about a foreign cultural environment, organized in the form of a set 
of hierarchically located elements (slots). In addition, in the media text the mental need of the 
audience for the presentation of national stereotypes is met. In travel journalism, stereotyping 
is particularly strong.

The article highlights the key features of the travel media text: 1) representation of the frame 
“another country” and the choice of its slots; 2) interaction with audience stereotypes; 3) polycode 
nature. As a result of the analysis, the author came to the conclusion that travel media texts in the 
glossy magazine Condé Nast Traveler Russia are divided into two types. The first type includes author’s 
texts connected with the rich tradition of travel literature. The second one is represented by simpli-
fied advertising texts. The magazine successfully combined aesthetic, educational and promotional 
components, but for economic reasons in 2017 its publication was terminated.

Keywords: travel media text, media text, frame “another country”, polycode nature, audience 
stereotype.
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