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Abstract
The article is devoted to the development of strategic communications in a mediatized society. 

The role of strategic communications in management, marketing and organizational communica-
tions is noticeably increasing. The purpose of the article is to analyze the state of strategic commu-
nications in a mediatized society, to identify the specifics of their formation and development, and 
the main stages of organization. The study examined theoretical approaches to strategic commu-
nications, their place in the structure of the organization, identified and described the main com-
munication models and principles of persuasive communication. In strategic communications, var-
ious models of interaction with the audience are used, while in a mediatized society the subject-
subject model proves to be the most e!ective. The authors of the article point to the fundamen-
tally important distinction of Internet dependent communication contacts in the context of the 
development of a mediatized society. In the accumulated experience of communication technologies, 
the technologies of public relations turned out to be the most e!ective, in which social groups act 
as equal participants in strategic communications.

Keywords: mediatized society, strategic communications, public relations.
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Abstract
This paper considers a wide range of issues related to the interconnection between the Catalan 

language, the Catalans’ national identity and journalism. In modern conditions, the role of media as 
a tool for socialization of nationalities is increasing. They contribute to human socialization, no less 
than family and education. The language, in which information is transmitted, is of vital importance. 
Catalan media form a crucial social institution in terms of shaping national identity. Under its um-
brella, native speakers and advocates of the Catalan language get together, the language being an 
essential factor of national identity in the regional media system. Mass media communication with 
their Catalan-speaking audience tends to consolidate the population of the region.

Having scrutinized the role and significance of the language in the Catalan media system, the 
author concludes that the latter is nationally oriented, which means that it is oriented towards con-
structing the concept of national identity of the Catalans. In addition, the Catalan media system 
serves to develop education and culture in the region as it preserves the uniqueness of the Catalan 
language in modern conditions.

Keywords: Catalonia, Catalan language, media system, mass media, national identity.



130

Notes
Charter of Catalan Autonomy (2006) Available at: https://www.parlament.cat/document/cata-

leg/150268.pdf (accessed: 31.07.2021).
Fernández-Quijada D., Sellas T, Bonet M. (2013) Media Systems and Stateless Nations: Catalan and 

Welsh Radio in Comparative Perspective. In: Ràdio i continguts sonors. Del mitjà analògic tradicional a la re-
cerca de nous models de negoci de l’àudio digital [Radio and Sound Content. From the Traditional Analog Me-
dium to the Search for New Digital Audio Business Models]. Barcelona, Redacció Trípodos, no. 33, pp. 13–32. 
Available at: http://www.tripodos.com/index.php/Facultat_Comunicacio_Blanquerna/article/view/95

InformeCAT 2018. 50 dades sobre la leengua catalane [InformeCAT 2018. 50 Data on the Catalan 
Language]. Available at: https://www.plataforma-llengua.cat/media/upload/pdf/informe-
cat2018_1528713023.pdf

La Generalitat nombra un representante permanente ante la UE [The Generalitat Appoints a 
Permanent Representative to the EU]. El País, 2014. 23 Diciembre. Available at: https://elpais.com/
ccaa/2014/12/23/catalunya/1419342067_112616.html (accessed: 29.07.2021).

Micó J.-L, Carbonell J.-M. (2017) The Catalan Political Process for Independence: an Example of 
the Partisan Media System. American Behavioral Scientist, March 1. Available at: https://journals.
sagepub.com/doi/10.1177/0002764217693277 (accessed: 29.07.2021). 

The Most Spoken Languages in Europe. Available at: http://languageknowledge.eu/ (accessed: 
29.07.2021). 

References
Khalitov B.N. (2006) Jazykovye aspekty politicheskogo processa v Katalonii [Linguistic Aspects 

of the Political Process in Catalonia]. In: IV Vserossijskij kongress politologov. Demokratija, bezopasnost’, 
jeffektivnoe upravlenie: novye vyzovy politicheskoj nauke [The 4th All-Russian Congress of Political 
Scientists. Democracy, Safety, E!ective Management: New Challenges to Political Science]. Moscow: 
Polis Publ., pp. 341–342.

Kozhanovskiy A.N. (2015) Forsirovannoe stroitel’stvo katalonskoj «regional’noj nacii» [The Forced 
Construction of the Catalan “Regional Nation”]. Vestnik antropologii 4 (32): 26–46.

Pozharskaja S.P. (2010) Ispanija: dolgij put’ k gosudarstvu avtonomij (1977–2007) [Spain: a Long 
Way to the Country of Autonomies (1997–2007)]. Ispanskiy almanah 2: 205–220. 

Pruttskov G.V. (2016) Problema katalonskoj nacional’noj identichnosti na stranicah gazet  
«La Renajshensa» (La Renaixensa) i «La Vanguardia» (La Vanguardia) v konce XIX – nachale XX vv. 
[The Problem of Catalan National Identity in the Newspapers La Renaixensa and La Vanguardia in the 
Late 19th – Early 20th Century]. Medi@lmanah 1: 63–68.

Smolyarova A.S. (2014) Funkcional’noe raznoobrazie etnokul’turnyh media [Functional Diver-
sity of Ethno-Cultural Media]. Mediascope 3. Available at: http://www.mediascope.ru/1568

Vartanova E.L. (2019) Teorija media: otechestvennyj diskurs [Media Theory: Russian Discourse]. 
Moscow: Faculty of Journalism, Moscow St. Univ. Publ.

Global Context

Psychological Model of the Journalist’s Personality: Conflicting with Reality
@ Olga V. Smirnova
PhD in Philology, Head of the Chair of Periodical Press, Faculty of Journalism, Lomonosov Moscow State 

University (Moscow, Russia), smirnova.olga@smi.msu.ru



131

@ Luiza G. Svitich
Doctor of Philology, Leading Researcher of the Faculty Journalism, Lomonosov Moscow State Univer-

sity (Moscow, Russia), svitichb@yandex.ru
@ Galina V. Denisova
Doctor of Cultural Studies, Head of the Chair of Language Psychology and Foreign Language Teaching, 

Faculty of Psychology, Lomonosov Moscow State University (Moscow, Russia), g.v.denissova@gmail.com

Abstract
Journalism has been transformed by the rapid developments taking place in the sphere of infor-

mation technologies. The range of activities covered by journalists has expanded, their workload 
has intensified and the level of stress they are exposed to has increased. These trends have led to a 
greater interest in the journalist as a subject for study and encouraged researchers to examine more 
deeply journalists’ behavioral and psychological traits. In the study, a total of 93 journalists working 
for 26 regional newspapers in 13 regions of the Russian Federation were interviewed. The results 
showed that the respondents’ understanding of the basic psychological model of the journalist’s 
personality is markedly di!erent from their perception of their own psychological traits. The authors 
of the paper examined both permanent and adaptive dynamic characteristics of the journalist’s 
behavior associated with increased levels of stress, dynamism, promptness, as well as professional 
universalism and an ever-increasing workload in a changing media environment. Due to the need 
for journalists to work on a variety of platforms, embrace new technologies and handle a wide range 
of media content, a whole lot of new activities have been added to those which are generally con-
sidered to be traditional. The job of today’s journalists is characterized by this duality of roles and 
the need to fulfill a range of functions. Together with the traditional forms of stress related to work-
ing to tight deadlines, today’s journalists are also expected to engage in the development and pro-
motion of their media outlets.

Keywords: digitalization of journalism, Russian journalists, journalist’s personality, psychological 
characteristics, conflict, stress, burn out.
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Abstract
Foreign correspondents are traditionally perceived as elite specialists. However, the traditional 

models of foreign reporting have been challenged by economic crises in the media business and the 
advancement of Internet technologies. Media scholars worldwide wonder if this type of journalists 
has become an endangered species, or rather an evolving one.

This article provides an analysis of the professional statuses of Russian and American foreign 
correspondents in 1995 and 2015. The author analyzed the content of six daily newspapers: The Los 
Angeles Times, The Philadelphia Inquirer, Rossiyskaya Gazeta, Izvestia, Novaya Gazeta and Kom-
mersant. Findings show that the statuses of the US foreign correspondents have undergone more 
noticeable changes than the statuses of their Russian colleagues. The most sought-after specialists 
in US foreign reporting in 1995 were resident correspondents (the ones based abroad, in foreign 
bureaus). In 2015, they were replaced by stringers. Foreign citizens working for the US media were 
quite common among stringers. In contrast, in the Russian press, sta! of foreign bureaus made up 
the majority both in 1995 and in 2015, but special correspondents have noticeably grown in numbers. 
In addition, there was a significant share of experts among the authors of the items published in 
Russian newspapers in 2015.

Keywords: foreign reporting, quality press, foreign correspondents, professional status, content 
analysis. 
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Abstract
This paper outlines the basic elements of promoting fashion content considering major character-

istics and development trends in the fashion industry. At the moment, the online market for the fashion 
industry’s promotion is booming. Internet penetration, the number of users and the speed of access to 
content are increasing. New forms of communication and interaction between clients and fashion brands 
keep emerging. Old promotion formats no longer work, and market players have to seek new models. 
New communication technologies have significantly changed the structure of interactions with brands. 
According to experts’ estimates, it is the Internet that dictates today’s fashion trends, not vice versa.

As a new target audience arrived in the market (generation Z), companies try to adapt to its con-
sumption standards: engage in renewing brand images, establish their brand communities with 
special subculture and philosophy to involve a larger audience, implement new approaches in their 
work with visual and text content.

This study confirms the importance of new media for the fashion industry. This is why the use of 
the whole range of tools for online promotion becomes the imperative for the Russian fashion in-
dustry in the context of growth of demand for goods with markings “Made in Russia”. 

Keywords: fashion industry, fashion content, Internet, strategy, technologies.
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Abstract
The authors examine the activities of Russian mass media in constructing a picture of the world 

in 2019–2020, taking into account the influence of the COVID-19 pandemic on the agenda. Based 
on the conceptual apparatus of political mediametry and media geography, the authors carried out 
a quantitative and qualitative content analysis and compiled ratings of the countries that are most 
often covered in a positive or negative way. The authors of the article proceeded from the fact that 
the objective world does not lend itself to human perception in its integrity (and coronavirus further 
exacerbates the problem of distortion of reality), that there are models created by various systems 
for describing reality – from small (news) to large ones (conceptual worldview systems and civiliza-
tional projects). They also made an attempt to demonstrate one of the fragments of the mediatized 
picture of the modern world in numerical dimension, which is currently one of the growth points of 
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research methods in humanities. In the study, 17 media outlets were analyzed: newspapers RBC, 
Nezavisimaya Gazeta, Moskovsky Komsomolets, Novaya Gazeta, Parlamentskaya Gazeta, Kommer-
sant, Komsomolskaya Pravda; radio stations Business FM, Ekho Moskvy, Vesti FM; TV channels Chan-
nel One, Rossiya 24, NTV; online media Gazeta.Ru, Lenta.ru, as well as news agencies Interfax and 
RIA Novosti. In this article, the authors present the results of the analysis of 7 media outlets: 3 print 
ones – Parlamentskaya Gazeta, Kommersant and Moskovsky Komsomolets and 4 audiovisual ones – 
NTV, Rossiya 24, Vesti FM and Business FM.

One of the conclusions made by the researchers is that the sympathies of Russian journalists are 
limited to a very modest set, and “the closest neighbor” in the mental field of Russians continues to 
be the United States. The so-called special American narrative is created by Russian journalists: news 
from the USA and about the USA has become an integral part of Russian domestic news. 

Keywords: Russian mass media, news geographу, media geography, news agenda, rating of 
friendliness and aggressiveness, COVID-19 pandemic.
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Abstract 
The author’s research is focused on the activities of the editorial board of the Soviet newspaper 

Trud in 1970–1980. Empirical data was collected using the prosopographic method, as well as the 
methods of in-depth interviews and interviews with the newspaper’s sta!. The results of the study 
revealed that one of the main reasons for the newspaper’s success during the indicated period was 
an enormous demand for the newspaper in the regions. Thus, the success of a nationwide mass 
newspaper in the USSR depended on its popularity in the union republics, territories, provinces and 
other territorial entities. 
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Abstract
The article provides a comprehensive analysis of an opinion article as an analytical text of the 

event discourse. This analysis includes the description of the way the argumentation strategy is rea-
lized as well as the identification of linguistic means of expressiveness in the text. The analysis is 
carried out on the material of an English mass media text.

The article is topical as it touches upon some problems of persuasive writing as a way of influenc-
ing the mass reader’s mind; considers the main principles of the argumentation theory as well as 
regards expressiveness as one of the basic features of analytical journalistic genres.

As a result of the analysis, it was found out that opinion articles are characterized by the use of 
factual arguments and also by multilevel (lexical and grammatical) means of expressiveness. At the 
grammar level, expressiveness is realized by means of expressive syntax, while at the lexical level – 
by using words/phrases with axiological meaning.

Keywords: event discourse, opinion article, argument, thesis, expressiveness.
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Abstract
The purpose of this article was to determine the level of development of modern media educa-

tion in Russia using the example of the work of school editorial o(ces. As part of the study, a survey 
was conducted of 13 school media leaders who became winners of the school media festival of the 
Faculty of Journalism of Lomonosov Moscow State University. The survey examined the goals that 
teachers pursue in the framework of the activities of school editorial o(ces, at what level of media 
education is currently implemented in school educational system in Russia, what types of school 
media are most popular nowadays, at what audience they target and how editorial processes in 
general education institutions are organized today. The conclusions presented in the final part su-



perficially reflect the main trends in the development of modern school media and outline a further 
strategy for the study of Russian media education.
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