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Abstract

This paper examines foreign policy framing as a separate research area in the field of the media
effects theory based on the works of Russian and foreign scholars. The author analyzes theoretical
considerations formulated by researchers to determine the prospects for further studies in this area.

The key term used in foreign policy framing research is “international events”, which include crisis
events that develop an international scale, as well as elections and presidential agenda. It is noted
that media framing is an inherent process that becomes controlled under certain conditions. The for-
mation of frames through media coverage of international events is influenced by the level of elite
consensus as well as by the degree of political uncertainty in a particular country. In cases of ideo-
logical coverage framing becomes strategic. The perception of a particular state by the population of
another state depends on the scale, the direction of media coverage, the degree of concentration of
media organizations, and the level of competition in the media environment. When studying the in-
fluence of media framing on the public’s attitude to the participation of the state in an international
event, it is important to take into account the focus of coverage, which can have a thematic or epi-
sodic direction.

Keywords: agenda-setting, framing, foreign policy media framing, theory of media effects, inter-
national relations.
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Abstract

Without self-regulation, it is impossible to fully develop the professional consciousness of jour-
nalists. However, none of the existing federal and regional codes of ethics considers the topic of health
as a basic value of society and of an individual person. The article introduces the reader to the his-
tory of ethical codification in the field of public health and the results of practical research - in-depth
interviews with representatives of scientific, medical, patient communities, departments, public or-
ganizations and journalists specializing in medical topics. In the course of this study, the need to cre-
ate an ethical code in the field of public health was fully confirmed, ways were found to capture norms
in the professional consciousness, possible “growth points” and problem areas.

Keywords: journalists, bloggers, professional ethics, code of ethics, encoding, self-regulation,
responsibility, agenda, standards and norms of a journalist, coronavirus pandemic, public health.

References

FrolovaT.l. (ed.) (2018) Zhurnalistika dlja zdorov’ja nacii. Chelovecheskij potencial v rossijskom media-
diskurse [Journalism for the Health of the Nation. Human Potential in Russian Media Discourse]. Mos-
cow: Faculty of Journalism Moscow St. Univ. Publ.

Kazhberova V.V. (2019 a) Obshhestvennoe zdorov'e v informacionnoj povestke rossijskih SMI
[Public Health on the Information Agenda of Russian Media]. Vestnik Moskovskogo universiteta. Serija
10: Zhurnalistika 2: 154-172.

Kazhberova V.V. (2019 b) Tema stanovlenija instituta obshhestvennogo zdorov'ja v rossijskih SMI
[The Topic of the Rise of the Public Health Institution in Russian Media]. MediaAl'manah 6: 68-75.

Knjazeva M.L. (2018) Mediacina: rossijskie SMI o zdorov'e cheloveka i obshhestva [Mediatsina:
Russian Media about Human Health and Society]. Zhurnalistika dlja zdorov'ja nacii. Chelovecheskij po-
tencial v rossijskom mediadiskurse. Moscow: Faculty of Journalism Moscow St. Univ. Publ,,
pp. 32-44.

Krasil'nikova T.K. (2012) Stanovlenie pravovyh osnov organizacii i dejatel’'nosti korporacij v Sred-
nie veka [Rise of the Legal Foundations for the Organization and Activities of Corporations in the
Middle Ages]. Vestnik Volgogradskoj akademii MVD Rossii 4 (23): 165-169.

Lazutina G.V. (2017) Professional’'naja jetika zhurnalista [Professional Ethics of a Journalist]. Moscow:
Jurajt Publ.

Lomonosov M.V. (1986) Rassuzhdenie ob objazannostjah zhurnalistov pri izlozhenii imi sochinenij,
prednaznachennoe dlja podderzhanija svobody filosofii [Reasoning on the Responsibilities of Jour-
nalists in Their Writings, Designed to Maintain Freedom of Philosophy]. Izbrannye proizvedenija:
in 2 vol. Vol. 1. Moscow: Nauka Publ., pp. 217-227.

Pankeev I.A. (2011) Rossijskoe avtorskoe pravo XX veka v normativnyh aktah [20th Century Rus-
sian Copyright in Normative Acts]. Vestnik Moskovskogo universiteta. Serija 10: Zhurnalistika 3: 29-38.

Smirnova E.A. (2014) Istorija kodeksov professional'noj jetiki v otechestvennoj zhurnalistike [His-
tory of Codes of Professional Ethics in Russian Journalism]. Vestnik Moskovskogo universiteta. Serija 10:
Zhurnalistika 6: 150-164.

Toguzaeva E.N. (2007) Normy morali, prava, religii kak reguljatory povedenija [Norms of Morality,
Law, Religion as Regulators of Behavior]. Izvestija Saratovskogo universiteta. Serija: Jekonomika. Uprav-
lenie. Pravo, vol. 7, no. 2, pp. 46-49.

Vartanova E.L. (2014) Tema zdorov'ja, ego sohranenija i podderzhanija - osnova kontent-strategij
sovremennyh rossijskih SMI [The Topic of Health, Its Preservation and Maintenance Is the Basis of the
Content Strategies of Modern Russian Media]. MediaTrendy, no. 5 (47). Available at: http://www.me-
diascope.ru/files/MediaTrendi_47.pdf

140



The Topic of Russian Vaccines Against Coronavirus in Foreign Mass Media
(a case study of CGTN and Euronews television channels)

© Mijen Chzhan

PhD Student at the Chair of Television and Radio Broadcasting, Faculty of Journalism, Lomonosov Mos-
cow State University (Moscow, Russia), 1065704486@qgq.com

Abstract

Mass media play a vitally important role in building the nationalimage. They shape public opinion
and prove to be an essential propaganda tool. This paper compares the way the topic of Russian vac-
cinesis covered on two multilingual television channels CGTN and Euronews. The author of the paper
features the presentation of this topic and the media image of Russia on these international television
channels between January and July 2021.

Keywords: media image, CGTN, Euronews, Russian vaccine against coronavirus.
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Abstract

The article addresses the so-called “unscripted” television formats as a manifestation of the in-
novative nature of television dramaturgy. The first decades of the 21st century have shown an unprece-
dented growth in the global exchange of media products, primarily television ones (Global Format
Trade). One of the distinctive features of screen production, which became the subject of a large-scale
cultural transfer, was the rejection of the dramaturgic traditions of film language and an appeal to the
so-called “unscripted” method of screen narration, which is characterized by a format generative
structure, allowing for the improvision within the framework of the originally laid out dramaturgic
situation and an open attraction final. Illustrative examples of this kind of TV programs are “Who
Wants to Be a Millionaire?”, “Survivor”, “Big Brother”, “Idols” and some others.

Keywords: media globalization, Global Format Trade, unscripted television, dramaturgic situation,
TV dramaturgy.
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Abstract

Contemporary Russian youth are, on the one hand, the most active in terms of media expression
of their opinions on socio-political issues and, on the other hand, the most vulnerable part of Rus-
sian society in terms of influence of various external and internal threats. From a research perspec-
tive, it is important to note that in the first decades of the 21t century the media remain a factor of
age-related and socio-psychological differentiation of Russian society as a whole and its youth
segment in particular, and thus require special attention from members of the academic commu-
nity. At the same time, media play a significant role, often influencing the transformation of existing
value models by promoting certain value orientations in specific age and/or social groups. This ar-
ticle presents an analysis of expert opinions obtained during in-depth interviews as part of Social
and Political Values of Contemporary Russian Youth in the Social Media Discourse project (Project No.
21-011-31701).

Keywords: values, youth, media activity, society, state.
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Abstract

The author attempts to conduct an interdisciplinary analysis of the historical, chronological, ty-
pological, synchronic, diachronic and applied aspects of the Donbass press development between
1883 and 1917. Taking into account geopolitical processes and administrative structure, the paper
considers the cause-and-effect relations in the emergence of print publications, the formation of
information space, the role of newspaper language in the course of statehood development, media
operation in the context of self-identification and specific periodicals distribution. Special attention
is paid to the rise and development of journalism and mass communications in a large polyethnic
industrial region.

Keywords: information field and governmental self-identification, media landscape and the Don-
bass press, distribution, linguistics and information environment, media and mass communication.

Notes

Ekaterinoslavskaya guberniya [The Yekaterinoslav Governorate]. Bol'shaya rossijskaya enciklope-
diya. Available at: https://bigenc.ru/domestic_history/text/3822520

Gubernskie vedomosti [The Governorate News]. Bol'shaya rossijskaya enciklopediya. Available
at: http://bre.mkrf.ru/domestic_history/text/1934419

References

Esin B.I. (2000) Istorija russkoj zhurnalistiki (1703-1917) [A History of Russian Journalism (1703-
1917)]. Moscow: Nauka Publ.

Karpij S.V., Ashur H.Ju.D. (2020) «Jefir» i «veshhanie»: jetimologija, sushhnost’, harakteristika po-
njatij [“Air" and “Broadcasting”: Etymology, Essence and Concept Description]. Vestnik RUDN.
Ser.: Literaturovedenie. Zhurnalistika, vol. 25, no.1, pp. 163-167.

Karpij S.V. (2020) Universalizacija dejatel'nosti zhurnalistov v uslovijah informacionno-psiho-
logicheskogo protivoborstva sistem SMI Donbassa [Universalization of Journalists’ Activities Under
the Information and Psychological Confrontations of Donbass Media Systems]. In: Bespalova S.V.
(eds.) Doneckie chtenija 2020: obrazovanie, nauka, innovacii, kul'tura i vyzovy sovremennosti. Materialy
V Mezhdunarodnoj nauchnoj konferencii [Donetsk Readings 2020: Education, Science, Innovations,
Culture and Challenges of Modernity. Proceedings of the 5th International Scientific Conference].
Doneck, pp. 231-233.

Tulupov V.V. (2019) Uroki zhurnalistiki [Journalism Lessons]. Moscow, Urait Publ.

146



Vartanova E.L. (2014) Postsovetskie transformacii rossijskih SMI i zhurnalistiki. Serija: Akademicheskie
monogrdfii [Post-Soviet Transformations of Russian Mass Media and Journalism [Series: Academic
Monographs]. 2nd ed., revised. Moscow: MediaMir Publ.

Mass Media in Russia

Travel Blogging on Instagram and YouTube: Impact of the Pandemic

© Anastasiya S. Nazarenko

PhD Student at the Chair of Television and Radio Broadcasting, Faculty of Journalism, Lomonosov Mos-
cow State University (Moscow, Russia), a9157553029@gmail.com

© Olga V. Tikhonova

PhD in Philology, Associate Professor at the Chair of Television and Radio Broadcasting, Faculty of Jour-
nalism, Lomonosov Moscow State University (Moscow, Russia), tihonovao@list.ru

Abstract

This article presents an analysis of the current state of travel blogs on Instagram and YouTube in
the Russian-speaking segment. The purpose of the study is to determine how the pandemic, as well
as related restrictions on movement and travel, affected the picture of Russian travel blogs. Among
the tasks: identify changes in topics, describe new techniques for presenting information and adver-
tising integrations, and track changes in blog styles. Many authors stopped filming videos or changed
the genre and format of their profiles and channels. Some of these changes can be explained by a
change in values due to a shift in the agenda. At the end of the article, it is assumed that if the situa-
tion with the coronavirus does not improve in the upcoming months and if the restrictions are not
eased, it will lead to an even greater decline in travel blogging in the Russian-speaking Internet space.

Keywords: travel blogging, video platform, YouTube, Instagram, pandemic.
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Abstract

The importance of social networks for mass media increased significantly in the 2010s as social
networks were listed as one of the main sources of traffic to media websites and as a primary source
of information for the audience. The author conducted a study of the audience’s reaction to different
approaches used by the media working with content on social networks. The conclusion of the study
is that the audience’s perception of posts and users’ reaction to them depends on their content: the
topic of the post, its emotional disposition, the presence of multimedia elements, emojis and emoti-
cons.

Keywords: social network, mass media, content, audience reaction.
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Abstract

The authors examine the origins of Polish national mythology and the ways to promote it. The
freedom to interpret mythological units enables the media to build them into the political line of the
publication. Quality content analysis of Polish periodicals of different political orientations made it
possible to identify which Polish journalists use mythological context/ implication in covering the
Eastern vector of the country’s policies. The authors found out that even quality publications are not
free from political factors and, in varying degrees, serve as ideologists of one of the two opposing
traditions: national one (Catholic) and Western European one (liberal).

Keywords: Polish myth in the media, Rzeczpospolita, Gazeta Wyborcza, Gazeta Polska, lagiellonian
idea.
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Abstract

The article examines the basic characteristics of the entertainment television show genre in the
Republic of Korea, investigates the subject-matter of the programs and their main content in a case
study of Running Man show episodes. The author gives a brief history of the origin and formation of
television in South Korea, as well as conducts a sequential analysis of the expressive means used in
the show. The research is aimed at making the first step to a detailed consideration of the entertain-
ment program genre and its characteristics within South Korean television.

Keywords: The Republic of Korea, entertainment programs, SBS, “Running Man”, television show.
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Abstract

Political media discourse continues to hold dominant positions in mass communication due to
topical themes, significance of political developments, the need to cover them in detail, the formation
of public opinion and genre landscape. The necessity of supporting important political events and
explaining especially prominent addresses of leading politicians contributes to the emergence of new
media genres. This paper suggests a scientific comprehension of the innovative syncretic digital me-
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dia genre which can be defined as a political text-oriented live streaming. Based on a theoretical sub-
stantiation, the author of the paper carefully examines the content of text-oriented live streamings of
RF President’s speeches and identifies dominant genre characteristics conditioned by some factors of
their operation. A combination of individual genre features of an account, a commentary, a news item,
a report and a review generates such characteristics as specific modality, dynamics of the narrative,
storytelling, expressiveness and alternation of images, commenting remarks and quotations. In the
author's opinion, the major functions of the new genre are information sharing, explanation and impact.

Keywords: political media discourse, political and administrative discourse, media genre, text-
oriented live streaming, journalism, media language and style.
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Abstract

In 2017, In the Name of the People TV series was shown on Chinese television, which was later rec-
ognized by experts as the most popular TV drama of the past ten years. In addition to the anti-cor-
ruption theme that is topical for the Chinese society and an exciting plot, In the Name of the People is
characterized by a special conceptual language that the characters of the show use. The characters’
speech is rich in metaphors, allegories, historical and literary allusions, argotisms and idioms, related
to the current public and political discourse in China. With the help of all kinds of speech patterns and
characteristic style, the author of the eponymous novel, on which the series was based, and screen-
writer of In the Name of the People Zhou Meisen (born in 1956) forms the language of the narrative of
the TVdrama. The dialogues between the protagonists and antagonists of the series relegate viewers
to the famous characters from Journey to the West and The Three Kingdoms novels, while the central
conflict of the show takes the form of traditional Confucian plots.

Keywords: “In the Name of the People”, Zhou Meisen, language, anti-corruption, China, novel,
series, television, CCTV.

Note

Shu C. (2017) Chzhoumijejsjen’: haodje vjen'sjuje ingaj insjan shidaozhjen’sin’ shjen’chzhi insjan
shicze [Zhou Meisen: Good Literature Must Influence the World and Even Peace]. Qingnianbao, August,
22 (in Chinese).
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