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Abstract
One of the oldest at the Faculty of Journalism, the Chair of History of Russian Literature and Journalism 

studies as a research center, prominent in the global philological community, the history of Russian 
journalism in the capacity of an independent socio-cultural phenomenon as well as diverse ties that 
have always existed between the literary process and journalism during the 18th and up to the early 
20th century. The history of critical evaluations, writers’ literary reputation, journalists’ articles as 
pretexts or sources of literary works, writers’ journalistic activity – these are some of the problems 
the scholars of the Chair focus on.

The philological school which developed at the Faculty of Journalism of Moscow State University 
by the 1970s preserves traditions but at the same time it solves new historical-journalistic, historical-
literary and methodological issues related to the transformation of these phenomena. Among the 
theoretical-methodological issues, the following are the most important ones: the correlation of the 
journalistic and the artistic, the principles of studying journalism history and the typological approach. 
The general methodological principle accepted at the Chair might be referred to as cultural-historical 
along with analyzing poetics of the author under study. This makes it possible for each researcher to 
retain his/her own individuality and own range of interests.
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Abstract
This paper is a brief history of one of the oldest chairs of the Faculty of Journalism, Lomonosov 

Moscow State University. It spotlights the founders of the Chair of Theory and Methods of Editing and the 
leading lecturers who influenced the theory of editing as an academic discipline. The author describes 
the major development stages and the scientific research in the field: from the origin of editing to the 
editor’s competences under the conditions of media multi-channeling. He also identifies the periods 
when the interdisciplinary research interests of the Chair expanded: from studying the transformation 
of the editor’s duties and competences to research in the sphere of intellectual rights. Joint activities 
of students and lecturers are demonstrated in case studies of concrete scientific, educational and 
creative projects. The methodological approach to editing as a complex research-to-practice area, 
which encapsulates the achievements of some other fields of expertise and practice: logic, literary 
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studies, theory and history of journalism is characterized. The author of the paper focuses attention 
on special features of editing modern mass communication texts in the contemporary information 
and communication environment and lists the major academic papers, textbooks and study guides 
written by the Chair members. In addition, the paper outlines the promising educational and scientific 
tasks based on the new concept of editing a multimedia text in convergent media.

Keywords: chair, editing, media text, book, journalism.
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Abstract
This paper is a review of research directions of the Chair of Russian Language Stylistics at the 

Faculty of Journalism, MSU, over 70 years. These are regulatory-stylistic, functional-stylistic and media 
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discursive studies. The scholars of the Chair also specialize in linguo-ethics, linguistic expertise and 
advertising discourse. The interconnection between science and practice has always been the ground 
rule of scholarly work adhered to by the Heads of the Chair: K.I. Bylinsky,  D.E. Rozental, I.V. Tolstoy and 
G. Ya. Solganik. Along with the traditional directions of studying the language of mass communication, 
the Chair members analyze the issues of media linguistics and media stylistics.

Keywords: Chair of Russian Language Stylistics, practical stylistics, science and practice, media 
discourse, media stylistics.
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Abstract
This paper is devoted to the characteristics of direct integrated advertising placed in bloggers’ 

videos on the YouTube video hosting. The authors analyze the current trends in presenting advertising 
content in the installments of popular entertainment and educational programmes published in the 
Russian-language segment of the platform. The study of the selected bulk of materials showed that 
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in the present-day digital environment there is a clear tendency to make video advertising drastically 
di$erent from the traditional “recommendatory” integrations, within whose frames the influencer 
shared his/her own experience and advised to opt for a commodity or service. Now the advertising 
slot changes from additional, secondary, distracting content into an exciting elaborate sketch, clip 
or short series. In addition, direct advertising acquires the qualities of the original program, o$ers a 
creative artistic and storyline design. Notably, on producing advertising content influencers spend no 
less e$ort and money than on preparing the main content, while the length of the slot significantly 
exceeds the length of a standard television commercial. Hence an integration, along with the main 
content, becomes an independent product, which attracts the audience and proves its e#ciency for 
both the blogger and the advertiser.

Keywords: video content, advertising integrations, advertising in the digital environment, influence 
marketing, YouTube.
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Abstract
The problems of the study conducted by the authors are related to the automation of journalistic 

work and the introduction of neural networks in the media space of Russia. In the course of the work, the 
quality of the automated text was analyzed, the types of linguistic neural networks were systematized. 

The analysis of generators that are in the public domain was carried out by the authors of the article 
on a point system, in which five is the maximum value. We loaded the same phrase into di$erent text 
generation systems (Neuropushkin, Porfiryevich, ruGPT-3), which the generators had to continue. The 
study conducted by the authors showed that modern text generators can work quite well with the 
language of texts. The main disadvantage of such automatic systems is that they cannot yet adequately 
link more than two or three theses to each other. The more facts the generator has to connect, the 
worse it does it.

The system of criteria proposed by the authors for assessing the quality of text generation could 
be used in editorial o#ces that choose a developer who will create tools for automating the creation 
of journalistic text. Also, this method of analysis can be useful for improving existing text generators.

Keywords: automated text, artificial intelligence, media, journalism.

Notes
50 faktov iz zhizni redaktsii sayta «Interfaksa» [50 Facts from the Life of the Editors of the Interfax 

Website]. Interfaks. 2016. 23 June. Available at: https://www.interfax.ru/russia/514805 (accessed: 
01.12.2021).

Gendirektor TASS: avtomatizatsiya vyvedet SMI na kachestvenno novyy uroven’ [TASS CEO: Automation 
will Take the Media to a Fundamentally New Level]. TASS. 2018. 24 May. Available at: https://tass.ru/
pmef-2018/articles/5229545 (accessed: 01.12.2021).

Natsional’nyy standart Rossiyskoy Federatsii. Sistemy iskusstvennogo intellekta. Sposoby obespecheniya 
doveriya [National Standard of the Russian Federation. Artificial Intelligence Systems. Ways to Build 
Trust]. Available at: https://docs.cntd.ru/document/1200177291. (accessed: 02.02.2022).

References
Bogacheva R.A. (2012) Problema nedoopredelennosti znacheniya termina «iskusstvennyy intellekt» 

[The Problem of Underdetermination of the Meaning of the Term «Artificial Intelligence»]. Zhurnal 
«Gumanitarnaya informatika» 6: 95–100.

Davey A. (1979) Discourse Production. Edinburgh: Edinburgh University Press.
Kim D., Lee J. (2018) Designing an Algorithm-Driven Text Generation System for Personalized and 

Interactive News Reading. International Journal of Human–Computer Interaction 35: 2, 109–122.
Kruij$ G.-J., Teich E., Bateman J., Kruij$-Korbayová I. et al. (2000) Multilinguality in a Text Generation 

System for Three Slavic Languages. In: Proceedings of the 18th International Conference on Computational 
Linguistics. V. 1. Pennsylvania, USA: Association for Computational Linguistics., pp. 474 – 480. Available 
at: https://doi.org/10.3115/990820.990889 (accessed: 02.02.2022).

McKeown K.R. (1985) Discourse Strategies for Generating Natural Language Text. Artificial Intelligence 
Journal 27: 1–41.



127

Shesterina A.M., Shesterin N.O. (2020) O korrektnosti ispol’zovaniya termina «iskusstvennyy intellekt» 
v mediasfere [On the Correctness of Using the Term «Artificial Intelligence» in the Media Sphere]. 
Uchenyye zapiski Novgorodskogo gosudarstvennogo universiteta imeni Yaroslava Mudrogo 4 (29): 1–5.

van der Haak B., Parks M., Castells M. (2012) The Future of Journalism: Networked Journalism. 
Rethinking Journalism in the Networked Digital Age. International Journal of Communication 6: 2923–2938.

William C., Mann W.C., Moore J.A. (1981) Computer Generation of Multiparagraph English Text. 
American Journal of Computational Linguistics 7 (1): 17–29.

Zamkov A.V. (2019) Novostnoy mediarobot: teoreticheskiye aspekty intellektual’noy sistemy 
generatsii kontenta [News Media Robot: the Theoretical Aspects of an Intelligent Content Generation 
System]. Voprosy teorii i praktiki zhurnalistiki 8 (2): 260–273.

Zamkov A.V., Krasheninnikova M.A., Lukina M.M., Tsynareva N.A. (2017) Robotizirovannaya zhurnalistika: 
ot nauchnogo diskursa k zhurnalistskomu obrazovaniyu [Robotic Journalism: from Scientific Discourse 
to Journalistic Education]. Mediaskop 2. Available at: http://www.mediascope.ru/2295

The Role of Online Mass Media in the Republic of Belarus  
in Shaping National Identity

© Kristina O. Dolgolapteva
PhD Student at the Chair of Foreign Journalism and Literature, Faculty of Journalism, Lomonosov Moscow 

State University (Moscow, Russia), k.dolgolapteva@yandex.ru

Abstract 
The article examines the role of Belarusian online mass media in the construction of national 

identity. The relevance of this research lies in the growing social polarization and the activation of 
specific processes in mass media in the conditions of political instability. 

The aim of the study was to identify the role of online media in the formation of national identity 
at the present stage by conducting a content analysis of relevant journalistic materials and exploring 
them for the presence of discourse strategies.

Belarusian online media play a primary role in the construction of a new national identity.  They 
destabilize the situation inside the country, urging the population to take part in protest actions, and 
form certain symbols in public consciousness which determine the foundation of the national idea. 

The formation process of the new national idea involved two components: a comprehension of 
historical facts in mass media publications and an analysis of current events with conclusions convincing 
the readers in their desire to change the course of the country’s development. 

Keywords: Republic of Belarus, national identity, Belarusian mass media, opposition, nationalism, 
memory politics, presidential election.
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Abstract
Over the past several years, mass media have been observably ousted by social networks and 

messengers. Now researchers’ attention is focused on the Telegram messenger. Due to the Channels 
function, which resembles the news feed in online media, people started to blog on this messenger 
developing a new kind of journalism – Telegram journalism. At the moment, its leaders, in terms of 
the number of subscribers and post-viewings, are the Mash, Varlamov News and Beware of News 
channels. A particular growth in the number of subscriptions was recorded in the late February and 
early March, 2022. The paper deals with the three selected channels separately. Tools of journalistic 
work of these channels are investigated. The study shows that the three channels operate on the model 
of traditional mass media. Newsrooms provide fact-based information without evaluations, specify 
information sources and furnish posts with infographics. A special feature of the channels’ operation 
in the messenger is switching o$ comments on the posts. Hence newsrooms diverge from the classical 
blogger format and position themselves as mass media similar in their activities with those of news 
agencies. Summarizing the analysis of the Mash, Varlamov News and Beware of News channels, the 
author of the paper concludes that blogger sites, in the conditions of changes and closures of some 
traditional media outlets, now serve as their alternatives.

Keywords: Telegram, Channel, Messenger, Mass media, Social Networks.
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Abstract 
The article investigates the main trends in the British news brand’s development during the COVID-19 

pandemic. The emphasis is placed on media consumption trends during lockdowns and measures of 
solving economic problems accepted by media actors. On the basis of analytical and annual reports 
(ABC; PAMCo; Digital News Report, Reuters Institute for the Study of Journalism at Oxford University; 
News Consumption Report, Ofcom; Online Nation Report, Ofcom, etc.) and expert evaluations (mostly 
in press articles) devoted to the newspaper industry in 2020-2021 allows us to make some conclusions 
about the growing role of quality journalism during lockdowns, as well as increasing importance of 
using di$erent digital devices to access media content, also the print circulation decline. For attracting 
the audience during the pandemic news brands published content about COVID-19 – stories, podcasts, 
statistics etc., made exclusive o$ers for digital subscriptions and free delivery. The study demonstrates 
that online reader payment models (including donation, subscription, micropayment and membership) 
aren’t very popular in the UK and won’t replace in the near future ad revenue decline. Only few news 
brands remain profitable. The focus is also made on the government support to the print newspaper 
industry (state advertising campaign, zero rate of VAT for all e-publications).
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Abstract
The authors focus on the print media of the former Portuguese colony in Africa of the Republic of 

Cape Verde. The article examines the history of the development of the media in the colonial period, 
after gaining independence and at the present stage. The content analysis of publications showed that 
the independence was followed by structural changes in the functioning of the media. Based on the 
results of the review of the modern media system of the Republic of Cape Verde the following conclusions 
can be drawn. Firstly, the vast majority of the media in the Republic of Cape Verde are published in 
Portuguese. There are some publications, TV channels and radio stations in Creole, but their number is 
relatively small. Secondly, the print media are mainly represented by weekly publications dedicated to 
the national socio-political agenda, sports, health, and religion. The modern stage is characterized by 
a low level of development of the periodical press, which is represented mainly by weekly publications.

Keywords: press in Cape Verde, Portuguese colonies in Africa, post-colonial period, colonial legacy.
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Abstract
Electoral periods in France have always sparked flurries of activity not only in traditional mass 

media but also on social networks. Willingness to directly communicate with potential voters came to 
be one of the reasons for the popularity of Marine Le Pen, the leader of the ultra-right party National 
Rally. In a case study of her page on Facebook, this paper examines the role of social networks as a 
tool of political communication. The frames of the study embrace two periods of the presidential 
pre-election campaign: January 1, 2022–January 14, 2022 and February 22, 2022–March 7, 2022. As a 
research method, the author used content analysis. In the course of analyzing the empirical base, the 
identified characteristics were as follows: frequency of publication, supporting illustrations (photos or 
videos), the topics of the published materials. From 3 to 8 posts were published daily. Studying them, 
the author distinguished the following thematic blocks: immigration and safety, agriculture, economic 
issues, youth, health, tourism, support to women, Ukraine, school, overseas territories, pre-electoral 
campaigning and news. The conducted study indicated that nearly all the materials are accompanied 
with photos or videos, in both periods the former dominating over the latter. Among the identified 
topics, ‘pre-electoral campaigning’ proved to be the most popular one. The use of information technol-
ogy products has contributed to the growing popularity of Marine Le Pen and influenced the voting  
results.
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