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Abstract
This article discusses the problem of identifying and describing ways to overcome communica-

tion barriers in di!erent types of space. Communication is interpreted as a cognitive process that 
accompanies information exchange, the latter including transmission, perception, assessment as 
well as emotional and rational information processing. In the course of analyzing the specifics of the 
communicative environment, it was found that each of the stages of the above information exchange 
processes is characterized by the presence of its own barriers that restrict the information flow, re-
distribute the content along the corresponding communication channels of distribution, thus con-
trolling the information flows in the communicative space. The solution to the problem is extreme-
ly important for the media environment developing in the virtual space and performing education-
al, communicative and axiological functions. The formation of a barrier-free communicative environ-
ment contributes to the formation of resistance in various target groups of information recipients to 
teleological types of influence. To create conditions for ensuring objective control of information 
flows, one should take into account:

a) the need to form complex competencies to solve the problems of social management of con-
tent, including media texts, with the consideration of the optimal distribution of information flows;

b) the need to introduce informal algorithms in the organization of virtual space;
c) the need to develop approaches that support the resistance of information exchange partici-

pants to multidirectional content.
Keywords: communication, virtual environment, digitalization, mediated communication, com-

municative and discursive space.
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Abstract
Due to the rapid digitalization of the media space, new media platforms have become a mecha-

nism for users to express their opinions, including their civic position. Young people are the most 
active in today’s digital media environment, expressing their socio-political views in social media. 
This article attempts to theorise and analyse the Russian practice of hashtag activism, a phenomenon 
that has become part of media activism. An important thing to note is that hashtags appear in social 
media and spread so quickly that they become slogans at actual protests. There have been several 
political events in Russia that received a wide public response and are actively discussed in the me-
dia space. Based on the results of a student survey conducted as part of the study, seven of the most 
high-profile socio-political events that took place in 2019–2020 were identified. The article explores 
the role of key hashtags in these events and presents the results of a comparative analysis of media 
activism and real activism.

Keywords: media activism, mediatization of politics, youth, hashtag, political communication.
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Abstract 
Media education becomes both an individual and state necessity with the development of mass 

media communication and the increased role of information in the life of society. Media competence 
could be seen as the ‘continuation’ of functional literacy. Children have an opportunity to create 
media texts in user-generated media and to obtain information through the Internet from the mo-
ment of acquiring reading and writing skills. At the same time, media education and formation of 
media culture starts in the very early age in families, even before young media consumers have 
learned how to read and write. Such a significant change in the media environment a!ects society 
as a whole, not only individual families. In the 20th century, illiteracy a!ected the competitiveness 
of states, and the level of media literacy will a!ect the possibility of forming e!ective institutions of 
state and societal development in the 21st century. Neither Russia, nor the United States hold lead-
ing positions in terms of media education. At the same time, our media pedagogy is twice as old as 
the American one.  The analysis of Russian and American media education experience made it pos-
sible to formulate proposals that can help us improve the level of media literacy. We also identified 
five factors that impeded the formation of e!ective media education models in our countries.

Keywords: media literacy, media education, media education model, media education in Russia 
and the USA, media literacy level.
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Abstract
In modern technological conditions, student broadcasting continues to develop and converge 

with other types of media. The article discusses the history of the formation and development of the 
radio station of the Faculty of Journalism of Moscow State University radio “Mokhovaya, 9”, the fea-
tures of its functioning as an educational media communication project, identifies problem areas, 
analyzes the most popular programs and forms, as well as their specifics. As a result of the analysis 
of media educational activities of radio “Mokhovaya, 9”, it was revealed that the student radio sta-
tion enhances the student’s ability to implement their own audio content in any format of online 
broadcasting, given the increased interest in this type of information. Radio “Mokhovaya, 9” is part 
of the Joint Editorial Board of Student Media of the Faculty of Journalism. Unlike the rest of the fac-
ulty media, radio “Mokhovaya, 9” is integrated into the educational process. Students who study at 
the radio department have an opportunity to practice without interruption from the educational 
process. Work at the university radio station helps them to develop professional skills, ensure ef-
fectiveness and further demand for media education.      

Keywords: media education, radio broadcasting, new media, social networks, student media 
outlet. 

Notes
Campus Community Radio Broadcasting from Queen’s University in Kingstone. Available at: 

https://www.cfrc.ca/
High School Radio (HSR). Available at: https://vk.com/highschoolradio
Jeto studSMI, detka: Studencheskie radio Moskvy [This Is a StudMedium, Baby: Student Radios 

of Moscow]. 2018. July 18. Available at: https://pervoe.online/news/student-v-vuze/2801-eto_stud-
smi_detka/

Oficial’nyj sajt fakul’teta zhurnalistiki MGU imeni M.V. Lomonosova [O=cial Website of the Fac-
ulty of Journalism, Lomonosov Moscow State University]. Available at: http://www.journ.msu.ru
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Radio «Mohovaja 9». Facebook. Available at: https://m.facebook.com/radiojourn 
Radio «Mohovaja 9». VKontakte. Available at: https://vk.com/radiomsu9
Radio 4’33 FM. Available at: https://vk.com/radio433fm
Studencheskaja radiostancija «Kurs FM»: «Slijanie radio i novejshih tehnologij mozhet dat’ miru 

mnogoe…» [Student Radio Station Kurs FM: “The Fusion of Radio and Latest Technologies Can Give 
Much to the World…”]. Available at: https://www.radioportal.ru/news/studencheskaya-radiostan-
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The History of Canadian Broadcasting. Available at: http://www.broadcasting-history.ca/
The UK Student Radio Association. Available at: https://www.studentradio.org.uk/
Vserossijskij studencheskij mediaportal [All-Russian Student Media Portal]. Available at: http://

медиапортал.рф
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Russian Segment of Youtube During the Pandemic: 
Content and Genre Structure Transformation
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Abstract 
The topics of coronavirus, quarantine and self-isolation have captured the entire information 

field in a short time. The content of all information channels has changed, including television, social 
networks and video hostings. The importance of media has also increased significantly. The article 
discusses the changes that have occurred in various directions of Russian YouTube over the last 2 or 
3 months. It is shown how bloggers used the topics of quarantine and COVID-19 to attract the audi-
ence and create new, relevant content. In this study, a classification of YouTube channels was made, 
and conclusions were drawn on how journalists had to work during the pandemic. It was revealed 
that the transformation of the web content from April to June 2020 was rooted in the needs of the 
audience in self-isolation and in its positive part was aimed at building resilience to overcome 
medical, economic, psychological and social problems that arose during the pandemic.

Keywords: COVID-19, pandemic, classification of Russian YouTube, YouTube, Internet, video 
blogging.

Notes
Kak blogery iz YouTube i Instagram zarabatyvajut v uslovijah pandemii koronavirusa [How Blog-

gers from YouTube and Instagram Make Money During the Coronavirus Pandemic]. Vesti.Ru. Eko-
nomika. 2020. Available at:  https://www.vesti.ru/doc.html?id=3249185

Kanal Artur Sharifov [Channel Artur Sharifov]. YouTube. Available at:   https://www.youtube.com/
channel/UCxtTXA5DU1bZHLLomu83zVw 

Kanal kamikadzedead [Channel kamikadzedead]. YouTube. Available at:  https://www.youtube.
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Kanal KLIKKLAK [Channel KLIKKLAK]. YouTube. Available at:  https://www.youtube.com/user/
PrototypesLIVE    

Kanal Nauchpok [Nauchpok Channel]. YouTube. Available at:  https://www.youtube.com/user/
nowchpok

Kanal Satyr [Channel Satyr]. YouTube. Available at:  https://www.youtube.com/watch?v=LgrgZ0Q0NY4
Kanal TOPLES [Channel TOPLES]. YouTube. Available at:  https://www.youtube.com/user/toples-

o=cial
Mihed A. (2015) Vazhnye terminy jutuba, kotorye objazan znat’ kazhdyj avtor kanala [Significant 

YouTube Terms, Every Channel Owner Has to Know]. January 6. Available at: https://life-crazy.ru/
vazhnye-terminy-yutub-kotorye-obyazan-znat-kazhdyj-avtor-kanala.html  

Mify pro koronavirus [Myths About Coronavirus]. YouTube. SOBOLEV. Available at: https://www.
youtube.com/watch?v=mNSNRfkDZaY&t=536s



135

ND Production, YouTube. Available at: https://www.youtube.com/user/NDproduct
OOO Agentstvo «Polilog». Rossijskij videobloging 2015. Rol’ i znachenie v kommunikacijah i ci-

frovoj srede [Polilogue Agency Ltd. Russian Video Blogging 2015. The Role and Significance in Com-
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06-09-vloging-analysis.pdf  

PPC. World. Russia. St. Petersburg. Available at: https://ppc.world/articles/auditoriya-shesti-
krupneyshih-socsetey-v-rossii-v-2020-godu-izuchaem-insayty/

SOBOLEV. YouTube. Available at: https://www Канал.youtube.com/channel/UCNb2BkmQu3IfQV-
caPExHkvQ

Vikipedija. YouTube. Available at: https://ru.wikipedia.org/wiki/YouTube
V Minkomsvjazi dopustili, chto kolichestvo SMI v RF posle pandemii mozhet sokratit’sja na 15%  

[The Ministry of Communications Admitted that the Number of Media Outlets in Russia May Decrease 
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Presenter’s Work in a Morning Live TV Show  
(a case study of ‘Good morning’ program on Channel One)
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Abstract 
The specifics of the presenter’s work in the morning live TV show was studied on the basis of 

interviews with 10 presenters of the ‘Good Morning’ TV show on Channel One Russia. The age of the 
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presenters ranged from 36 to 46 years. There were four men and six women among them. The study 
revealed the main methods of working on the air, features of the presenters’ appearance, principles 
of interaction with partners and with viewers, the psychological aspect of working live. Voice, diction, 
tempo and manner of speech are also important for the presenter on television. The specifics of 
working in the morning live television broadcast, according to the respondents, is closely related to 
the perception of information at this time of the day. The key presenter’s characteristics are the abil-
ity to speak correctly, charisma, broad outlook, respect and interest in the problems of the audience. 
The psychological aspect plays an important role: 8 out of 10 respondents indicated that the pre-
senter needs psychological preparation before broadcasting live.

Keywords: TV presenter, morning show, live broadcasting, television.

Notes
Interv’ju avtora s vedushhimi programmy «Dobroe utro» na «Pervom kanale». 2018−2019. [The 

Author’s Interview with the Presenters of the Program ‘Good Morning on Channel One’. 2018-2019]
Interv’ju s «vedushhim 2» (05.06.2019) [Interview with Presenter 2 (05.06.2019)].
Interv’ju s «vedushhim 3» 06.06.2019) [Interview with Presenter 3 (06.06.2019)]           
Interv’ju s «vedushhim 6» (09.06.2019) [Interview with Presenter 6 (09.06.2019)].
Interv’ju s «vedushhim 7» (08.06.2019) [Interview with Presenter 7 (08.06.2019)].
Interv’ju s «vedushhim 8» (04.06.2019) [Interview with Presenter 8 (04.06.2019)].
Interv’ju s «vedushhim 9» (20.12.2018) [Interview with Presenter 9 (20.12.2019)].
Interv’ju s «vedushhim 10» (08.06.2019) [Interview with Presenter 10 (08.06.2019)].
Kratkaja istoricheskaja spravka o teleshou v anonsirujushhem material [A Brief Historical Report 

on the Television Show in Preview Material of ‘Today Show’.
Oficial’nyj sajt programmy. Good Morning, America! [O=cial Website of the Program ‘Good Morn-

ing, America!’] Available at:  https://www.goodmorningamerica.com (aссessed: 13.04.2019).
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tv.com/shows/the-today-show/ (aссessed: 12.06.2019).

References
Alekseeva G.V., Futerman E.B. (2019) Specifika utrennego informacionnogo bloka na rossijskih 

federal’nyh telekanalah [Morning Information Block on Russian Federal Channels]. Mediasreda 15: 
813.

Avramenko E.V. (2019) Mesto i rol’ utrennih programm v jefirnoj strategii federal’nyh televizion-
nyh kanalov (na primere programm «Dobroe utro!» i «Utro Rossii») [Place and Role of Morning 
Programs in the Broadcasting Strategy of Federal Television Channels (a Case Study of the Programs 
‘Good Morning!’ and ‘Morning of Russia’)] In: Materialy  XXVI Mezhdunarodnoj nauchnoj konferencii 
studentov, aspirantov i molodyh uchenyh «Lomonosov-2019». Sevastopol’, 3-5 aprelja 2019 [Proceed-
ings of the 26th International Scientific Conference of Students, Postgraduates and Young Scientists]. 
Sevastopol’: Branch of Moscow St. Univ. in Sevastopol Publ., pp. 64‒65.

Christie I. (2012) Wakening France: Observations on Télématin. Critical Studies in Television 7 (2): 
68−71. DOI: 10.7227/CST.7.2.9

Gerasimova O.A. (1999) Masterstvo vedushhego: uchebnoe posobie [The Art of Presenting: a Study 
Guide]. Ulan-Udje: VSGAKI Publ. 

Gorchakova V.G. (2010) Prikladnaja imidzhelogija [Applied Imagology]. Rostov n /D.: Feniks Publ.



137

Il’chenko S.N. (2006) Sovremennye audiovizual’nye SMI: Novye vidy i formy veshhanija: uchebnoe 
posobie [Modern Audiovisual Media. New Kinds and Forms of Broadcasting: a Study Guide]. St. Pe-
tersburg: Roza mira Publ.  

Kadieva P.M., Bulejko N.A. (2020) Specifika utrennih peredach na sovremennom ekrane [Morn-
ing Programs on the Modern Screen]. Mir nauki, kul’tury, obrazovanija 2: 393‒395.

Krikunova Ju.A. Lichnost’ televedushhego v processe social’noj kommunikacii v transformirujush-
hemsja rossijskom obshhestve: dis. … kand. sociol. nauk [Personality of a Television Presenter in the 
Process of Social Communication in the Transforming Russian Society: PhD sociol. sci. diss.] Kazan’, 
2011.

Krikunova Ju.A. (2009) Televedushhij: lichnostnye kachestva i professional’nye umenija   
[A Television Presenter: Personal Qualities and Professional Skills]. Omskij nauchnyj vestnik  
1 (75): 62‒65. 

Mediapotreblenie v Rossii. Rost mediaaktivnosti na fone provedenija krupnyh sportivnyh meropri- 
jatij [Media Consumption in Russia. The Growth of Media Activity Against the Background of Large 
Sporting Events]. Moscow: Research Center for Deloitte CIS Publ., 2017. Available at: https://www2.
deloitte.com/content/dam/Deloitte/ru/Documents/technology-media-telecommunications/rus-
sian/media-consumption-in-Russia-2017-rus.pdf (aссessed: 22.08.2019).

Novozhenina A.A. (2014) Specifika raboty rezhissera v programmah utrennego efira [Director’s 
Work in Morning Broadcasts].  Vestnik  jelektronnyh i pechatnyh SMI 22: 77‒87. 

Poluekhtova I.A., Ivchenko I.N., Ovchinskaya E.V. (2017) Struktura i soderzhanie utrennego  
shou na federal’nom telekanale (na primere programmy «Dobroe utro» na «Pervom kanale») [Structu - 
re and Content of a Morning Show on a Federal TV Channel (a case study of the program ‘Good 
morning’ on the Channel One)]. Mediaskop 3. (in Russian). Available at: http://www.mediascope.
ru/2352: (aссessed: 15.03.2019).

Priestley J. (2018) Producing Compelling. Breakfast Television. TVB Europe. March, pp. 14−20. 
Available at: https://issuu.com/newbayeurope/docs/tvbe_march_2018

Ruckaja S.S. (2016) Zvezdy bez telejefira v Amerike i Rossii [Stars Without Television Air in Amer-
ica and Russia].  Moscow: Ikar Publ. 

Sboeva I.A., Ezhova E.A. (2017) Formirovanie imidzha televedushhego [Formation of a Television 
Presenter’s Image]. Alleja nauki 2 (14): 759−764. Available at:  https://elibrary.ru/download/eli-
brary_30592183_85250527.pdf (aссessed: 15.03.2019).

Smirnova A.A. (2019) Osobennosti raboty zhurnalista v utrennej televizionnoj programme [Jour-
nalist’s Work in a Mornong Television Program]. In: Novoe slovo v nauke: strategii razvitija. Sbornik 
materialov XI Mezhdunarodnoj nauchno-prakticheskoj konferencii [A New Dawn in Science: Develop-
ment Strategies. Proceedings of the 11th International Research-to-Practice Conference]. Cheboksary: 
Centr nauchnogo sotrudnichestva “Interaktiv pljus” Publ., pp. 131‒134.

Smirnova I.P. Kommunikativnaja kompetentnost’ televedushhego: kriterii jeffektivnosti rechevogo 
povedenija: dis. … kand. filol. Nauk [A TV Presenter’s Communicative Competence: Criteria of Speech 
Behavior E!ectiveness: PhD philol. sci. diss.]. Moscow, 2010.

Sharikov A.V. Davydov S.G., Ivashkina O.G. (2000) Obrazy vedushhih novostnyh teleprogramm v 
jekspertnyh ocenkah [Images of Television Newscasters in Expert Assessments]. Moscow: VGTRK Publ. 

Shipova E.V. Personifikacija informacii na rossijskom televidenii: professional’no-jeticheskij aspekt: 
dis. … kand. filol. nauk [Information Personification on Russian Television: Professional and Ethical 
Aspect: PhD philol. sci. diss.]. St. Petersburg, 2006.

Vartanova E.L., V.P. Kolomiec V.P. (eds.) (2018) Televidenie v Rossii v 2017 godu. Sostojanie, ten-
dencii i perspektivy razvitija. Otraslevoj doklad [Television in Russia in 2017. Condition, Trends and 



138

Development Prospects. A Trade Report]. Moscow: Federal Agency for Press and Mass Communica-
tions Publ.  

Professional Health of Crimean Journalists: Causes of Stress and Motivation
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Moscow State University (Moscow, Russia), egor.heat@mail.ru

Abstract
This article represents the results of a study into Crimean journalists’ professional health during 

their work in an editorial o=ce. Today, many mass media researchers argue that journalists them-
selves and the e!ectiveness of their work strongly depend on the personal attitude to the working 
conditions and relationships among journalists within any particular team of media workers. As a 
result, the emergence of journalists’ failures a!ecting editorial work may be a direct consequence 
of the psychological climate with adverse conditions characteristic of this or that editorial o=ce. 
This is why the socio-psychological traits of journalistic activity should be thoroughly studied by 
researchers.

The author of this article generally focuses on the working conditions and interpersonal percep-
tion of Crimean journalists, which may disclose their state of physical and mental health when per-
forming editorial work. The interviews with 95 journalists paradoxically show that most of them 
optimistically perceive their work and colleagues despite having significant financial problems and, 
in some cases, an extremely heavy workload. The author concludes that Crimean journalists have a 
su=cient potential to overcome such di=culties but it may take years.

Keywords: Crimea, journalist, professional health, workload, motivation.
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Abstract
The article analyzes the history of the insu=ciently explored newspaper Za Leninym published 

by the 2nd  Moscow State University, studies the first years of its publication, particularly the meth-
ods of forming its readership. The university press of the 1920s had a tendency for relevant, high-
quality journalism, so the editorial boards tried to teach and educate the student audience.

Za Leninym newspaper is a good example of the student press of the 1920s. The authors and 
readers of the newspaper were students and professors, this is why its content was of great impor-
tance to them. In the competition for readers, all contemporary methods of working with the audi-
ence were used, such as the involvement of student correspondents, meetings of student correspon-
dent clubs, “trials” over the newspaper, getting feedbacks from readers through letters and reviews. 
All these methods led not only to an increase of the newspaper’s readership, but also to an increase 
of its circulation from 1000 in 1926 to 5000 by 1930. It is important to mention that from issue to 
issue the publication “Za Leninym” was transformed according to the requirements of the time, which 
contributed to its further development.

Keywords: history of journalism, Za Leninym newspaper, audience for the medium, student me-
dia, history of the 2nd Moscow State University.
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Abstract
The research is dedicated to the transformation of the online versions of the most valuable Rus-

sian business publications between 2000 and 2018. The author focuses on case studies of Vedo-
mosti, RBC and Kommersant newspapers. The objective of the research is to identify the causes of the 
process of transformation and to detect the main features of each stage of transformation. The study 
consists of the analysis of the websites’ archival versions and a series of interviews with experts – 
representatives of the commercial departments of the newspapers under study. The method of ret-
rospective in-depth interviews is used to gather information from competent media specialists and 
the method of content analysis is used to reveal the logic of transformation. On the basis of the data 
obtained, four main monetization models are identified. In addition, the transformation process is 
divided into four stages and the reasons for the changes are considered. Besides, the transformation 
of each monetization model is analyzed and described. Moreover, the main challenges of the digital 
environment and experts’ forecasts on the further development of monetization models are featured.
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Abstract
In recent times, social networks, blogs, information websites and the like have become an im-

portant and relevant element influencing the political and socio-economic development of various 
societies. 

Contributors to this article describe fresh concepts such as de-di!erentiation, circulation, news 
networks and spatiality to explain Albanian journalism in the digital age and provide concepts which 
further theorize technology as a fundamental part of journalism, such as actants and materiality in 
Albanian media. In addition, the article provides theoretical tools helping to understand, in di!erent 
social and cultural contexts, the evolving practices of journalism, including innovation, dispersed 
gatekeeping, and mediatized interdependency. 

Finally, the article examines the factors driving the growth of online and social media in Albania 
as an innovation that has appeared in the traditional media scene.
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Abstract
This article is a review of the features and conditions, which formed Russian journalism and media 

studies paradigm. A.A. Tertychny is claimed to be a significant representative of Moscow school of 
media studies, and the analysis of the researcher’ main scientific ideas is proposed as part of this 
context. The main theoretical strands of his scientific legacy are presented in the article, such as cre-
ative work in journalism, genre system, analytical journalism, investigative journalism and the like.
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