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Abstract

The article is based on a presentation at the Winter School of Advanced Training for Teachers of the
MSU Faculty of Journalism (January 2024) «Methods and Organisation of Students’ Scientific Work». It
presents the author’s position on the issue of articulating the research spaces of journalism and media
communication. The problem is presented in its practical aspect, as the emergence of the direction
of training specialists in media communication at faculties that for a long time trained specialists
only in journalism implies a restructuring of the educational process, which, according to the author,
should be based on theoretical, conceptual ideas about the differences between journalism and media
communication. In the text, the problem of demarcating the research spaces of media communication
and journalism is presented through the research work of students, which, with varying depths of
theorizing, is implemented in the final qualification works of bachelor’s and master’s students. The
problem is exacerbated by the fact that the supervisors of students in both journalism and media com-
munication are the same professors — as a rule, bearers of journalistic research practice and journalistic
mentality.
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Abstract

The article investigates the strategies utilized by creators of digital content to shape public opinion,
focusing on the case of the Telegram social network. Drawing on recent scholarship and empirical
research in the field of media communication, the authors argue that contemporary frameworks for
propagating ideas, values, and beliefs incorporate not only traditional approaches but also fundamentally
novel methods of audience influence, uniquely inherent to social platforms.
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Notes

Analitika telegram-kanalov [Telegram Channels Analytics]. Available at: https://telemetr.me/ (ac-
cessed: 30.09.2023). Available at: https://t.me/kommersant/56359 (accessed: 30.09.2023).

Available at: https://t.me/ASupersharij/23311 (accessed: 30.09.2023).

Available at: https://t.me/infomoscow24/51009 (accessed: 30.09.2023).

Available at: https://t.me/infomoscow24/51172 (accessed: 30.09.2023).

Available at: https://t.me/infomoscow24/51173 (accessed: 30.09.2023).

Available at: https://t.me/kommersant/56318 (accessed: 30.09.2023).

Available at: https://t.me/kommersant/56341 (accessed: 30.09.2023).

Available at: https://t.me/kommersant/56700 (accessed: 30.09.2023).

Available at: https://t.me/kommersant/56726 (accessed: 30.09.2023).

Available at: https://t.me/temalebedev/7264 (accessed: 30.09.2023).

Available at: https://t.me/trueolen/880 (accessed: 30.09.2023).

Available at: https://t.me/trueolen/889 (accessed: 30.09.2023).

Available at: https://t.me/ASupersharij/23076 (accessed: 30.09.2023).

Available at: https://t.me/ASupersharij/23095 (accessed: 30.09.2023).

125



Available at: https://t.me/bloodysx/30742 (accessed: 30.09.2023).

Available at: https://t.me/bloodysx/30784 (accessed: 30.09.2023).

Available at: https://t.me/infomoscow24/51007 (accessed: 30.09.2023).

Available at: https://t.me/infomoscow24/51345 (accessed: 30.09.2023).

Available at: https://t.me/trueolen/878 (accessed: 30.09.2023).

Katalog telegram-kanalov i chatov [Directory of Telegram Channels and Chats]. Available at: https://
tgstat.ru/ (accessed: 30.09.2023).

Shumovskiy M. (2023) Auditoriya Telegram: kto pol’zuyetsya messendzherom v 2023 godu [Telegram
Audience: Who Uses the Messengerin 2023]. Unisender, 30 August. Available at: https://www.unisender.
com/ru/blog/auditoriya-telegram-kto-polzuetsya-messengerom/ (accessed: 30.09.2023).

Telegram-kanal Anatoliy Shariy [Telegram Channel Anatoliy Shariy]. Available at: https://t.me/
ASupersharij (accessed: 30.09.2023).

Telegram-kanal Artemiy Lebedev [Telegram Channel Artemiy Lebedev]. Available at: https://t.me/
temalebedev (accessed: 30.09.2023).

Telegram-kanal ID “Kommersant” [Telegram Channel of the Kommersant Publishing House]. Available
at: https://t.me/kommersant (accessed: 30.09.2023).

Telegram-kanal Krovavaya barynya [Telegram Channel Bloody Lady]. Available at: https://t.me/
bloodysx (accessed: 30.09.2023).

Telegram-kanal Moskva 24 [Telegram Channel Moskva 24]. Available at: https://t.me/infomoscow24
(accessed: 30.09.2023).

Telegram-kanal Tot samyy olen’ [Telegram Channel The Deer]. Available at: https://t.me/trueolen
(accessed: 30.09.2023).

References

Amirova D.R. (2018) Preimuschestva ispolzovaniya instrumentov internet_marketinga dlya sovre-
mennih kompanii [Advantages of Using Internet Marketing Tools for Modern Companies]. Ekonomika
i biznes: teoriya i praktika 2: 14-17.

Berneys E. (2010) Propaganda [Propaganda]. Transl. from Engl. by I. Yushchenko. Moscow: Hippo Publ.

Bilunov D. (2021) Russian Telegram Channels: Alternative Media Used by Establishment. EJO
(European Journalism Observatory), 17 August. Available at: https://cz.ejo-online.eu/6742/english/
russiantelegram-channels-alternative-media-used-by-establishment (accessed: 02.09.2023).

Dorokhin V.N. (2019). Fenomen politicheskikh telegram-kanalov kak innovatsionnykh tsifrovykh
SMI v Rossii [The Phenomenon of Political Telegram Channels as Innovative Digital Media in Russia].
Vestnik Voronezhskogo gosudarstvennogo universiteta. Seriya: Filologiya. Zhurnalistika 1: 103-105.

Hovland C.I., Janis I.L., Kelley H.H. (1953) Communication and Persuasion: Psychological Studies of
Opinion Change. New Haven: Yale University Press.

Katz E., Lazarsfeld P.F. (1966) Personal Influence: The Part Played by People in the Flow of Mass
Communications. Glencoe, IL: Free Press.

Kazanin V.E. (2017) Telegram kanali kak perspektivnaya tehnologiya publichnosti vlasti [Telegram
Channels as a Promising Technology of Publicity of Power]. Voprosy politologii 3: 142-149.

Knuutila A., Herasimenka A., Bright J., Nielsen R. et al. (2020) Junk News Distribution on Telegram:
The Visibility of English-language News Sources on Public Telegram Channels. Oxford, UK: Project on
Computational Propaganda.

Konoplev D.E. (2017) Telegram kak novaya sreda kommunikacii v SMlisocsetyah [Telegram as a New
Medium of Communication in Media and Social Networks]. Znak: problemnoye pole mediaobrazovaniya
3:198-199.

Kosteckiy A.N., Malkova E.M. (2013) Instrumenty SMM v realizatsii brendingovoy strategii potrebitel'skoy
vovlechennosti i partnerstva [SMM Tools in Implementing Branding Strategy for Consumer Analytics
and Partnerships]. Marketingovie kommunikacii 5: 262-274.

Lasswell H.D. (1966) The Structure and Function of Communication in Society. In: Berelson B.,
Janowitz M. (eds.) Reader in Public Opinion and Communication. New York: Free Press, pp. 178-189.

126



Lilleker D. (2010) Politicheskaya kommunikatsiya. Klyuchevyye kontsepty [Political communication.
Key concepts]. Khar'’kov: Humanitarian Center Publ.

Lippman W. (2004) Obshchestvennoe mnenie [Public opinion]. Moscow: Institut FOM Publ.

Popova 0. (2021) Online Political Communication of Youth from Russian Megapolises. Galactica
Media: Journal of Media Studies 3 (2): 28-54. DOI: 10.46539/gmd.v3i2.157

Linguistic Means of Expression in Author’s Telegram Channels
of War Correspondents

© Polina V. Gorban

Independent Expert (St. Petersburg, Russia), gorban.absolem@gmail.com

Abstract

This article presents an analysis of the means of expression used in the author’s Telegram channels
of war correspondents. The author focuses on the emotional presentation and persuasive power of
the studied means of expression. Through a rhetorical approach, the research reveals strategies,
tactics and manipulative techniques that are used by military journalists to influence the audience and
form public opinion. The author concludes that all the means of expression used by journalists can
be divided into three conditional categories according to the purpose of use: persuasion, motivation
and information. The popularity of means of expression is due to their ability to create an emotional
connection between the correspondent and their audience. This contributes to a better perception of
information and enhances the persuasive effect.

Keywords: war correspondents, Telegram, special military operation, poetic figures, figures of speech.
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Abstracts

The article examines how the «children’s issue» was covered in the magazine «Friend of Women»
by M. Boguslavskaya (1882-1884). The articles devoted to the problem of illegitimate children, child
rearing and education are analyzed, and the possible continuity of foreign experience in these issues
is considered.

Key words: «Drug zhenschin», Boguslavskaya, education and upbringing of children, the rights of
illegitimate children.

Notes

Drug zhenshchin. 1882.No 4, 7; 1883. No 1, 4, 10; 1884. No 1.

Masanov I.F. (1957) Slovar’ psevdonimov russkikh pisateley, uchenykh i obshchestvennykh deyateley:
in 4 v. Vol. 2. [Dictionary of Pseudonyms of Russian Writers, Scientists and Public Figures] Moscow:
Vsesoyuznaya knizhnaya palata Publ.

References

Kolomiytseva E.Yu. Formirovaniye zhenskogo universal’nogo zhurnala v otechestvennoy zhurnalistike
XVIII-XIX vekov: istoriya razvitiya i tipologicheskiye osobennosti: dis. ... dok-ra filol. nauk. [Formation of a
Women's Universal Magazine in Domestic Journalism of the 18t-19t Centuries: History of Development
and Typological Features: Doctoral philol. sci. diss.]. Armavir, 2008.

Masalkina D.A. (2011) “Drug zhenshchiny” (1882-1884): kharakternyye osobennosti [Drug Zhenschiny
(1882-1884): Specific Features]. Vestnik gumanitarnogo obrazovaniya 12: 16-19.

Pustarnakova D.A. Otechestvennyye obshchestvenno-politicheskiye zhenskiye zhurnaly
vtoroy poloviny XIX = nachala XX vekov: dis. ... kand. filol. nauk [Domestic Socio-Political Women’s
Magazines of the Second Half of the 20th - early 20th Centuries: PhD philol. sci. diss.]. Krasnodar, 2013.

Mediatized Medical Media Discourse: General Features
(a case study of the publications in Kommersant and Rossiyskaya Gazeta)

© Nadezhda S. Adrova

PhD Student at the Chair of Media Theory and Economics, Faculty of Journalism, Lomonosov Moscow
State University (Moscow, Russia), nadina3991@yandex.ru

Abstract

This study analyzed publications on the topic of medicine in two Russian newspapers, Rossiyskaya
Gazeta and Kommersant, published in 2019 and 2022. The analysis revealed a predominance of content
tailored for general readership within the media discourse, alongside a lesser but notable proportion of
material targeting specialized audiences. The interest in this aspect of the study is justified by the fact
that the medical discourse has integrated with the media space due to the mediatisation of medicine,
but has not definitively lost its roots associated with scientific and professional language. The article
also quantitatively analyses the use of medical terminology, the most frequently mentioned fields of
medicine, references to research papers in the field of medicine and so forth.

Keywords: medical media discourse, general interest newspapers, content analysis.
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Abstract

In the digital environment, the media industry has become unprecedentedly dependent on tech-
nology, which is constantly changing the way audiences consume information. Media companies are
forced to find strategies to maintain the interest and loyalty of subscribers and attract new subscribers,
especially among youth audiences. One such strategy is to incorporate gaming content into the line
of media products: crosswords and puzzles, tests, board and digital games, from casual to AR and VR

131



projects. Based on in-depth interviews, this article explores the experience of creating gaming content
in 13 Russian media companies. It analyses the difficulties these companies face in producing content
that is atypical for the media industry.

Keywords: gamification in journalism, production of game texts, competencies of game journalists,
“digital youth”.
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Mass Media Abroad

Military Coups in Africa as Covered by the Western Media:
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Abstract

The article presents the results of a study of foreign media publications dedicated to military coups
in Niger and Gabon in 2023. Based on media geographical content analysis, the approaches of foreign
media to covering crises and conflicts that affect international relations are examined and classified.
Negative tonality predominates in media texts; Russia in the vast majority of publications is mentioned
in a negative way as a competitor to the West for spheres of influence on the African continent.

Keywords: mass media, military coups in Africa, Niger, Gabon, media geographic research.
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Abstract

This research paper delves into the innovative application of short video content as a dynamic
instrument in the branding and marketing strategies of Chinese cities, with a particular emphasis on the
influential role of the Douyin platform. It addresses the pressing need for an in-depth examination of
the distinctive characteristics and implications of short video content in urban branding, shedding light
on its multifaceted contributions. The study meticulously demonstrates that short videos transcend
traditional information dissemination roles, serving as powerful catalysts for economic engagement
and value creation within the context of city branding. By leveraging an extensive analysis of Douyin’s
comprehensive data reports spanning from 2021 to 2023, alongside the nuanced perspectives offered
by targeted survey responses, the research offers a holistic understanding of the strategic potential
of short videos. It unpacks the ways in which these digital assets can be harnessed to resonate with
audiences, drive visitor engagement, and foster a distinctive and memorable city identity in the com-
petitive digital landscape.

Keywords: short video, urban branding, social network, new media, China.
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