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Abstract

This article examines the functions of a modern media text, their correspondence to the informa-
tion needs of society at different stages of its development. The author analyzes the models of com-
munication and summarizes the various functions of the text in terms of their rational or emotional
nature. The article provides an overview of the development of writing that meets the requirements
of communication. The author shows how rational and emotional information needs are satisfied
with the help of different media and texts of different degrees of creolization.

The author analyzes the development of writing in terms of its influence on the nature of the
information contained in the text. Over time, man has learned, by using various types of writing, to
accurately transmit both rational and emotional information. The work notes that technical progress
has also contributed to the development of a modern media text by making it more accessible to
large audiences, allowing it to move from verbality to creolization, and also strengthening realism,
dynamism and imagery. The author draws attention to the fact that experiments with the creation
of new media texts are not only continuing, but also entering the stage of commercial application.

Based on the analysis of the development of a modern media text and modern technologies,
the author predicts the emergence of a new type of text in modern communication (sensotext) that
satisfies those information needs of man that have not been satisfied until recently. The author
concludes that understanding changes in modern communication will allow the media to carry it
out more effectively.
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Abstract

This article presents the results of a study on the issue of European identity as it is seen by global
news channels (namely CNN International, BBC World News, China Global Television Nework, RT
News and Al Jazeera English). The issue of European identity is considered on the basis of content
analysis and within five major aspects: coverage of the question of the eastern border of Europe, of
the status of unrecognized and partially recognized European states and that of European dependent
territories, the use of the concepts “European Union”, “Eurozone” and “Schengen zone” and its de-
rivatives and the level of global news TV channels’ information activity in terms of covering European
sub-regions. The study shows that modern Europe is represented by the global news channels as
an association of 45 states with uniform distribution of information on leading countries in different
regions, mostly formed with political and cultural relations prevailing over European institutional
system and individual cases of territorial fragmentation.

Keywords: global television, Europe, European borders, TV information strategies.

Notes

https://www.worldatlas.com/aatlas/infopage/contnent.htm
https://www.worldatlas.com/webimage/countrys/europe/no.htm
http://worldpopulationreview.com/countries/countries-in-europe/

References

Barkho L. (2010) News from the BBC, CNN and Al-Jazeera: How the Three Broadcasters Cover the
Middle East. New York: Hampton Press.

Bayley P., Williams G. (2012) European Identity: What the Media Say. Oxford; New York: Oxford
University Press.

Chaban N., Bain J., Stats K., Sutthisripok P. (2006) Seeing Europe Through the Eyes of Others: How
“Local” is the EU in Asia-Pacific News? Language and International Communication 18 (6): 188-210.

Chalaby J.K., Robins K., Aksoy A., Sakr N. et al. (2005) Transnational Television Worldwide: Towards
a New Media Order. London; New York: I.B. Tauris&Co.

Cottle S., Rai M. (2008) Global 24/7 News Providers: Emissaries of Global Dominance or Global
Public Sphere? Global Media and Communication 4 (2): 157-181.

D’'Haenens L. (2005) Euro-Vision: The Portrayal of Europe in the Quality Press. International Com-
munication Gazette 52 (1): 69-75.

Elgstrom O. (2015) Studying External Perceptions of the EU: Conceptual and Methodological Ap-
proaches. In: Bachmann V., Muller M. (eds.) Perceptions of the EU in Eastern Europe and Sub Saharan
Africa: Looking in from the Outside. London; New York: Palgrave Macmillan, pp. 17-33.

120



Gerhards J., Schafer M.S. (2013) International Terrorism, Domestic Coverage? How Terrorist At-
tacks Are Presented in the News of CNN, Al Jazeera, the BBC and ARD. International Communication
Gazette 76 (1): 3-26.

Jordana J., Keating M., Marx A., Wouters J. et al. (2019) Changing Borders in Europe: Exploring the
Dynamics of Integration, Differentiation and Self-Determination in the European Union. London; New
York: Routledge / UACES Contemporary Studies.

Kotta M. (2017) Evropeyskaya identichnost’: vyzovy sovremennosti [European Identity: Chal-
lenges of Modernity]. In: Semenenko I.S. (ed.) Identichnost’: lichnost’, obshchestvo, politika. Entsik-
lopedicheskoe izdanie [Identity: Person, Society, Politics. An Encyclopedia]. Moscow: Ves’ Mir Publ.,
pp. 184-192.

Le Goff J. (2003) L'Europe est-elle née au Moyen Age? [Was Europe Born in the Middle Ages?]
Paris: Editions du Seuil.

Lucarelli S. (2013) Perceptions of the EU in International Institutions. In: Jgrgensen K.E., Laati-
kainen K.V. (eds.) Routledge Handbook on the European Union and International Institution; Abingdon:
Routledge, pp. 429-444.

Orlova V.V. (2003) Global'nye teleseti novostey na informatsionnom rynke [Global Television Net-
works in the Information Market]. Moscow: RIP-kholding Publ.

Robertson A. (2012) Narratives of Resistance: Comparing Global News Coverage of the Arab
Spring. New Global Studies 6 (2). DOI: 10.1515/1940-0004.1172

Rosamond B. (2000) Theories of European Integration. Hampshire; New York: Palgrave.

Towards Theoretical Understanding of Russia’s Media Policy

© Elina V. Samorodova

Master’s student of the Faculty of Journalism, Lomonosov Moscow State University (Moscow, Russia),
elina_samorodova@mail.ru

Abstract

Media in a democracy is an essential tool for providing citizens with information, shaping opin-
ions and communication between public authorities and civil society. Current public demands in-
creasingly set requirements for media and media regulation at the state and professional levels.
The relations between media and the state are important for domestic and foreign studies today.
So, modern researchers drawing on classical theories of media regulation and taking into account
national characteristics of their countries increasingly accept and improve new concepts of media
policy. Theoretical understanding of the place and role of media in the socio-political process
demonstrates the importance of establishing media regulation tools, as well as of creating a com-
prehensive and competent system of media policy at the levels of state and self-regulation. The
article attempts to consider the main theoretical approaches to the relationship between media
and society, information policy and media policy. The theoretical concepts are analyzed in relation
to the Russian experience.

Keywords: media, media policy, information policy, media accountability.
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Abstract

The article presents the results of a study into the use of convergent technologies in the work
of Russian regional journalists. On the basis of a survey of almost 100 journalists (26 publications
from 13 regions), the authors of the article conclude that the journalists consider the changes in the
job to be significant, but the core of this job remains traditional: writing and editing texts and taking
part in editorial conferences. Almost all of the journalists write articles for the online edition, but
few are involved in website administration and produce video and audio content. The main online
activities of the journalists are information search and communication on social networks and mes-
sengers, while video or audio editing programs, task managers or update scanners are used only by
a minority of them. Notably, the digital competences of young (under 35 years of age) and of elderly
(above 55) journalists are nearly the same. The digital leaders are middle-aged (35-54) journalists.
In general, the changes in the job are seen by the respondents as positive, although they admit that
creativity has declined and work intensity has increased.

Keywords: media convergence, journalism transformation, regional media, digital technologies,
social networks.
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Abstract

Nowadays the subject of geobranding in Russia is currently important as under the conditions
of mass population migration to metropolitan areas the regions have to create successful brands.
Notably, there could be a variety of strategies for creating such a successful regional brand. This pa-
per provides an analysis of the possibility of sports application in the Chechen Republic branding.
It contains a review of literature on geobranding and sports application in Russian geobranding.
The objective of the paper is to determine the place of sports articles in the attempts to create the
Chechen brand. By means of content analysis, more than 5000 materials published by leading Rus-
sian media were analyzed. In addition, 1400 contributions made to his blogs by Chechen Republic
President Ramzan Kadyrov were considered. The result shows that a great number of media mate-
rials on Chechnya and the regional head's blogs are concerned with sports. The author concludes
that sports articles take an important place in the attempts to create the Chechen Republic brand.

Keywords: branding, regional brand, geobranding in Russia, Chechen Republic, content analysis.
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Instagram zablokiroval novyy akkaunt Ramzana Kadyrova [Instagram Disabled a New Account of
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tv/a/kadyrov-new-instagram-blocked/29590123.html (accessed: 01.05.2019).

Medialogiya. Available at: https://www.mlg.ru/ (accessed: 01.05.2019).

Musina A. (2017) Rossiya: Massovaya vnutrennyaya migratsiya ugrozhaet budushchemu stra-
ny [Russia: Mass Internal Migration Threatens the Future of the Country]. Eurasianet, October 12.
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Naselenie Rossii: chislennost’, dinamika, statistika [The Population of Russia: Size, Dynamics,
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Regions]. Available at: http://www.akospr.ru/tag/analiticheskoe-agentstvo-smyslografiya (accessed:
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Club]. Available at: https://vk.com/akhmat_fight_club_wfca (accessed: 01.05.2019).

Ofitsial'naya stranitsa Ramzana Kadyrova v «VKontakte» [The Official Page of Ramzan Kadyrov
in VKontakte]. Available at: https://vk.com/ramzan (accessed: 01.05.2019).

Salakh stal pochetnym grazhdaninom Chechni [Salah Given Honorary Citizenship of Chechnya]. Gazeta.
RU, 2018, June 23. Available at: https://www.gazeta.ru/sport/worldcup2018/news/2018/06/23/n_11691943.
shtml (accessed: 01.05.2019).
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Abstract

The distribution of new digital information formats, in particular big data, implies new ways of
finding, processing, analyzing information and presenting it in journalism. These changes should
be reflected in the journalistic materials prepared in the format of data journalism. However, the
results of the research show that in the mid-2010s the impact of using big data in leading Russian
journalistic organizations remained minimal. This paper presents the main results of the study of
data journalism articles in the Russian quality press (2014-2016). The analysis reveals their similar
characteristics: big data are not a mandatory component, although in most materials containing big
data it is they that serve as information sources for writing the material. Less than half of them are
analyzed with the use of special data processing tools by the authors themselves: for the most part
Russian journalists use ready data obtained from state and public organizations, analytical compa-
nies, other media, social networks and search engines. The specificity of Russian data journalism is
that the processed data are often commented on by the authorities.

Keywords: the Russian press, open data, big data, quantitative data, data journalism.
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Abstract

This article presents a description of the place of women’s magazines in the Russian periodical
press of the early 20th century. The text gives detailed information on the magazines designed for
a wide audience and at the same time having a social and political orientation. Special attention
is drawn to the content and thematic features of the Damskiy Mir magazine (1907-1916) and its
place among other women'’s periodicals. It is noted that Damskiy Mir was an aristocratic magazine
praising “beauty” in the beginning, but in the latter half of its life it also focused on topics related to
the new role of women in society. The inclusion of feminist discourse in its content became a necessary
condition for the magazine’s success, as is shown in the conclusion. Thus, the model encompassing
both entertaining and serious topics proved to be most effective.

Keywords: Damskiy Mir, A.Z. Muravjova, women's magazines, the Russian press of the early 20th
century, women'’s liberation movement.

Notes

Bazankur O. (1911) Iz oblasti iskusstva [From the Field of Art]. Damskiy mir, no. 5, p. 37.

Damskiy mir, 1909, no. 1, p. 13; 1911, no. 2, p. 7; 1911, no. 5, p. 24.

Khudozhestvennye novosti [Art News]. Damskiy mir, 1911, no. 8, p. 24.

Rossiyskiy gosudarstvennyy istoricheskiy arkhiv (RGIA). F. 1102. Op. 2. D. 1312 [Russian State
Historical Archive. F. 1102. Inv. 2. Rec. 1312].

Serebryakova E.A. (1913) Lichnye vpechatleniya o zhenskom dvizhenii v Anglii v poslednee vre-
mya [Personal Impressions of the Women's Movement in England over Recent Years]. Damskiy mir,
no. 5, p. 25-28; no. 8, pp. 10-13.

130



References

Esin B.l. (2009) Istoriya russkoy zhurnalistiki (1703-1917): uchebnoe posobie [A History of Russian
Journalism (1703-1017): a Study Guide]. Moscow: Flinta: Nauka Publ.

Kharris D.G. Russkie dorevolyutsionnye zhenskie zhurnaly nachala XX veka [Russian Pre-Revo-
lutionary Women's Magazines of the Early 20th Century]. In: Doklady Pervoy Mezhdunarodnoy kon-
ferentsii «Gender: yazyk, kul'tura, kommunikatsiya» 25—26 noyabrya 1999 g. [Reports of the First In-
ternational Conference “Gender: Language, Culture, Communication”, November 25-26, 1999].
Moscow, pp. 342-367.

Kolomiytseva E.Yu. Formirovanie zhenskogo universal’nogo zhurnala v otechestvennoy zhurnalistike
XVIII-XX vekov: istoriya razvitiya i tipologicheskie osobennosti: avtoref. dis. ... d-ra filol. nauk [Formation
of a Women'’s Universal Magazine in Russian Journalism of the 18t"—20% Century: extended abstract
of Dr. philol. sci. diss.] Armavir, 2008.

Lapshina G.S. (2012) Zhenskoe litso russkoy zhurnalistiki [The Female Face of Russian Journalism].
Moscow: MediaMir Publ.

L-vaS. (1901) Zhenskie zhurnaly [Women's Magazines]. In: Zhenskiy al’'manakh: illyustrirovan-
nyy nauchno-literaturnyy sbornik po voprosam zhenskoy zhizni [Women’s Almanac: an Illus-
trated Scientific and Literary Collection Dedicated to the Issues of Women'’s Life]. Odessa:
[n.p.], pp- 162-163.

Mitrokhina K.L. Evolyutsiya i tipologiya rossiyskoy zhenskoy pressy v 1779-1861 gg.: dis. ... kand.
filol. nauk [Evolution and Typology of the Russian Women'’s Press in 1779-1861: PhD philol. sci.
diss.] Moscow, 2007.

Norton B., Gheith J. (eds.) (2001). An Improper Profession: Women, Gender, and Journalism in Late
Imperial Russia. Durham, NC and London: Duke University Press.

Pirozhkova T.F. (1994) Zhurnal dlya «prekrasnogo pola». K 250-letiyu so dnya rozhdeniya
N.l. Novikova [A Magazine for the “Fair Sex”. To the 250th Anniversary of the Birth of N.I. Novikov].
Vestnik Moskovskogo universiteta. Seriya 10: Zhurnalistika 6: 26-36.

Pokrovskiy V.I. (1906) Damskiy zhurnal (1806-1906) [Damskiy Zhurnal (1806-1906)]. Moscow:
Imperial Society of History and Antiquities of Russia Publ.

Pokrovskiy V.I. (1905) Zhurnal dlya milykh (1804-1904) [Zhurnal dlya Milykh (1804-1904)].
Moscow: The Imperial Society of History and Antiquities of Russia at Moscow Univ. Publ.

Pushkareva N.L. (2002) Russkaya zhenshchina: istoriya i sovremennost’: Dva veka izucheniya «zhenskoy
temy» russkoy i zarubezhnoy naukoy. 1800—2000: Materialy k bibliografii [The Russian Woman: History
and Modernity: Two Centuries of Studying the “Women’s Theme” by Russian and Foreign Scholarly
Science. 1800-2000: Materials for Bibliography]. Moscow: Ladomir Publ.

Ruan K. (2011) Novoe plat’e Imperii: istoriya rossiyskoy modnoy industrii, 1700—1917 [The Empire’s
New Clothes: a History of the Russian Fashion Industry, 1700-1917]. Moscow: Novoe literaturnoe
obozrenie Publ.

Shchepkina E. (1909) Damskie i modnye zhurnaly bylykh vremen (bibliograficheskaya zametka)
[Women'’s and Fashion Magazines of Old Times (a bibliographical note)]. Soyuz zhenshchin 5-6: 24-25.

Shkondin M.V., Resnyanskaya L.L. (2009) Tipologiya periodicheskoy pechati[Typology of the Perio-
dical Press]. Moscow: Aspekt Press Publ.

Smeyukha V.V. (2011) Otechestvennye zhenskie zhurnaly: istoriko-tipologicheskiy aspekt: mono-
grafiya [Russian Women's Magazines: the Historical and Typological Aspect: a Monograph]. Rostov-
on-Don: SKNTs VSh YuFU Publ.

Smeyukha V.V. (2012) Transformatsiya otechestvennykh zhenskikh zhurnalov: monografiya [Trans-
formation of Russian Women'’s Magazines: a Monograph]. Rostov-on-Don: Donlzdat Publ.

131



Smeyukha V.V. (1999) Zhenskaya pressa v Rossii nachala XX veka (tipologicheskiy i problemno-
tematicheskiy obzor) [The Women'’s Press in Russia of the Early 20th Century (A Typological and
Thematic Review)]. Filologicheskiy vestnik Rostovskogo universiteta 1: 53-56.

Smirnova 0.V. (2012) Gendernye issledovaniya professii zhurnalista [Gender Research of the
Journalist's Profession]. Medi@!manah 5: 18-28.

Smirnova 0.V. (2011) Integratsiya gendernogo podkhoda v zhurnalistskoe obrazovanie: ros-
siyskiy kontekst [Integration of the Gender Approach in Journalism Education: Russian Context].
Mediaskop 4. (in Russian). Available at: http://www.mediascope.ru/node/963

Sokol'skaya L.V. (2010) Evolyutsiya zhenskoy chitatel'skoy auditorii vo vtoroy polovine XIX veka
[Evolution of Women's Readership in the Second Half of the 19th Century]. In: Kniga i mirovaya kul'tura:
materialy V Mezhdunarodnoy nauchno-prakticheskoy konferentsii [The Book and World Culture: Pro-
ceedings of the 5th International Research-to-Practice Conference]. Omsk: Variant-Omsk, pp. 154-158.

Vartanova E.L. (2008) Zhenshchina v brendinge natsiy: obrazy rossiyanok i finok kak element
obraza strany [A Woman in the Nation Branding: the Images of Russian and Finnish Women as an
Element of the Country’s Image]. In: Obraz zhenshchiny v kul'ture i mass-media [The Image of a Woman
in Culture and Mass Media]. Tampere: University of Tampere Publ., pp. 13-209.

Veys G. (2005) « Prekrasnaya epokha». Evropa. XIX—XX wv.: po materialam publikatsiy zhurnala
«Modnyy svet», «<Modnyy kur’er» i «Zhivopis. obozrenie» kontsa XIX —nach. XX w. [The “Beautiful Epoch”.
Europe. The 19th -20th Centuries: on the example of the Modnyi Svet, Modnyi Kurier and Zhivopis.
Obozrenie magazines of the late 19th-early 20th centuries]. Moscow: Eksmo Publ.

Yukina L.I. (2003) Istoriya zhenshchin Rossii: Zhenskoe dvizhenie i feminizm v 1850—1920-e gody.
Materialy k bibliografii [A History of Women in Russia: Women’s Movement and Feminism in the
1950s-1920s. Materials for Bibliography]. St. Petersburg: Aleteyya Publ.

Literature and Essays

“A Duty Bequeathed by God..."”: on A.S. Pushkin’s Poetological
Thought in the Historical Tragedy “Boris Godunov”

© Liudmila V. Stebeneva

PhD in Philology, Senior Researcher at the Laboratory for Medialogy and Media Linguistics in the
Area of Law of ILCL; Associate Professor at the Chair of Russian Language Stylistics, Faculty of Journalism,
Lomonosov Moscow State University (Moscow, Russia), lvstebeneva@mail.ru

Abstract

Traditionally, the idea of A.S. Pushkin’s “Boris Godunov” has been interpreted as the tragedy
of power and the tragedy of the people. The author of this paper examines the tragedy of Grigory
Otrepyev as a poet who repudiated his poetic destiny. The words describing Grigory Otrepyev as
a skillful compiler of canons devoted to saints, used by imperial historiographer N.M. Karamzin in
“A History of the Russian State”, were quoted by A.S. Pushkin in the remark belonging to a fictional
character, Abbot of the Chudov Monastery, and served as an impetus to the emergence of poetic
themes and motifs in the tragedy. The theme of the Poet and devotion to poetry is particularly
evident in the scene “Krakov. Vishnevetsky's House”. The analysis of this scene shows that there is
a contradiction between the behavior of the versifier bowing to the Pretender and the precept of
A.S. Pushkin’s Poet found in his lyric poetry: the lyre must obey God's will, it does not bow its head
toidols. Answering the versifier, who flatters and is therefore devoid of the vision of a prophet, with
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an elegant dictum the Pretender proclaims a happy tsar's fate for himself. However, the words of
Grigory Otrepyev, a poet-monk, who gave up the blessing of serving God and chose false royalty,
do not have prophetic power. In addition, the author explains the richness of poetic connotations
in the image of Grigory Otrepyev with a metaphoric relationship between the Tsar and the Poet in
Pushkin’s creative mind.

Keywords: A.S. Pushkin, “Boris Godunov”, tragedy, poetology, poet.
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Abstract

In this article, the artistic functions of the category of transparency in O. Slavnikova’'s novel “2017"
are examined. With the help of such elements of the optical system of this novel as a precious stone,
awindow or a splinter of glass the researcher proves that transparency is interpreted not only as light
transmission ability but also as a metaphor of a metaphysical nature, an antithesis to illusoriness
and simulation of being where Slavnikova’s characters are plunged. Besides, transparency in the
context of the novel is a pledge of clairvoyance and the capacity to see clearly the true foundation
of the universe through window dressing. Finally, transparency becomes (according to Slavnikova)
the main principle of jewelry work with words: improving succinct metaphors and masterfully faceting
style to achieve superior accuracy.

Keywords: transparency, gem stone, symbolism, metaphor.
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