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Abstract

The phenomenon of the Korean Wave and its presence in the Russian media discourse are studied
in this article. In response to current challenges, the Russian media industry is facing the preservation
of cultural identity in the context of deglobalization. The study analyzed the electronic versions of
three Russian newspapers (Kommersant, Izvestia, Komsomolskaya Pravda) and one Russian online
publication (Lenta.ru) during two periods (2011-2012 and 2021-2022). The search was accomplished
by keywords corresponding to the studied cultural phenomenon. Anincrease in the volume of content
about Korean culture in the Russian media discourse was revealed. As a result of the analysis, it was
possible to show that the Korean Wave is leaving the category of phenomena and becomes part of
the cultural agenda of the Russian media.
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Abstract

China and Russia have a lotin common, including their audience’s love for television reality shows.
Such programs, as a rule, are sharply ahead of all competitors and top television ratings. The success
of music reality shows around the world proves that a popular show requires a creative format, proper
adaptation of the format and a successful social media content strategy. In this article, the intermediate
stages of studying three groups of Russian and Chinese music reality shows are presented. The period
under examination is from 2017 to 2023. The authors selected music reality shows in Russia and China
which are as similar as possible to each other upon various indicators, but primarily in format. A format
is a set of characteristics that render unique distinctive features to each individual television program.
The sample included six programs: “The Voice of China” and “The Voice,” “The Masked Singer” and
“The Mask” as well as “The Concert of Time” and “The Songs with All One’s Heart”. The data from the
shows was analyzed according to the following indicators: format features of the Russian and Chinese
versions, audience data and content strategies in social media.

Keywords: music shows, reality shows, format, social media, new media.
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Abstract

This article is devoted to the experience of Russian and Soviet cameramen in armed conflicts. Their
activities began in the 19t century, when in 1896 a representative of the Lumiere Brothers company
shot the coronation of the imperial couple, and continued during the Russian-Japanese war. Then there
were revolutionary years, the Civil War, the Great Patriotic War and all the subsequent tragic events.
The article reflects the stages of formation and transformation of the profession of a cameraman
depending on political changes and technological breakthroughs. The ethical aspect is described in
the paper and the dangers of cameramen’s activities are considered.

Keywords: newsreel, cameramen, armed conflict, extreme journalism, war journalism.

Notes

Baranova E. (2016) Stalin treboval ot frontovykh operatorov snimat' vse bez kupyur [Stalin Demanded
that Frontline Cameramen Shoot Everything without Outtakes]. Komsomol'skaya Pravda, 20 June.
Available at: https://www.kp.ru/daily/26544.5/3560609/ (accessed: 20.07.2023).

116



Golik M. (2018) “Leningrad v bor'be”: film blokadnogo goroda [“Leningrad in Struggle”: the Movie
of the Besieged City]. Seans, 09 May. Available at: https://seance.ru/articles/leningrad-v-borbe/#_ftnl7
(accessed: 21.07.2023).

Golubev A. (2021) Kak snimali Grazhdanskuyu vojnu v Ispanii [How the Spanish Civil War was Shot].
Nezavisimoe voennoe obozrenie, 20 May. Available at: https://nvo.ng.ru/history/2021-05-20/14_1141 spain.
html (accessed: 19.07.2023).

Kino dlya Pobedy [Cinema for Victory]. Kul'tura.rf. Available at: https://www.culture.ru/materi-
als/104904/kino-dlya-pobedy (accessed: 21.07.2023).

Kostal'cev M. (2023) Ob™ektivnaya istoriya: kak kinooperatory' sozdavali letopis’ Vtoroj mirovoj vojny’
[Objective History: How Cameramen Created the Chronicle of the Second World War]. Minsk-Novosti,
05 May. Available at: https://minsknews.by/obektivnaya-istoriya-kak-kinooperatory-sozdavali-letopis-
vtoroj-mirovoj-vojny/ (accessed: 21.07.2023).

Krapivin S. (2015) Belorusskie khroniki 1945-go. Prem’'era legendarnogo filma “Osvobozhdenie
sovetskoj Belorussii” [Belarusian Chronicles of 1945. Premiere of the Legendary Movie “Liberation of
Soviet Belarus"]. Belorusskiy portal TUT.BY, 20 February. Available at: https://news.tut.by/society/436448.
html (accessed: 21.07.2023).

Lomidze A. (2022) Podvig kinooperatorov: kak udalos' zapechatlet' uzhasy' osazhdennogo Leningrada
[The Feat of Cameramen: How they Managed to Capture the Horrors of Besieged Leningrad]. MIR 24,
30 January. Available at: https://mir24.tv/articles/16494118/podvig-kinooperatorov-kak-udalos-
zapechatlet-uzhasy-osazhdennogo-leningrada (accessed: 17.07.2023).

Mel'nikova M. (2021) Kto pomozhet sokhranit pamyat’ o frontovom kinooperatore Vladimire
Sushhinskom? [Who will Help Preserve the Memory of the Frontline Cameraman Vladimir Sushchinsky?].
Izvestiya Mordovii, 27 November. Available at: https://izvmor.ru/novosti/kultura/kto-pomozhet-sohranit-
pamyat-o-frontovom-kinooperatore-vladimire-sushhinskom/ (accessed: 21.07.2023).

Podvig Leningrada glazami Uchitelya [Heroic Act of Leningrad from Teacher's Perspective] (2017).
Kont, 23 September. Available at: https://cont.ws/@nebeda/722403 (accessed: 21.07.2023).

Pravda glavnogo afganskogo reportera Mikhaila Leshhinskogo [The Truth of the Chief Afghan
Reporter Mikhail Leshchinsky]. YouTube. Available at: https://www.youtube.com/watch?v=P19XKeEbDRO
(accessed: 20.07.2023).

Shkol'nikov S. (2007) Frontovoj kinooperator [Frontline Cameraman]. Iskusstvo kino 5. Available
at: https://old.kinoart.ru/archive/2007/05/n5-article20 (accessed: 21.07.2023).

Vojna glazami operatora [War through the Eyes of the Operator]. Available at: https://smotrim.ru/
video/2022119 (accessed: 20.07.2023).

References

Batalin V.N., Maly'sheva G.E. (2017) Poslednij film Skobelevskogo komiteta «Krasnaya Fin-
lyandiya» [The Last Movie of the Skobelev Committee «Red Finland»]. Vestnik arkhivista 3 (139):
35-50.

Belgorodskaya L.V., Drozdov N.I., Vonog E.A. (2020) Povsednevnost® grazhdanskoj vojny’ v Sibiri:
istochnikovedcheskij analiz amerikanskoj kinokhroniki “Allied Expeditionary Forces in Siberia”
(1918-1920 gg.) [The Everyday Nature of the Civil War in Siberia: a Source Study of the American
Newsreel “Allied Expeditionary Forces in Siberia” (1918-1920)]. Praksema. Problemy’ vizual'noj semiotiki
3(25):9-26.DOI 10.23951/2312-7899-2020-3-9-26

Belyakov V.K. (2023) Kinoletopis® Pervoj mirovoj vojny: smy'sly’i znacheniya [Newsreel of the First
World War: Senses and Meanings]. Vestnik VGIK 15 (1 (55)): 8-21.

Belyakov V.K. Istoriko-khudozhestvenny'j potencial dorevolyucionnoj kinokhroniki: dis. ... kand.
Iskusstvovedeniya [Historical and Artistic Potential of Pre-Revolutionary Newsreels. PhD art hist.
diss.]. Moscow, 2019.

Dzhandzhugazova E.A. (2015) Frontovy'e operatory: nerazry'vhaya svyaz' vremen i pokolenij
[Frontline Cameramen: the Inextricable Link of Times and Generations]. Rossijskie regiony: vzglyad v
budushhee 2 (2): 208-220.

117



Golikov A.G. (2020) Vizual'ny'e istochniki po istorii Grazhdanskoj vojny’ v Rossii: fotografiya i
kinokhronika [Visual Sources of the History of the Civil War in Russia: Photography and Newsreel]. In:
Grazhdanskaya vojna v Rossii (1918-1922 gg.): sbornik trudov konferetsii “Stoletie Grazhdanskoj vojny
v Rossii” [The Civil War in Russia (1918-1922): Proceedings of the Conference “A Century of the Civil
War in Russia”]. Moscow: Aletejya Publ., pp. 5-21.

Karavaev D.L., Ishevskaya S.M., Lagutina A.V. (eds.) (2014) Pervaya mirovaya vojna v zerkale kin-
ematografa: materialy’ mezhdunarodnoj nauchno-prakticheskoy konferentsii [The First World War in
the Mirror of Cinema: Proceedings of the International Research-to-Practice Conference]. Moscow,
October 8-9. Moscow: All-Russian State Institute of Cinematography Publ.

Karmen R.L. (2017) Pod pulemetny'm ognem. Zapiski frontovogo operatora [Under the Machine Gun
Fire. Notes of the Frontline Cameraman]. Moscow: Algoritm Publ.

Lebedev A.A., Ry'marev D.G. (comps.) (1984) Ikh oruzhie — kinokamera. Rasskazy frontovy'kh
kinooperatorov [Their Weapon is a Movie Camera. Stories of Frontline Cameramen]. Moscow:
Iskusstvo Publ.

Ly'tkin N. (1988) Kak v kino. Zapiski kinokhronikera [Like in Movies. Newsreel Cameraman’s Notes].
Moscow: Sovremennik Publ.

Magidov V.M. (2005) Kinofotofonodokumenty' v kontekste istoricheskogo znaniya [Movie, Photographic
and Phonodocuments in the Context of Historical Knowledge]. Moscow: Russian State University for
the Humanities Publ.

Magidov V.M. (2015) Istochniki o deyatel'nosti Skobelevskogo komiteta i ego roli v otechestvennom
kinoprocesse nakanune i v khode Pervoj mirovoj vojny’, Fevral'skoj i Oktyabr'skoj revolyucij 1917 g.
[Sources about the Activities of the Skobelev Committee and Its Role in the Russian Movie Process on
the Eve and During the First World War, the February and October Revolutions of 1917]. In: Pervaya
mirovaya: neokonchennaya vojna. Materialy” mezhdunarodnoy nauchoy konferentsii, posvyashhennoj
100-letiyu nachala Pervoj mirovoj vojny 1914-1918 gg., “Problemy’ poiska i publikacii rossijskikh i zarubezhnykh
istochnikov o Pervoj mirovoj vojne 1914-1918 gg. na sovremennom e'tape razvitiya istoricheskoj nauki” [The
First World War: the Unfinished War. Proceedings of the International Scientific Conference Devoted
to the One Hundredth Anniversary of the Beginning of the First World War 1914-1918, “Problems of
Searching for and Publishing Russian and Foreign Sources about the First World War 1914-1918 at
the Contemporary Stage of Historical Science Development]. Moscow: Russian State University for the
Humanities Publ., pp. 122-154.

Majorov N., Kazyuchicz M., Pokhitonov Yu. (2015) Vse dlya fronta, vse dlya Pobedy! [Everything
for the Front, Everything for the Victory!]. Mir tekhniki kino 9 (2 (36)): 34-40.

Mikosha V.V. (1983) Ryadom s soldatom [Next to the Soldier]. Moscow: Military Publishing House.

Minaeva 0.D. (2018) Istoriya otechestvennoj zhurnalistiki. 1917-1945 [The History of Russian Journalism.
1917-1945]. Moscow: Aspekt Press Publ.

Ryapusova D.N. (2010) Kinoindustriya «Bol'shogo Urala» v gody Velikoj Otechestvennoj vojny
[The Movie Industry of the «Big Urals» during the Great Patriotic War]. Vestnik Yuzhno-Ural'skogo
gosudarstvennogo universiteta. Seriya: Social no-gumanitarny’e nauki 28 (204): 58-64.

Shkol'nikov S. (1979) V ob”ektive - vojna [It is the War that is in the Lens]. Moscow: Voenizdat
Publ.

Sokolov A.A. (2014) Iz istorii sozdaniya filma “V'etnam” [From the History of Creating the Movie
“Vietnam"]. Yugo-Vostochnaya Aziya: aktual'ny'e problemy razvitiya 23: 143-150.

Vol'man N.B. (1976) Efim Uchitel’ [Yefim the Teacher]. Leningrad: Iskusstvo Publ.

Zavodchikov V.V. (2012) Rabota kinooperatorov Kujbyshevskoj studii kinoxroniki na fronte i v tylu
v gody Velikoj Otechestvennojvojny (1941-1945 gg.) [The Work of Cameramen of the Kuibyshev
Newsreel Studio at the Front and in the Rear during the Great Patriotic War (1941-1945)]. In:
Istoriya i arkheologiya: materialy mezhdunarodnoy nauchnoy konferetsii [History and Archeology:
Proceedings of the International Scientific Conference]. Saint Petersburg, November 20-23. Saint
Petersburg: Renome. Available at: https://moluch.ru/conf/hist/archive/61/2957/ (accessed:
19.07.2023).

118



Mediatization of Gaming Experience Exemplified by Russian Video Blogging

© Daniil A. Lapin

PhD in Philology, Senior Lecturer at the Chair of Media Theory and Economics, Faculty of Journalism,
Lomonosov Moscow State University (Moscow, Russia), dlapin.phd@yandex.ru

© Boris B. Kalimulin

PhD Student at the Chair of New Media and Communication Theory, Faculty of Journalism, Lomonosov
Moscow State University (Moscow, Russia), bkalimulin@mail.ru

© Daniil A. Khomich

PhD Student at the Chair of Television and Radio Broadcasting, Faculty of Journalism, Lomonosov Moscow
State University (Moscow, Russia), dkhomich.study@yandex.ru

Abstract

The active development of the video game market in recent years, as well as the rapid growth of its
audience (up to 60% of Russians play video games on a regular basis) have provoked the emergence of
a gamingvideo blogging niche on most modern video platforms. This study aims to describe the features
of Russian gaming video blogging as a form of mediatization of gaming experience and institutionalize
it in modern conditions. The study examined some leading domestic and foreign video platforms. The
authors also analyzed the content of the top 10 Russian gaming video blogs dedicated to the most popular
video games in the genres of shooter, adventure, sports, simulator and MOBA on YouTube and Twitch
platforms. The analysis included 452 videos on the YouTube platform and statistics on Twitch broadcasts.
The chronological scope was limited to the period from September 2022 to September 2023. The results of
the study confirm the actualization and widespread dissemination of the “little brother” effect, as well as
theincreasing popularity of the let's play genre and emotional content in domestic gaming video blogging.

Keywords: gaming industry, video blogging and video platforms, content analysis, YouTube, Twitch.
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Abstract

This article presents the findings of a study that investigated the way Russian entertainment television
channels position their brands on social media platforms. The study employed in-depth interviews
with representatives of five popular entertainment television channels: MUZ-TV, CTC, Pyatnitsa!, TNT
and TV-3. The authors primarily focused on the evolving dynamics between traditional media and
users in social media spaces. They revealed that entertainment television channels adopt a friendly
communication style that leverages interactive elements to engage with their audiences. Based on
the data obtained, this article outlines the promotional strategies employed by television channels
to shape their brand identity, as well as the challenges they encounter when producing content for
digital platforms.
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of Revenues by 31% and Monthly Audience in Russia by 9,6% up to Record-breaking 79,5 Million].
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Abstract

This paper examines the impact on the opera industry of the restrictive legal acts introduced in
Moscow during the COVID-19 pandemic, as well as studies the changes in the subject matter and
formats of the content on the Bolshoi Theatre’s official pages on social networks.

The paper also demonstrates how the change in content affected the engagement index of the
theatre’s audience on social networks.

The author highlights the role of video broadcasts as the main type of viral content during the
period of restrictions on the functioning of culturalinstitutions, as well as the importance of publishing
engaging content and posts related to the backstage life of the theatre and the staging process of
performances as tools to increase audience loyalty.
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Abstract

The article is dedicated to the study of the UK media trends in the post-Covid period of 2022-2023.
The authors begin their study with a review of the British media market trends in 2022-2023, con-
centration of capital, merges and acquisitions that took place within the period under study. Hi-tech
giants and their influence on the UK media market are also being scrutinized. The authors consider UK
traditional national newspapers and their circulations as well as their audience reach via modern digital
platforms. Then the authors explore the competition of hi-tech giants and traditional media, as well as
legal challenges against British leading news organizations. In addition, the structure of contemporary
British television market, its ownership and revenues of the three groups of companies dominant in
this sphere are being studied. The present state of UK radio broadcasting including podcasts is also
being investigated including competition between public broadcasting and commercial companies
that now challenge BBC. The authors complete their study with the examination of decline of the
audience’s trust in British media.

Keywords: UK mass media, concentration of capital, monopolization, media market, corporations.
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Abstract

This article is devoted to the study of medical discourse in the famous American newspapers The
Wall Street Journal and The New York Times in 2019 and 2022. The relevance of the study is determined
by society’s need to receive reliable and complete medical information, especially in the context of
the COVID-19 pandemic. The article provides a comparative analysis into the coverage of medical
topics in these American quality newspapers. The key aspects considered in the article are as follows:
the representation of a particular field of medicine, genres of the materials on medical topics, social
focus of the materials and the like. The results of the study made it possible for the author to identify
similarities and differences in the approach to medical discourse in two prestigious business periodicals
of the USA, as well as to evaluate their contribution to medical agenda setting.
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Abstract

This paper examines the formation stages of the radio broadcasting sector of the Norwegian media
industry and the main factors that influenced its development. As the study showed, this sector started
to develop in Norway after the monopoly of NRK (the Norwegian State Broadcasting Company) was
abolished, investment funds were invited and the digital format of broadcasting was introduced. All
these led to diversification of the radio broadcasting sector.

Keywords: NRK and digitalization of Norway, radio broadcasting, monopoly, development stages.
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the Chinese Youth
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Abstract

The article studies the role of public service advertising in the formation of young Chinese Internet
users’ values. An analysis of the theoretical concepts of public service advertising and its functions
was carried out, which made it possible to identify ambiguous perceptions of the impact of this type
of advertising on the audience, as well as its multifunctionality. Using empirical research methods,
the author of the article identified the aspects of influence of public service advertising on part of
Chinese society represented by young Internet users. As a result of the study, it was concluded that
forthe surveyed part of young Chinese users public service advertising primarily performs educational
and ideological functions, which can be designated as basic ones. The author notes that the greatest
influence on Chinese society at the present stage is exerted by public service advertising dedicated
to the topic of the COVID-19 pandemic.

Keywords: public service advertising, young people, Internet users, functions, China.
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Abstract

The article explores the phenomenon of propaganda in the United States of America in a case
study of popular propaganda posters. The paper is largely based on the identification of the com-
municative specifics of propaganda posters through the lenses of creolized texts studies. Besides, in
this article there was an attempt to analyze the formal structure and communicative characteristics of
posters paying more attention to visual signs and means of communication of this format. As a form
of communication, posters normally have verbal and non-verbal communication elements which are
usually perceived as a syncretic semiotic environment. Therefore, this communicative nature of posters
cannot be fully studied if one relies only on the basis of humanities. This is why in this research the
authors tried to apply a multidisciplinary approach while analyzing 20th century American propaganda
posters. This approach combines not only the use of humanities terminology and research methods
but also the terms and methodology which belong to the field of academic art and other domains of
visual storytelling.

Keywords: poster, creolized text, propaganda, verbal communication elements, non-verbal com-
munication elements.
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