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Abstract

This paper attempts to identify the main and most consensual theoretical defintions and ap-
proaches to understanding media in historical dynamics phrased by Russian and foreign researchers.

The search for the definition of ‘'media’ goes back to the technocratic works of Marshall McLuhan.
Among the foreign scientific schools which contributed to the formation of theoretical approach to
media, the school of technological determinism played the greatest role. This school has roots
stretching back to the mid-20th century, the time when a new mass medium, television, arrived.
McLuhan conceptualized media, previously understood as technologies for content distribution, as
a new technological and, importantly, cultural environment which transforms life practices and hu-
man values. Setting himself the task of formulating ‘'understanding media’ McLuhan suggested that
media should be viewed as communication media but closely related to man. This approach great-
ly influenced academic thought because it stressed such important components of media as chan-
nel, message and audience.

From technologies and content, theoretical understanding of media moved towards their con-
ceptualization as a social institution, space or industry. Media integrate various social environments,
strata of social and individual communication, which results in the emergence in society of an indis-
pensable component of social reality, the public sphere. This understanding of media was much
influenced by Jurgen Habermas.

Nowadays, more and more often researchers articulate the role of media as a habitat, as an en-
vironment in which modern man exists, as an indispensable part of human being and of the rise of
homo mediatus, a new social guise conditioned by close relationships of an individual with media
and even by his dependence on them. Media as a significant social institution are included in the
process of socialization, which is especially true of young people, and this attaches them a special
status among other key social institutions influencing upbringing and education of future genera-
tions.

As the expansion of the field of media continues and their importance in modern information
and communication societal practices increases, understanding media will keep developing.

Keywords: media theory, media research, journalism, mass media, “media communications,
digital transformation.

Notes

Federal'nyT zakon ot 27.12.1991 No 2124-1 (red. ot 02.12.2019) «O sredstvah massovor infor-
macii» [Federal Law from 27.12.1991 No 2124-1 (in force as 0f 02.12.2019) “On Mass Media"]. Avai-
lable at: www.consultant.ru/document/cons_doc_LAW_1511/ (accessed: 22.10.2020).
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Abstract

This paper describes the results of a study into youth media consumption in Russia conducted
in the frames of a project funded by Russian Scientific Foundation. The researchers focused on the
motifs of media consumption among residents of three Russian cities: Moscow, Nizhny Novgorod
and Rostov-on-Don. The theory of use of media and satisfaction of needs underlies the study. The
evolution of this theory is outlined in the paper: from the satisfaction of needs related to the infor-
mation nature of media in the process of mediation to the satisfaction of needs related to the social
nature of man and media themselves in the process of mediatization. The sample included members
of the “digital” generation of Russians, generation Z, aged from 10 to 19. The empirical data were
collected through in-depth interviews and surveys.

The results of the study indicate that when young Russians use media they seek to satisfy needs
related to socialization and self-fulfillment. Changing from a social institution, which mass media
used to be, into social space and a radically new habitat, media develop a somewhat different po-
tential of audience socialization, especially when it comes to youth audience. The characteristics of
media as an environment intensify media socialization making them an influential agent of pri-
mary socialization.

Young people tend to search for a community of like-minded people, both in real and virtual life.
They create and distribute media content, and when it is approved by community members, young
people not only socialize in the media space but find self-fulfillment. Therefore, successful media so-
cialization guarantees the implementation of the first stages of media self-fulfillment as a process of
actualization of different aspects of the personality in the media space, which brings life satisfaction.

Keywords: media consumption, generation Z, socialization, self-fulfillment, youth.
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Abstract

This paper deals with the ethical component in strategic communications in a mediatized society.
The author suggests some principles of shaping the ethical conception of strategic communications
in modern conditions, analyzes the concepts of strategic communications and mediatized society,
makes an attempt to define the role of ethics in strategic communications and its influence on their
development. The aim of the study is to identify the trends in the development of the ethical dimen-
sion of strategic communications. Strategic communications are part of the social tissue of society
which enables the social system to develop integrity. Ethics promotes economic and social relations
and is implemented in the process of communication.

The development of strategic communications in a modern mediatized technological society
transforms the major channels of communication with the target audience, more and more com-
munications take place on digital platforms. It is in this new information environment that the focus
on the ethical component becomes especially important.

Keywords: strategic communications, mediatized society, ethics.
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Abstract

This paper brings to light meaningful insights into digital divide as a technological and complex
problem - in theoretical and practice-oriented context. It discusses the three levels of digital divide
(access, skills and benefits from using ICTs). Based on a multilevel (three levels of digital divide) and
multi-sectional approach (the interplay of different types of inequalities), this paper contributes to
an overall better understanding of the digital inequalities phenomenon. We argue that the digital
divide problem retains its importance today and should be approached also through digital inclu-
sion and digital capital perspectives. We also stress that inequalities should be approached not as
a one-sided phenomenon but rather as a multilayer and multifaceted one, embracing many differ-
ent kinds of divisions and divides. In this paper, we address digital inequalities as a part of a bigger
phenomenon of inequalities, and discuss how digital inequalities contribute to creating and/or re-
ducing other types of inequalities. Furthermore, we examine the role digital technologies, Internet
and ICTs play in existing digital divides, which in their turn are also subject to thoughtful reconsid-
eration today (moving on from pure access problem to inequalities in benefits and life chances in
the digitized world).

Keywords: digital divide, digital technologies, ICTs, Russia.

References

Acharya B. (2017) Conceptual Evolution of the Digital Divide: A Systematic Review of the Litera-
ture over a Period of Five Years (2010-2015). World of Media. Journal of Russian Media and Journalism
Studies 1: 41-74.

Attewell P. (2001) The First and Second Digital Divides. Sociology of Education 74 (3): 252-259.

Brodovskaja E.V., Shumilova O.E. (2013) Rossijskie pol'zovateli i nepol'zovateli: sootnoshenie i
osnovnye osobennosti [Russian Users and Non-Users: Proportion and Major Characteristics]. Moni-
toring obshhestvennogo mnenija: Jekonomicheskie i social’'nye peremeny 3 (115): 5-18.

Bykov I.A., Hall T.Je. (2011) Cifrovoe neravenstvo i politicheskie predpochtenija internet-pol'zovatelej
v Rossii [Digital Divide and Political Preferences of Russian Internet-Users]. Polis. Politicheskie issle-
dovanija 5: 151-163.

Delicyn L.L. (2006) Problema cifrovogo neravenstva i potencial razvitija Interneta v Rossii [The
Problem of Digital Divide and the Potential of Internet Development in Russial. Informacionnye pro-
cess 2: 124-130.

Deviatko I. (2013) Digitizing Russia. The Uneven Pace of Progress Towards ICT Equality. In: Ragned-
da M., W. Muschert G. (eds.) The Digital Divide. The Internet and Social Inequality in International Per-
spective. NY: Routledge, pp. 118-133.

Dunas D.V. (2017) O celesoobraznosti sozdanija teorii SMI na sovremennom etape [On the Ques-
tion of the Feasibility of Media Theoty Fopmulation Pressent Time]. Voprosy teorii i praktiki zhurna-
listiki 6 (1): 30-40.

Dunas D.V., Tolokonnikova A.V., Cherevko T.S. (2017) Aktual'nye konceptual'nye podhody k ras-
smotreniju processa mediapotreblenija onlajn-novostej molodezh'ju [Current Conceptual Approach-
es to the Process of Young People’s Media Consumption of Online News]. Vestnik Moskovskogo uni-
versiteta. Serija 10: Zhurnalistika 5: 30-50.

222



Fuchs C., Horak E. (2008) Africa and the Digital Divide. Telematics and Informatics 25: 99-116.

Gladkova A.A. (2015) Pressa Niderlandov v kontekste sistemy razmezhevanija [The Dutch Press in
the Context of Dissociation Theory]. Moscow: Faculty of Journalism, Lomonosov Moscow
St. Univ. Publ.

Gladkova A., Argylov N., Shkurnikov M. (2021) Exploring Digital Inclusion of Ethnic Groups in Russia:
Comparative Study of Russians and Yakuts (on review).

Gladkova A.A., Garifullin V.Z., Ragnedda M. (2019) Model' treh urovnej cifrovogo neravenstva:
sovremennye vozmozhnosti i ogranichenija (na primere issledovanija Respubliki Tatarstan) [Model
of Levels of Divide: Current Advintages and Limitations (as Exemplified by the Republic of Tatarstan).
Vestnik Moskovskogo universiteta. Serija 10: Zhurnalistika 4: 41-72.

Gladkova A., Vartanova E., Ragnedda M. (2020) Digital divide and digital capital in multi-ethnic
Russian society. Journal of Multicultural Discourses 15 (2): 126-147. DOI: 10.1080/17447143.2020.1745212

Hargittai E. (2002) Second Level Digital Divide: Differences in People’s Online Skills. First Monday
7(4). Pexxum poctyna: https://firstmonday.org/article/view/942/864

Mutsvairo B., Ragnedda, M. (eds.) (2019) Mapping the Digital Divide in Africa: A Mediated Analysis.
Amsterdam: Amsterdam University Press.

Nieminen H. (2016) Digital Divide and Beyond: What Do We Know of Information and Commu-
nications Technology’s Long-Term Social Effects? Some Uncomfortable Questions. European Journal
of Communication 31 (1): 19-32.

Norris P. (2001) The Digital Divide: Civic Engagement, Information Poverty, and the Internet Worldwide.
Cambridge, UK: Cambridge University Press.

Park S. (2017) Digital Capital. London, United Kingdom: Palgrave Macmillan.

Ragnedda M. (2018) Conceptualizing Digital Capital. Telematics and Informatics 35: 2366-2375.

Ragnedda M. (2017) The Third Digital Divide: A Weberian Approach to Digital Inequalities. NY:
Routledge.

Ragnedda M., Gladkova A. (eds.) (2020) Digital Inequalities in the Global South. UK: Palgtrave
Macmillan.

Ragnedda M., Kreitem H. (2018) The Three Levels of Digital Divide in East EU Countries. World of
Media. Journal of Russian Media and Journalism Studies 4: 5-27.

Ragnedda M., Muschert G.W. (eds.) (2013) The Digital Divide: The Internet and Social Inequality in
International Perspective. NY: Routledge.

Rainie L. (2016) The Digital Divides 2016. Pexxum goctyna: http://www.pewinternet.org/2016/07/14/
digital-divides-2016/

Rykov Y., Nagornyy O., Koltsova O. (2017) Digital Inequality in Russia Through the Use of a Social
Network Site: A Cross-Regional Comparison. Communications in Computer and Information Science
745:70-83.

Smirnova O.V. (2017) Cifrovoe neravenstvo v stranah SNG: aktual'nye podhody k analizu situacii
[Digital Divide in CIS Countres: Relevant Approaches to the Analysis of the Situation]. MediaAl'manah
6:26-33.

Tkacheva N.V., Vartanov S.A., Dunas D.V., Gureeva A.N. (2016) K voprosu o teoreticheskom
ponimanii novostej v cifrovuju jepohu: transformacija struktury, sil vlijanija, «zhiznennogo cikla»
[Theoretical Understanding of News in Digital Erea: Transformation of Structure, Inflluencing Powers,
“Life Cycle”]. Vestnik Moskovskogo universiteta. Serija 10: Zhurnalistika 3. C. 3-16.

Van Deursen, A., Helsper, E. (2015) The Third-Level Digital Divide: Who Benefits Most from Being
Online? In: Robinson L., Cotten S.R., Schulz J. et al. (eds.) Communication and Information Technologies
Annual (Studies in Media and Communications. UK: Emerald Group Publishing Limited, pp. 29-52.

223



Van Deursen A., Van Dijk J. (2018) The First-Level Digital Divide Shifts from Inequalities in Phy-
sical Access to Inequalities in Material Access. New Media&Society 1: 1-22.

Van Dijk J. (2013) A Theory of the Digital Divide. In* Ragnedda, M., Muschert, G.W. (eds.) The
Digital Divide: The Internet and Social Inequality in International Perspective. NY: Routledge,
pp. 28-51.

Vartanova E. (2002) Digital Divide and the Changing Political/Media Environment of Post-So-
cialist Europe. Gazette: The International Journal for Communication Studies 64 (5): 449-465.

Vartanova E.L. (2018) Konceptualizacija cifrovogo neravenstva: osnovnye etapy [Conceptualiza-
tion of Digital Divide: Major Stages]. MediaAl'manah 5: 8-12.

Vartanova E.L. (2017) K voprosu ob aktualizacii teorii zhurnalistiki i teorii SMI [On the Problem
of Updating the Theory of Journalism and the Theory of Mass Media. Voprosy teorii i praktiki zhurna-
listiki 6 (1): 5-13.

Vartanova E.L. (2001) Novye problemy i prioritety cifrovoj epohi [New Problems and Priorities of
the Digital Age]. Informacionnoe obshhestvo 3: 50-56.

Vartanova E.L. (2015) Sovremennye rossijskie issledovanija SMI: obnovlenie teoreticheskih pod-
hodov [Morden Russian Media Studes (the Update of the Theoretical Approaches). Vestnik Moskovsk-
ogo universiteta. Serija 10: Zhurnalistika 6: 5-26.

Vartanova E.L., Gladkova A.A. (2020) Cifrovoj kapital v kontekste koncepcii nematerial’'nyh kapi-
talov [Digital Capital in the Context of the Concept of Intangible Capital]. Mediaskop 1. Available at:
http://mediascope.ru/2614

Vartanova E., Gladkova, A. (2019) New Forms of the Digital Divide. In: Trappel J. (ed.)
Digital Media Inequalities: Policies Against Divides, Distrust and Discrimination. Goteborg: Nordicom,
pp. 191-211.

Volchenko 0O.V. (2016) Dinamika cifrovogo neravenstva v Rossii [Dynamics of Digital Divide in
Russia]. Monitoring obshhestvennogo mnenija: ekonomicheskie i social’'nye peremeny 5: 163-182.

Transformation of Scientific Communication in the Context of
Mediatization: a Theoretical Framework and Practical Applicability

@ Anna N. Gureeva

PhD in Philology, Associate Professor at the Chair of Media Theory and Economics, Faculty of Journa-
lism, Lomonosov Moscow State University (Moscow, Russia), gureevaan@gmail.com

@ Vasilisa S. Kuznetsova

Master student at the Centre for Media, Communication and Information Research of University of
Bremen (Bremen, Germany), kuznetsovasilisa@gmail.com

Abstract

The phenomenon of mediatization that affects modern society is leading to prospective expan-
sion and increase of scientific communication. By penetrating more and more into societal structures,
media have a distinct communicative value for science. This article discusses and theoretically justi-
fies the transformation of traditional formats of scientific communication as a result of science me-
diatization. Such formats as public lectures, popular science books, scientific museums and centres
and science festivals are analysed as practical examples of science mediatization. The results of the
analysis show that scientific communication, traditionally carried out offline, is transformed under
the influence of media and becomes mediatized. Media platforms and technologies are more and
more used to improve communication between science and its audience, which, in turn, increasingly
prefers to receive any information through media.
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Abstract

The relevance of the research, the results of which are presented in this article, is determined by
society’s need for effective media practices of health preservation, especially significant for regional
media due to their typological status, which contributes to their proximity to the audience and
knowledge of its needs and interests. The empirical research was carried out in two stages - a content
analysis of the regional press and a survey of regional journalists. The practices of the newspapers
selected for analysis are quite variable. The article reflects a variety of health preservation models,
shows the similarities and differences, presents the assessment of practices from the standpoint of
the proper and the real ratio and formulates recommendations. Comparing the obtained values in
different projections, the authors of the article obtained consistent results. Thus, it was possible to
identify both the strengths and weaknesses of the journalistic practice of regional media in the field
of promoting healthy lifestyle values. The study showed that in order to solve the most important
professional task - effective media representation of healthy lifestyle values - the modern informa-
tion space requires from the journalist deeper knowledge and new skills, the need to increase the
credibility of the information offered to the audience, take care of its attractiveness and see about
its accessibility.

Keywords: health, health preservation, healthy lifestyle, regional newspapers, comparative
analysis.
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Abstract

In the context of globalization, digitalization and widespread dissemination of network com-
munication technologies, young people are transforming their media practices and are rapidly chang-
ing themselves. The national strategy of the Russian Federation in youth policy is to ensure com-
petitiveness for the young generation of Russians, including such important qualities as ‘patriotism’,
‘citizenship’ and ‘national-state identity’. On what models to form these moral qualities and how to
establish a dialogue with youth in the context of patriotic and civic education? This just became the
research problem of our project. One must understand how historical memory works in modern
conditions and how historical memory is revealed in young minds. Today, more and more often, the
demand on working with youth is to rethink historical experience and turn to military heroics as a
sociocultural phenomenon, cementing the integrity and unity of society. The aim of the study is to
develop an optimal model of patriotic communication for schoolchildren and students based on an
analysis of the topic of military heroics in the press and analysis of its perception by modern Russian
youth, taking into account age and mental characteristics of receiving information of a patriotic na-
ture. In our sociological study, we identified problems associated with a lack of education and stu-
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dents’ citizenship. Based on the data of the sociological study, a model of youth patriotic communi-

cation is proposed for discussion and implementation, which can be carried out taking into account

the age-specific characteristics of the audience at two major sites—media and educational ones.
Keywords: media discourse, patriotism, youth, education, upbringing.
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Abstract
This article deals with the concept of emancipation of Soviet women developed in the works of
Marxist feminists and implemented in the press system for women in the 1920s and 1930s. The or-
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ganizers of propaganda in the press of new gender concepts and leading opinion journalists writing
on the ‘women’s issue’ were the activists of the division of work among women of the Central Com-
mittee of AUCP (b) (Women's Section).

Keywords: history of Russia, history of the Soviet press, Women's Section of the Central Commit-
tee of the CPSU (b), the Soviet press for women.

Notes

Blonina E. (1919) Osvobozhdenie ot domashnego rabstva [Liberation from Home Slavery]. In:
Kommunisticheskaja partija i organizacija rabotnic. Posobie dlja propagandistok [The Communist Party
and the Organization of Women Workers. A Manual for Women Propagandists]. Moscow: Kommu-
nist Publ., p. 33.

Kollontaj A.M. (1923) «Dorogu krylatomu Erosu!» [“Make Way for Winged Eros”]. Molodaja gvar-
dija, pp. 3: 76, 77, 85.

Kollontaj A.M. (2004) Letopis’ moej zhizni [The Chronicle of My Life]. Moscow: Academia Publ.,
pp. 267-269. Kommunistka. 1920, no. 1-2.

Krupskaja N.K. (1957) Pedagogicheskie sochinenija: v 10 t. [Pedagogical Works in 10 vol.]. Ed. by
N.K. Goncharova, I.A. Kairova, N.A. Konstantinova. Moscow: Academy of Pedagogical Sciences Publ.,
vol. 1, pp. 87, 146.

Krupskaja N.K. (1959) Vojna i detorozhdenie [The War and Child-Bearing]. In: Krupskaja N.K.
Pedagogicheskie sochinenija: v 10 t. [Pedagogical Works in 10 vol.] Ed. by N.K. Goncharova, I.A. Kairo-
va, N.A. Konstantinova. Moscow: Academy of Pedagogical Sciences Publ., vol. 6, p. 8.

Krupskaja N.K. (1957) Zhenshhina-rabotnica [A Woman Worker]. In: Krupskaja N.K. Pedagogicheskie
sochinenija: v 10t. [Pedagogical Works in 10 vol.] Ed. by N.K. Goncharova, |.A. Kairova, N.A. Konstantinova.
Moscow: Academy of Pedagogical Sciences Publ., vol. 1, pp. 75, 94.

O dejatel'nosti otdela CK RKP po rabote sredi zhenshhin [On the Activities of the Division of the
Central Committee of RCP of Work Among Women]. Kommunistka, 1920, no. 5, p. 38.

Otchet otdela CK po rabote sredi zhenshhin [A Report of the Division of the Central Committee
of Work Among Women]. Izvestija CK RKP(b), 1923, no. 3, p. 105.

Otchet otdela CK RKP po rabote sredi zhenshhin [A Report of the Division of the Central Com-
mittee of RCP of Work Among Women]. Izvestija CK RKP(b), 1922, no. 7, p. 31.

Proshhaj, dorogoj tovarishh! [Farewell, Dear Comrade!]. Rabotnica, 1938, no. 2, p. 17.

Rezoljucija po voprosu «Sem’ja i kommunisticheskoe gosudarstvo» [Resolution on the Issue
“Family and the Communist State”]. In: Kommunisticheskaja partija i organizacija rabotnic. Posobie
dlja propagandistok [The Communist Party and the Organization of Women Workers. A Manual for
Women Propagandists]. P. 120.

Stal’ L. (1925) Pechat’ dlja rabotnic i krest’janok [The Press for Women Workers and Women
Peasants]. Kommunistka 6: 44.

Stenogramma soveshhanija otdela rabotnic s vystupleniem A.M. Kollontaj. 2 janvarja 1925 g.
[Verbatim Record of the Meeting of the Department of Women Workers with A.M. Kollontay's Speech.
January 2, 1925]. RGASPIL. F. 17. Op. 10. D. 140 A.

Torskaja N. (1930) Zadachi massovoj zhenskoj pechati [Tasks of the Mass Women's Press]. Kom-
munistka 2-3: 11.

References

Govrjakov I.Ju. (2015) Kakim byt socialisticheskomu gorodu: proekty reformirovanija byta
1920-h gg. [What Should a Socialist City Be Like: Projects for Reforming the Lifestyle in the 1920s].
MediaAlmanah 1: 67-72.

232



Karavashkova S.V. (1973) Publicistika A.M. Kollontaj, I.F. Armand, L.N. Stal’, A.l. Ul’janovoj-Elizarovoj
vbor'be za ukreplenie mezhdunarodnogo rabochego dvizhenija [Opinion Journalism of A.M. Kollontay,
I.F. Armand, L.N. Stal, A.l. Ulyanova-Elizarova in Their Fight for Strengthening the International Labor
Movement]. Moscow: Moscow St. Univ. Publ.

Kolomijceva E.Ju. Formirovanie zhenskogo universal’'nogo zhurnala v otechestvennoj zhurnalistike
XVIII-XX vekov: dis. ... d-r filol. nauk [Organizing a Women's Universal Magazine in Russian Journa-
lism of the 18%"-20t" Century: Dr. philol. sci. diss.] Armavir, 2008.

Smejuha V.V. Fenomen gendernoj identifikacii v medijnom prostranstve (na materiale otechestvennyh
zhenskih zhurnalov): dis. ... d-r filol. nauk [The Phenomenon of Gender Identification in the Media
Landscape (a Case Study of Russian Women’s Magazines: Dr. philol. sci. diss.] Krasnodar,
2012.

Stajts R. (2004) Zhenskoe osvoboditel'noe dvizhenie v Rossii: feminizm, nigilizm i bol'shevizm, 1860-1930
[Women's Liberation Movement in Russia: Feminism, Nihilism and Bolshevism, 1860-1930]. Moscow:
ROSSPJeN Publ.

Development of the Largest Cross-Regional Holdings in Russia

© Sergey S. Smirnov

PhD in Philology, Associate Professor at the Chair of Media Theory and Economics, Faculty of Journa-
lism Lomonosov Moscow State University (Moscow, Russia), smirnov_s@rambler.ru

Abstract

This paper complementing the multi-stage study of media concentration in the constituent
members of the Russian Federation presents an analysis of media holdings operating across sev-
eral Russian regions. The sample includes seven associations, whose major organizations are not
situated in the capital (Moscow) but are notable beyond the media market of their basic region.

The study focused on the following cross-regional media holdings: Abak-Press, Altapress, Choose
Radio, Media Invest, Radio Si, Federal Press, and PrimaMedia. Using open sources and Roskomnad-
zor and Rosstat databases, the author of the paper identified the ownership structure of these me-
dia associations, defined the key directions of their activity and their financial health. In all cases,
the basic economic data proved to be available. According to the results of the study, two current
development models of a Russian cross-regional media holding were isolated: the commercial off-
budget closed one (5 instances) and the commercial off-budget open one (2 instances).

The parameters used as indicators of the model were as follows: form of business organization
of the parent legal entity, presence or absence of economic support from the state, and the selected
activities in the media market (the holding’s own media brands or federal franchises). The results
obtained in 2020 are by no means constant: in time the continuous transformations of the Russian
media system will call for their updating.

Keywords: region, media holding, legal entity, founder, franchise, model.
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Abstract
This paper examines the modern development of the film industry in India, one of the countries
that lead the world in terms of cinema products. Some sections of the paper characterize the lines
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of development of the Indian film industry illustrating both global trends and national identity. The
author considers the activities of large film production centers of the country existing in the condi-
tions of multiculturalism, a complex socio-cultural environment distinguished by considerable
ethnic diversity. As a cultural phenomenon having a global significance, Indian films are close and
understandable to millions of viewers. Today, distribution companies are actively acquiring them for
exhibition abroad and on new media platforms.

Keywords: film industry, media, distribution, spectacle, Indian culture, cinema, release, national color,
masala film.
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Abstract

The article examines the deontological context of migration coverage and relevant ethics control
mechanisms in Italy. The Italian journalistic community has over time realized the problem of cover-
ing migration phenomena and the need to track and control it by ethical bodies. The creation of a
special document (Carta di Roma and its annexes) and the organization associated with it indicates
the importance given to this problem by the self-regulatory bodies of journalists. The association
Carta di Roma in its activities protects the image and rights of migrants. It not only performs the
function of media monitoring and shows the various ethical aspects of reporting on migration, but
also provides journalists with practical tools to work more responsibly on a topic so sensitive for
Italian society.

The article also examines the ways in which the migration phenomenon is presented in the two
leading Italian newspapers - Corriere della Sera and La Repubblica. The research includes a content
analysis of media publications on four significant migration-related events in 2018. The study aims
to reveal and compare the image of migrants and migration in the two news outlets and to find the
main tendencies in the media discussion on migration.
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Abstract

This paper examines three press concepts: English, American and French one and their changes in
the 19th and 20th century. The main factors of formation and impact of the systems and concepts as
well as their features and interconnection are touched upon. The author studies the development
stages and essential characteristics of the press concepts under consideration, which makes it possible
to judge about their development. Through the prism of existence of the main types of media, the
author arrives at an understanding of the press concepts, and this allows him to evaluate them accu-
rately and objectively. The paper also deals with the problems of technical progress, political and
economicinfluences on journalism, which enables one to assess the development of each system. This
approach leads to a manifold and integrated comprehension of the existence of the press concepts.
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Abstract

The article focuses on the correctness of the Russian language in broadcasts. Its goal is to draw
the attention of radio and TV journalists to the mistakes they frequently make while on air. These
mistakes are of such nature that (we can safely assume) they can also be found in the texts written
by the same authors. Similar mistakes are often made by other categories of language
professionals.

The article looks at spelling mistakes which can be detected in oral speech due to objective pho-
netic laws. What is more, these mistakes are heard in strong phonetic positions, i.e. in positions
favorable for these or those sounds, in positions where their phonetic qualities are maximized and
they therefore are most easily detected: for vowels it is the position under stress; for consonants it
is when they precede vowels.

For example, mistakes based on confusing the particles He and Hu are especially frequent: « Kto
TONbKO HK BbIn (correct: He ObIN) YneHoM 3Toro aHrnuiickoro knyba!» [A lot of people were members
of this English club] (from a radio program).

«M B 3TOM CMbICJIe, KaKOW Obl rocTb He Obin (correct: HY ObIN), 3To Aeno kopnopauuu» [And in this
sense, no matter who the guest is, it is the business of the corporation] (from a comment by the
editor-in-chief of a Moscow radio station).

Keywords: culture of speech on air, spelling mistake, weak phonetic position, strong phonetic
position, rhetorical question.

Notes
Pushkin A.S. (1985) Sochinenija: v 3 t. [Works in 3 vol.] Moscow: Hudozhestvennaja literatura
Publ., vol. 1, p. 500.

References

Biserov A.Ju. (2013) EGJe 2014. Russkij jazyk. GIA. EGJe: normy ocenki znanij [Uniform State Exam
2014. The Russian Language. State Final Examination. Uniform State Exam: Norms of Knowledge
Evaluation]. Moscow: Jauza-press Publ.

Ivanova V.F. (1982) Trudnye voprosy orfogrdfii. Posobie dlja uchitelej [Difficult Issues of Spelling,
A Manual for Teachers]. Moscow: Prosveshhenie Publ.

Levontina I.B. (2010) Russkij so slovarem [Russian with a Dictionary]. Moscow: Azbukovnik Publ.

Mihajlova E.V. (2019) EGJe 2020. Literatura: algoritm napisanija sochinenija [Literature: An Algo-
rithm of Writing a Composition]. Moscow: Eksmo Publ.

239



Parubchenko L.B. (2004) O klassifikacii orfograficheskih oshibok i o metodicheskih rekomenda-
cijah k EGJe po russkomu jazyku [On the Classification of Spelling Mistakes and on the Instructional
Guidelines to the Uniform State Exam in Russian]. Russkij jazyk 16 (424). Available at: https://rus.1sept.
ru/article.php?ID=200401601

The Russian Language PRO
(some consequences of culture’s media centricity)

@ Eugenia K. Gurova

PhD in Philology, Associate Professor at the Chair of Stylistics of the Russian Language, Faculty of Jour-
nalism, Lomonosov Moscow State University (Moscow, Russia), gromo-jeka@yandex.ru

@ Natalia Yu. Lomykina

PhD in Philology, Senior Lecturer at the Chair of Stylistics of the Russian Language, Faculty of Journa-
lism, Lomonosov Moscow State University (Moscow, Russia), ladylibral410@gmail.com

Abstract

The growth of interest in literacy issues is accompanied by the emergence on newly developed
media sites of different forms and formats with answers to linguistic questions.Most of them are
created by amateurs taking advantage of the audience’s interest to its mother tongue. At the same
time, the conservative academic community needs more time to react to the far-reaching irreversible
changes that have taken place in society and Russian culture over the past 20 years in response to
the digital revolution. This paper focuses on the absence of expert assessment on the resources
popular with the audience. The overall tendency to trust what is published and immature critical
thinking of active users places scientific knowledge into the hands of non-professionals. Media
centricity of modern culture leads to the dangerous destruction of the traditions of profound anal-
ysis. The shift of the search for the language norm to the media space must make the academic
community reconsider the approaches to scientific knowledge popularization. The author outlines
two directions of awareness-raising activities of higher school: a systemic expansion of communica-
tion with citizens by means of developing new sites in the media space and fostering students’
critical thinking, an ability to verify the obtained data, fast and accurately assess the trustworthiness
of the source and the credibility of the information.

Keywords: Russian language, culture’s media centricity, expert opinion, unversities’ media com-
munications, science popularization.
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