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Abstract
The article examines current theoretical and practical approaches to the analysis of media sup-

port for conflicts in the conditions of mediatized society. The authors identify key di!erences between 
the ideal models of conflict coverage in the media and real ones. They also reveal the connection 
between media support of conflicts and the development of professional skills and competencies, 
required by journalists working with various types of conflict issues and, finally, propose the practice 
of elaborating an educational course on conflict management in the context of journalism.

Keywords: conflicts, media support, conflict management, conflict management culture, journa-
list, professional competencies, journalism education.
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Abstract
Non-institutionalized edutainment content producers on the Internet (funny videos, memes, 

recommendations and the like) are becoming an increasingly important part of the media system. 
Their influence on the audience is studied, first and foremost, in terms of assessing the e!ectiveness 
of their participation in the marketing of goods and services. However, the authors believe that there 
is a clear need to examine the impact potential of this typological group of influencers in socio-
political dimension. This paper substantiates the necessity to fully investigate the activities of edutain-
ment content producers as members of socio-political processes. The authors consider the theo-
retical approaches applicable to the solution of this problem and suggest the most relevant metho-
dological and methodical ideas.

Keywords: social networks, bloggers, influencers, edutainment content, audience, non-institu-
tionalized media.
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Abstract 
Modern youth community, which is becoming an active subject of social interaction, is getting 

new features and assuming new roles. This article attempts to theorize and analyze the data on youth 
media consumption and proposes an approach to segment the media space according to the chan-
ges in the media communication environment and the transformation of young people’s communi-
cative roles. This approach is seen as an important way to solve methodological problems in the 
study of di!erent forms of youth media activities. 

Keywords: youth, media consumption, media activities, segmentation.
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Abstract
Fake news is a threat not only to journalism, but also to the economic and political development 

of states. Due to the rapid processes of digitalization and globalization, the application of tradi-
tional legal measures to fake news is becoming di9cult. Moreover, fake news spreads mostly on the 
Internet, a global system present in all countries but not tied to any one country. The decentraliza-
tion of the Internet reduces the ability of states to control the content posted online. This paper 
examines domestic and foreign experience of legislative regulation of misinformation and focuses 
on improving digital literacy as an important element of digital capital and an e!ective way to 
minimize the damage caused by fake news. The results of the study demonstrate that more and more 
digitally savvy countries are moving away from legislative measures to regulate fake news, with an 
increased focus on developing new digital skills and competencies in the population.

Keywords: fake news, media regulation, digital capital, digital divide, digital literacy.
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On the Importance of Media Education Programs  
in the Context of Overcoming Digital Inequality

© Daniil A. Lapin 
Lecturer at the Chair of Media Theory and Economics, Faculty of Journalism, Lomonosov Moscow State 

University (Moscow, Russia), dmglapin@gmail.com

Abstract
The article proposes a model for overcoming digital inequality and accumulating digital capital 

through the implementation of media education programs in Russia.
Based on previous research on the topic of digital inequality, the author correlates the key media 

educational concepts (namely practical-utilitarian, educational-aesthetic and socio-cultural ones) 
with the levels of digital inequality. A conclusion is made about the groups of skills that allow to 
consistently overcome the problem of digital inequality. An attempt is also made to formulate how 
individuals can accumulate digital capital within the framework of the proposed model.
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At the end of the article, recommendations are given for the implementation of this model in the 
regions using the digital passport of the region.

Keywords: media education, digital inequality, digital capital.

References
Attewell P. (2001) The First and Second Digital Divides. Sociology of Education 74 (3): 252–259.
Bourdieu P. (2002) Formy kapitala [Forms of Capital]. Ekonomicheskaja sociologija 3 (5): 

60–74. 
Compaine B. (2001) The Digital Divide: Facing a Crisis or Creating a Myth? Cambridge, MA: MIT Press.
Fedorov A.V. (2015) Mediaobrazovanie: istorija i teorija [Media Education: History and Theory]. 

Moscow: Informacija dlja vseh Publ.
Gladkova A.A., Garifullin V.Z., Ragnedda M. (2019) Model’ treh urovnej cifrovogo neravenstva: 

sovremennye vozmozhnosti i ogranichenija (na primere issledovanija Respubliki Tatarstan) [Three 
Level Model of the Digital Divide: Current Advantages and Limitations (Exemplified by the Republic 
of Tatarstan)]. Vestnik Moskovskogo universiteta. Serija 10: Zhurnalistika 4: 41–72. DOI: 10.30547/
vestnik.journ.4.2019.4172

Gladkova, A., Vartanova, E., Ragnedda, M. (2020) Digital Divide and Digital Capital in Multiethnic 
Russian Society. Journal of Multicultural Discourses (in print).

Nieminen H. (2016) Digital Divide and Beyond: What Do We Know of Information and Commu-
nications Technology’s Long-Term Social E!ects? Some Uncomfortable Questions. European Journal 
of Communication 31 (1): 19–32.

Norris P. (2001) The Digital Divide: Civic Engagement, Information Poverty, and the Internet Worldwide. 
Cambridge, UK: Cambridge Univ. Press.

Park S. (2017) Digital Capital. London, United Kingdom: Palgrave Macmillan. DOI: 10.1057/978-
1-137-59332-0

Ragnedda M. (2018) Conceptualizing Digital Capital. Telematics and Informatics 35: 2366–2375. 
Ragnedda M., Ruiu M.L., Addeo F. (2019) Measuring Digital Capital: An Empirical Investigation. New 

Media and Society 1: 1‒24. 
Ragnedda M., Ruiu M.L. (2020) Digital Capital: A Bourdieusian Perspective on the Digital Divide.  

Emerald Publishing Ltd. van Deursen A., Helsper E. (2015) The Third-Level Digital Divide: Who Bene-
fits Most from Being Online? In: Robinson L., Cotton S.R., Schulz J., Hale T.M. et al. (eds.) Communica-
tion and Information Technologies Annual (Studies in Media and Communications, Volume 10). Emerald 
Group Publishing Limited, pp. 29–52. 

Van Deursen A., van Dijk J. (2018) The First-level Digital Divide Shifts from Inequalities in Physi-
cal Access to Inequalities in Material Access. New Media and Society: 1‒22. 

Vartanova E.L. (2018) Konceptualizacija cifrovogo neravenstva: osnovnye jetapy [Conceptualiza-
tion of Digital Divide: Major Stages]. MediaAl’manah 5: 8–12.

Vartanova E.L., Gladkova A.A. (2020) Cifrovoj kapital v kontekste koncepcii nematerial’nyh kapi-
talov [Digital Capital within the Context of the Intangible Capitals Concept]. Mediaskop 1. Available 
at: http://www.mediascope.ru/2614 DOI: 10.30547/mediascope.1.2020.8

Vartanova E., Gladkova A., Lapin D. (2021) Theorizing Russian Model of the Digital Divide. World 
of Media. Journal of Russian Media and Journalism Studies 1: 5–40. 

Wessels B. (2013) The Reproduction and Reconfiguration of Inequality: Di!erentiation and Class, 
Status, and Power in the Dynamics of the Digital Divides. In: Ragnedda M., Muschert G.W. (eds.) The 
Digital Divide: The Internet and Social Inequality in International Perspective. New York, NY: Routledge, 
pp. 17–28.



156

Agenda

E!ciency Criteria of Advertising on TikTok
© Vladimir M. Gorokhov 
Doctor of Philology, Professor, Head of the Chair of Advertising and Public Relations, Faculty of Jour-

nalism, Lomonosov Moscow State University (Moscow, Russia), gorohov-vm@mail.ru
© Maria A. Kuzmenkova
PhD in Philology, Associate Professor at the Chair of Advertising and Public Relations, Faculty of Jour-

nalism, Lomonosov Moscow State University (Moscow, Russia), 7686121@mail.ru
© Veronika A. Prostyakova
Junior Researcher at the Chair of Advertising and Public Relations, Faculty of Journalism, Lomonosov 

Moscow State University (Moscow, Russia), vprostyakova@mail.ru
© L. Sjaoja 
Master Student at the Chair of Advertising and Public Relations, Faculty of Journalism, Lomonosov 

Moscow State University (Moscow, Russia), 12445212111@qq.com

Abstract
This paper analyzes the characteristics of video advertising on the TikTok social network, 
identifies the criteria and defines the weight coe9cients of e!ectiveness indicators. Based on 

the communication characteristics of video advertising and the results obtained, the authors devel-
oped the model of assessment of video advertising e9ciency; defines the weight coe9cients of each 
indicator, which are significant for budget optimization of an advertising campaign. The importance 
of the study is accounted for by the fact that so far there are no indicators and systems of assessment 
of video advertising that are widely accepted and introduced into practice, which is essential for 
advertisers.
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Abstract
Social media as communication platforms imply productive interaction between the author and 

the audience, the creation of communities, and specific content. But to be promoted on social net-
works, this kind of media has to compete with popular platforms and seek its own audience. The 
article o!ers an analysis of the work experience of an independent student media on VKontakte. 
Student social media startups are ad-hoc media, rarely successful and usually dependent on the 
university. However, they tend to revive for a certain period of time. The article substantiates the 
communicative role of a student media as a creative platform. A positive result of the study is the 
recognition of the fact that student social media, through modeling situations, significantly facilitate 
the path to the profession.
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Abstract
In this paper, the author investigates various approaches to the definition of the term crowdfunding 

as well as the development of this tool for financing projects in historical context. The author explores 
the history of crowdfunding prototypes starting from the 15th century. He distinguishes the following 
models of folk financing: the charity model, the one implying gratification and crowdlending. Particular 
attention is given to the development of crowdfunding in the digital era and the transformations associ-
ated with this process. In addition, the author examines the emergence and development of both special-
ized platforms and sections on general purpose crowdfunding sites specially intended to raise money for 
journalistic projects. He also emphasizes the importance of numeric growth of Internet users and of 
transition to Web 2.0 as the factors able to make crowdfunding a mass tool to obtain financing for various 
projects. The conclusion is that despite the closure of the specialized crowdplatforms in journa lism and 
photojournalism, the total number of projects and the sums of raised money steadily grow, which may 
be indicative of an increasing popularity of crowdfunding as a tool for financing journalistic projects.
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Abstract
This paper makes an attempt to consider the current state of weekly publications within print 

media in terms of audience preferences. The author presents the results of a study into the target 
audience’s perception of the Argumenty i Fakty weekly. The data obtained appear to be important 
for the preservation and improvement of e!ectiveness indicators of any weekly newspaper as well 
as for building an accomplished strategy for promoting print publications.  

Keywords: print media, regular press, newspaper, audience, subscription.
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Abstract
Within the last 20–30 years, online communication has been one of the most sought-after areas 

in media studies. The development of internet technologies has provoked significant changes in the 
sports media landscape. One of the actors in this area has changed its settled communication: the 
Russian sports federations have started to develop their o9cial websites as a channel for direct 
contact with the audience.

This paper examines the historical development of Russian sports federations’ websites. The 
author analyzes domain registration data of the federations’ websites (no=105), registry information 
about the spread of relevant sports, and the websites’ daily tra9c on a randomly selected day. 
Moreover, the author uses statistical analysis of PR publications on a highly visited website of a sports 
federation (no=1963). 

The results demonstrate the development irregularity of the Russian sports federations’ websites. 
The author identifies five stages in the evolution of this segment of the media landscape (from 1996 
to 2020) and suggests that Russian sports federations tend to deviate from the task of o9cially in-
forming the audience to multi-format communication with it.

Keywords: online PR, sports mass communications, sports PR, Russian sports federations, sports 
media landscape. 

Notes
Formirovanie nomerov-kodov vidov sporta i sportivnyh disciplin, vkljuchaemyh vo Vserossijskij 

reestr vidov sporta: Prilozhenie k prikazu Ministerstva sporta Rossijskoj Federacii ot 17 ijulja 2017 
goda N 649 [Formation of Sports Numbers/Codes of Sports and Sporting Disciplines included in the 
All-Russian Register of Sports: Supplement to the Order of RF Sports Ministry from 17.07.2017  
No 649]. Available at: https://minsport.gov.ru/2017/doc/Formirovanie-nomerov-kodov.doc (ac-
cessed: 07.04.2021).

Ob utverzhdenii Strategii razvitija fizicheskoj kul’tury i sporta v Rossijskoj Federacii na period do 
2030 goda: rasporjazhenie Pravitel’stva Rossijskoj Federacii ot 24 nojabrja 2020 g. N 3081-r. [On the 
Adoption of the Strategy for Physical Culture and Sports Development in RF up until 2030: RF Gov-
ernment Decree from 24.11.2020. N 3081-r.]. Available at:  http://static.government.ru/media/files/
Rr4JTrKDQ5nANTR1Oj29BM7zJBHXM05d.pdf (accessed: 21.06.2021).

O fizicheskoj kul’ture i sporte v Rossijskoj Federacii: Federal’nyj zakon Rossijskoj Federacii ot 
04.12.2007 N 329-FZ (red. ot 30.04.2021): prinjat Gos. Dumoj Feder. Sobr. Ros. Federacii 16 nojabrja 
2007 g.: odobr. Sovetom Federacii Feder. Sobr. Ros. Federacii 23 nojabrja 2007 g. [On the Physical 
Culture and Sports in RF: the RF Federal Law from 04.12.2007 N 329-FL (as amended on 30.04.2021): 
enacted by the State Duma of the Federal Assembly of RF on 16.11. 2007; approved by the Federa-
tion Council of the Federal Assembly of RF on 23.11.2007]. Available at: https://docs.cntd.ru/docu-
ment/902075039 (accessed:  12.06.2021). 

Reestr obshherossijskih i akkreditovannyh regional’nyh sportivnyh federacij s 15 dekabrja 2020 
goda: Ministerstvo sporta Rossijskoj Federacii [Register of All-Russian and Accredited Regional Sports 
Federations from 15.12.2020: RF Sports Ministry]. Available at:  https://minsport.gov.ru/2020/docs/
new%20files/Приказы/РЕЕСТР%20от%2015.12.2020.xlsx (accessed: 02.04.2021).
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Vserossijskij reestr vidov sporta: Ministerstvo sporta Rossijskoj Federacii [All-Russian Register of 
Sports: RF Sports Ministry]. Available at:  https://minsport.gov.ru/2021/doc/ВСЕРОССИЙСКИЙ%20
РЕЕСТР%20ОБЪЕКТОВ%20СПОРТА/ВРВС.xls (accessed: 07.04.2021).
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Abstract 
This paper examines the characteristics of coverage of ethnic minorities issues in the leading 

newspaper of the Xinjiang Uighur Autonomous Region (XUAR) of China Xinjiang Ribao in 2019–2020. 
The conducted content analysis made it possible to define the main genres, themes and tonality of 
the materials. The authors conclude that when Xinjiang Ribao reports on minorities issues it mainly 
pays attention to the Chinese government’s policies towards ethnic minorities, people’s everyday 
life and cultural news and mostly focuses on the topics “help” and “national unity”. The article also 
points out that although the quantity of articles about ethnic minorities in Xinjiang Ribao is increas-
ing every year, the total number is still relatively small.

Keywords: ethnic minorities, inter-ethnic relations, Xinjiang Uighur Autonomous Region (XUAR), 
Xinjiang Ribao. 
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(Experience of the USA and Great Britain)
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Abstract 
Nowadays we can see some problems that have a negative impact on scientific communication 

in the Russian Federation. At the same time, scientific communication in the West is an active process, 
which includes scientists, journalists, politicians, businessmen and the public. In this study, the author 
conducted an analysis of the o9cial websites of the Royal Society of London (the UK) and the Na-
tional Academy of Science (the USA) to understand their scientific communication strategy. Content 
analysis and systematization of the obtained facts were chosen as research methods. The author 
compiled the websites’ maps and read 224 news items. It turned out that the Royal Society takes 
advantage of more formats than the National Academy. They use cards, timelines, video- and audio 
lectures, users are able to take virtual tours through the Royal Society, to read ancient and rare books. 
The British website structure is easier than the American one: it has just one menu that repeats its 
content in every part of the website, while the National Academy website has three di!erent menus 
for di!erent parts of the website. Based on these facts, it was concluded that scientific communica-
tion is aimed at external audience in both organizations; on their websites, the academies use new 
formats for presenting information and various ways of audience interaction.

Keywords: scientific communication, website, science promotion, science marketing.
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Challenges of Translating the Name ‘San Juan de la Cruz’ into Russian
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Abstract
In Russian literary criticism and translation practice, a tradition has been established to write the 

name of one of the outstanding poets of the Spanish Golden Age, St. John of the Cross, by using 
a transliteration of its Spanish version: San Huan de la Crus. This tradition di!ers from that adopted 
in other foreign languages, where the name is translated: St. John of the Cross. This article examines 
the roots of the Russian tradition. The latter was determined by two factors: the growing popularity 
of St. John of the Cross as a poet and theologian in Spain, a fact especially obvious in the 1920s, and 
the peculiarities of the historical development of Russia in the 20th and 21st centuries. The article 
shows how the naming convention reflected these two realities. The first mentions of John of the 
Cross (Balmont, Arseniev) used the transliteration of the name, because by 1917 a small group of 
erudites who read Spanish did not yet realize the significance of John as a theologian and saint, which 
became clear only in the 1920s. Therefore, in the 30s and 40s, Russian émigré writers (Merezhkovsky, 
Viach. Ivanov) already translated this name. In the 1970s, Soviet translators and literary critics, who 
dealt with the works of St. John of the Cross for the first time since the revolution, selected the trans-
literated form, fearing the religious context of the translated form. In the 21st century, when a deep 
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study of the poet’s legacy began, we are facing the parallel existence of both forms. Thus, this unique 
case of translating the name of a writer has become not only a literary, but also a cultural and his-
torical fact.

Keywords: St. John of the Cross, history of Spanish literature, Balmont.

Notes
Huan de la Krus (2018) Stihi [Poems]. Inostrannaja literatura 4: 185–191. 
Ioann Kresta (Huan de la Krus) (2020) «Duhovnyj gimn» i drugie stihotvorenija [“Spiritual Can-

ticle” and Other Poems]. Novyj mir   2: 143–151.
Studia litterarum. 2021. Vol. 6. No  4. Pp. 224–242.

References
Afinogenova E.  (1992) Svjatoj Ioann Kresta [St. John of the Cross]. Istina i Zhizn’  7–8.  
Bal’mont K.D. (1910) Rdjanye zvezdy [Scarlet Stars]. Morskoe svechenie. Saint Petersburg; Moscow: 

O. Vol’f Publ., pp. 27–52.
Barusi J. (1925) Saint Jean de la Croix et le problème de l’expérience mystique [St. John of the Cross 

and the Problem of Mystic Experience]. Paris: F. Alcan.
Bruno de J.M., Fr. (1929) Saint Jean de la Croix [St. John of the Cross]. Paris: Librairie Plon. 
Geleskul A.M. (1983) Pojezija ispanskih mistikov [Spanish Mystics’ Poetry]. Inostrannaja literature 

11: 160–165.
Gribanov A. (1974) Primechanija [Notes]. In: Evropejskie pojety Vozrozhdenija [European Poets of 

the Renaissance]. Moscow: Hudozhestvennaja literatura Publ., pp. 704–711.
Guillén J. (1975) Lenguaje y poesía [Language and Poetry]. Madrid: Alianza.  
Ioann Kresta (2021) Pesni dushi. Perevod, vstup. stat’ja, kommentarii Marii Ignat’evoj  [Songs of the 

Soul. Transl., opening art. and comments by Maria Ignatyeva]. Saint Petersburg: Ivan Limbah Publ.  
Juan Bosco de San R. (1991) El tercer centenario de la muerte de San Juan de la Cruz (1891) en 

España [Three Hundredth Anniversary of the Death of St. John of the Cross (1891) in Spain]. Teresia-
num XLII: 185–226.

Juan de la Cruz S. (1542–1591): Obras del Místico Doctor San Juan de la Cruz. Con introducciones y 
notas del Padre Gerardo de San Juan de la Cruz. Epílogos de Marcelino Menéndez y Pelayo y Juan Vázquez 
de Mella [Works of Mystic Teacher St. John of the Cross. The Foreword and Comments by Padre Ge-
rarde de San Juan de la Cruz. Epilogue by Marcelino Menendez y Pelayo and Juan Vazquez de 
Mella]. Toledo: [s.n.], 1912–1914 (Viuda é Hijos de J. Peláez).

Kostromina T.K. «Temnaja noch’» Huana de la Krus (1542–1591) v kontekste ispanskoj kul’tury XVI 
v.: dis. … kand. filos. nauk [“The Dark Night” by St. John of the Cross (1542–1591) in the Context of 
16th Century Spanish Culture: PhD philos. sci. diss.]. Мoscow, 2005.

Menéndez y Pelayo M. (1881) De la poesía mística [About Mystic Poetry]. Madrid: Imprenta de  
F. Maroto e hijos.

Mialdea Baena A.J. (2002) La recepción de la obra literaria de san Juan de la Cruz en España du-
rante los siglos XVII, XVIII y XIX [Reception of Literary Heritage of St. John of the Cross in Spain in the 
17th, 18th and 19th Centuries]. Сórdova: Universidad de Córdova. 

Osipova M.P. (1998) Problemy imenovanija v trudah Sv. Huana de la Kpys [The Issues of Naming 
in the Works of St. John of the Cross]. Voprosy ibero-romanskoj filologii 3. Moscow: Dialog-MGU Publ. 

Piskunova S.I. (1990) Zolotoj vek ispanskoj pojezii [The Golden Age of Spanish Poetry]. In: Po-
jezija ispanskogo Vozrozhdenija [Poetry of the Spanish Renaissance]. Moscow: Hudozhestvennaja 
literatura Publ., pp. 7–35. 



Plavskin Z.I. (1985) Pojezija zrelogo i pozdnego Vozrozhdenija [Poetry of the High and Later 
Renaissance]. In: Istorija vsemirnoj literatury [History of World Literature]. Moscow: Nauka Publ., vol. 3, 
pp. 353–357. 

Shalud’ko I.A. (2015) Ob osobennostjah pojeticheskogo jazyka sv. Huana de la Krus [On the 
Poetic Language of St. John of the Cross]. Vestnik Sankt-Peterburgskogo gosudarstvennogo  univer-
siteta 9 (1), pp. 68–74. Available at: https://cyberleninka.ru/article/n/ob-osobennostyah-poet-
icheskogo-yazyka-sv-huana-de-la-krus/viewer

Stolbov V. (1984) K chitatelju [To the Reader]. In: Zhemchuzhiny ispanskoj liriki [The Pearls of Spa-
nish Lyrical Poetry]. Moscow: Hudozhestvennaja literatura Publ., pp. 5–6.

Torchinov E. (1997) Religii mira: opyt zapredel’nogo. Psihotehnika i transpersonal’nye sostojanija 
[World Religions: The Experience of the Transcendent. Psychotechnology and Transpersonal Condi-
tions]. Saint Petersburg: Peterburgskoe vostokovedenie Publ. 

Ustinova I.V. (2005) Istorija ispanskoj literatury: uchebnoe posobie dlja studentov vuzov, obucha ju-
shhihsja po special’nosti «Filologija» [History of Spanish Literature: A Study Guide for University Students 
Studying Philology]. Moscow: PSTGU Publ.


